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THE  CIRCULATION  OF 

The  Chicago  Tribune 


IS  NOW 


The  Largest  in  its  History 

This  in  spite  of  the  fact  that  its  daily  issue  now 
sells  at  2c.  and  its  Sunday  issue  at  7c.  city  and 
10c.  country. 

The  current  circulation  of  the  Chicago  Tribune 
is  in  excess  of 

700,000  Sunday 
440,000  weekdays  (only) 

The  Chicago  Tribune’s  Sunday  circulation  is  now  greater 
than  that  of  any  other  Sunday  newspaper  in  the  United  States 
with  the  single  exception  of  one  published  in  New  York  City 
which  sells  for  less  than  the  price  of  The  Chicago  Sunday 
Tribune. 

The  Chicago  Tribune’s  week-day  circulation  is  now  the 
greatest  of  all  morning  papers  in  the  United  States  selling  at  2c 
and  greater  by  50,000  than  the  next  week-day  paper  in  Chicago 
( an  evening  paper) . 
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Kditor  Publisher  for  Xoveniber  10,  1910 
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Four-sevenths  of  the 
Lumber  cut  of  the 
United  States  comes 
from  the  South! 

And  lumber  to-day  means 
real  money 

It  would  be  surprising,  to  say  the  least,  if  the  South  were 
not  growing  rapidly  to  be  the  most  active  buying  market  in 
the  Americas.  It  has  obvious  advantages  collectively  and 
individually. 

Take  Louisiana.  She  could  lose  New  Jersey  or  |  ALABAMA  NtPld  2  500  10  000  ^ 

Massachusetts,  and  perhaps  both  of  them,  in  her  I  a«.. .icrai,.  imi  "r  “ST  I 

forests.  Twenty-fourth  state  in  population  and  I  Bimiiiialiam  Ij«lKer  (El  40.501  .07  .07  ^ 

1  1  xll.PJlJ-1  J.  ^  ‘  1i  P  Blniilnaliain  News  (El  48.872  .08  .08  ^ 

twentieth  in  area,  about  half  of  the  state  is  wooded  i  HiniihiRhatii  New4  <S)  52,6H1>  .10  .10  ^ 

'  ^  Mobile  NewK  Item  (R1  7.993  .03  .03  ^ 

andcontainsthegreatestexpanseof  long  leaf  pine  |  S}::1:11:  K;;  %  '2l:S2^  i 

J  4- i V.  ^  u  %  •.Montgomery  Advertiser  (Ml  22.151  .05  .01  p 

and  cypress  timber,  %  •ilontBomery  Advertiser  8)  24.103  .00  .(Ti  ^ 

P  KIAIRIDA  P 

I4*rt  P  ‘Jacksonville  Metropolis  (E)  19.120  .045  .045  P 

Louisiana  is  second  state  in  the  value  of  her  lum-  i  ^^.^ZurUt’"’ ^''*m!  *5.^-.  ‘.om  lom  i 

I  I  •  A  J  r  J  M.r  f  P  1‘ensacoln  Journal  (8  )  6.500  .0172  .0172  ^ 

her  products.  And  she  spends  the  money  nobly,  A  geokgia  i 

a  Atlanta  Oeornlan  (E)  62.537  .08  .08  p 

11PPJ1  JJ  1  Jtj  ^  Atlanta  Sunday  American  (8)  105.287  .12  .12  p 

The  other  half  of  the  state  produces  crops  that  j  z  $ 

amounted  in  1917  to  over  $300,000,000  in  value;  I  :A:j;;:;a  V™  (sl  uim  ^  | 

half  the  rice  crop  of  the  entire  country;  cotton  to  I  Macon  Telegrapli  (Ml  21.220  .04  '  .Oi  '  A 

.,  .  .  'll*  1*  A  '4  Macon  Telearapl.  (81  19.307  .04  .  04  g 

theextentof  nearly  500,000  bales;  millions  of  tons  |  8av.nn«i.  .News  _ (m&si  14.037  .04  .03  p 

rt  ^  KKNTiJCKi  ^ 

/AT  cn  OTJl  y*— PJl  T1#A  P  Ixnilsville  Courier  Journal  (.Ml  41.078  .1250  .  07  P 

VJA  4..C111C.  p  lamlsvllle  Courier  Journal  (81  01.815  .15  .(Wl  P 

P  Is.ulsville  Times  (El  57.372  .10  .08  p 

When  you  think  of  the  price  of  lumber,  cotton  |  umlsville  liemul  '(s!  48:.^^  :w  I 

and  sugar  TO-DAY,  do  you  need  any  other  in~  I  tC;  ‘(sl  S  I"  I"  | 

ducement  or  proof  of  the  present  opulency  of  this  I  isi  ^  Z  'Z  I 

_  L  *  9  0  *-^cw  (irleuns  Item  (81  90.242  .15  .15  % 

martlet :  i  nouth  caromna 

P  ‘Aslieville  Ti.mes  (El  10.087  .025  .02 

She  converts  much  of  her  produce  in  manufac-  ^  clliriotte  Observed  Vsi  l'7]826  .  065  .04_  p 

tures;  in  1909  they  amounted  to  $230,000,000.  j  iSiiiSS'Jil.  ,  „J',  S  f  | 
There  is  w’here  Perique  tobacco,  that  mixes  so  well,  is  I  ci.ancaton  .American  '  (in  t  n.r.t  i  .o-so  .mys  j 

^  ^  Cliarl.s.t«n  American  (81  '  11.1.51  ‘  .032  .  0215  P 

grown.  0  Cnlnmlda  Record  (El  11. .325  .025  .025  f. 

®  p  Cc.Iuml.ia  Record  (8)  J1.210  .025  .025 

There  are  the  sulphur  deposits  that  have  rid  the  United  |  columloi  slSlc  ?8i  ilw  Z  | 

Oi.  i.  J*  il  ^  rt/v/v  A  Grenville  N.-ws  (MAS)  9.020  .03  .02.  P 

States  of  the  necessity  of  importing  over  200,000  tons  K;;"unlm"  ircrai. *  (m1  5  sin  "I  .03  .03 

vearlv.  Si.artanl.urK  Herald  (81  0.611  J  g- 

’  U  TENNESSEE  _  .  f- 

There  is  the  source  of  nearly  20,000,000  barrels  annual  p  Cl.attan<K.Kii  'rimes  (Ml  20  311  .0(1  .0(1  i 

i  ,  .  ,  *  CliattaiicKiKH  Times  (8)  21.082  .00  .03  ' , 

lietroleum  output.  y  Knoxvine  Sentlml  (El  23.279  .  05  .  01  p 

y  Kiii.xville  Journal  Triluine  (Ml  I  o-.  noo  01  01  K 

A  1  .1  .  ,1  1  lA  /•  Al  A/T'  ...  ..  1  ,  a  Knoxville  Joiirnal  Tril.iine  (81  (  ’  '  i}. 

And  there  is  the  delta  of  the  Mississippi,  a  veritable  ocean  i  M.Hni.i.is  commercial  Am-ai  (mi  m.im  .12  .10  p 

at  the  mouth,  navigable,  and  a  source  of  enoimous  fer-  g  Nasi.vin..  Banner  (ei  3  1  .w  .m  g: 

tility.  Thus  Louisiana  has  the  largest  area  of  alluvial  land  I  NlI»lonle  TenneTscan  (mi  '  m.o^  1  •  • 

O  tt  •  ®  4  NhhIivIIIm  Evenins  American  (El  20.000  >  .08  .08 

ot  any  state  in  the  Union.  g  Sun.lay  Tcnnesse.-an  *  American  (8|  40.000  '  (j 

g  5'IRGINIA  _  g 

And  little  old  New  Orleans!  Centre,  metropolis,  |  N'c«m!rl  ^e";  iiX^  (sam!  lo:^  :ra  '.IS  I 

'  '  g  •Norfolk  ledger  III  spa  tell  (El  40.145  .07  .  00  p 

city  of  dreams  and  carnivals,  where  the  daily  h  Bc.unokc  TO.ic*  (MA81  10.507  I  q,  (,3-  ^ 

%  Roanoke  VVcrl.l  News  (El  9.918  f  U 

papers  are  published  to  be  read  in  every  home,  |  occa-r.  | 

down  to  the  smallest  advertisement.  I  I 
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Editor  Publisher  for  November  16,  1918 


HUMANITY’S  GREATEST 
PEACE  PROBLEMS 


OVER  HERE— 

BUSINESS — how  affected  by  stoppage  of  war  manufactures?  Will  gov¬ 
ernment  control  continue? 

PROSPERITY — what  are  the  things,  great  and  small,that  are  going  to  make 
America  the  most  prosperous  country  in  history? 

THE  SOLDIERS — will  they  take  up  great  areas  of  our  idle  lands  on  their  re¬ 
turn?  Will  there  be  universal  service? 

THE  RAILROADS — shall  they  be  kept  by  the  government? 

THE  LABOR  MARKET — will  wages  drop?  Will  the  A.  F.  L.  or  1.  W.  W. 
rule? 

THE  WOMAN — will  she  return  to  her  home?  Are  her  views  changed? 
RELIGION — what  will  it  be  in  the  future? 

FARMING  — :is  the  small  farm  coming  back?  Will  we  provision  Europe? 


OVER  THERE,  TOO— 

A  LEAGUE  OF  NATIONS — ^how  can  it  exist?  Will  kingdoms  and  armies 
cease? 

GERMANY — how  can  that  nation  be  treated?  How  will  it  further  shape 
its  own  destinies? 

COMMERCE — Suez,  Panama,  Gibraltar — how  can  the  world^s  strategic 
waterways  be  handled  amicably?  ^ 

THE  BACKWARD  NATIONS — how  can  they  be  best  guided? 


All  the  world  has  had  to  prepare  for  peace — statecraft,  business,  labor,  newspapers. 
For  many  weeks  N.  E.  A.  has  been  preparing.  Our  plan  has  been  to  get  important  in¬ 
terviews,  important  signed  articles,  important  news. 

Through  our  .Cleveland,  Washington,  San  Francisco,  New  York,  London,  Paris  and 
Stockholm  offices,  we  are  gathering  the  best  thought  on  after-the-war  readjustment  in 
America,  after-the-war  reconstruction  in  Europe. 

N.  E.  A.  service  sheets  have  already  begun  to  help  answer — in  news  articles — that 
question  of  greatest  personal  interest  to  every  man  and  woman:  “After  the  War — 
What?’*  >  - 


NEWSPAPER  ENTERPRISE  ASSOCIATION 

A  Service — Kot  a  Syndicate 

WEST  THIRD  AND  LAKESIDE,  CLEVELAND,  OHIO 


Editor  Publinhcr  for  November  16,  1918 


In  Peace  and  War 


First 


in  the  Hearts  and  Homes 


of 


Philadelphia 

The  name  of  “The  Bulletin”  is  a  house¬ 
hold  word  in  Philadelphia. 

Its  circulation  reaches  far  beyond  the 
highest  point  ever  attained  by  a  daily 
newspaper  in  the  State  of  Pennsylvania 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concen¬ 
trating  your  advertising  in  the  newspaper  “nearly 
everybody  reads.” 

The  Bulletin 


Net  paid  average 
for  October 


479,939 


copies  a  day 
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WITH  SANE  VISION  AND  PATRIOTIC  PURPOSE 
NEWSPAPER  MAKERS  GREET  NEW  ERA 

Moulders  of  Public  Opinion  Express,  in  Telegrams  to  EDITOR  &  PUBLISHER,  Keen 
Appreciation  of  the  Opportunities  and  Responsibilities  of  the  Press  in  the 
Reconstruclion  of  Ordered  Life  in  the  World— To  Meet  the  New 
Tests  Armed  With  a  Quickened  Spirit  of  Service 


NBVVSPAPKH-MAKKRS  of  the 
United  States  face  the  new  day 
of  world-readjustment  with  high 
hoiKs  and  sane  vision. 

The  signing  of  the  armistice  brings 
the  heartening  dawn  for  which  man¬ 
kind  has  waited  through  a  long  night 
of  sacrifice  and  service.  At  la.st  the 
crimsoned  pages  in  the  book  of  life  have 
been  filled  to  their  very  margins  with 
the  tale  incredible — and  we  turn  to  the 
new  pages  with  stern  resolve  that  the 
record  shall  continue  worthy. 

The  great  guns  of  war  are  silent 
again.  Their  awful  symphony  i.s,  let 
us  hope,  ended  forever.  The  .stupen¬ 
dous  ta-sks  of  reconstruction  find  our 
leaders  of  public  opinion  In  a  mood  for 
renewed  effort  to  serve  the  world,  to 
hold  the  whole  thought  and  purpose  of 
our  people  to  the  momentous  business 
in  hand,  that  out  of  the  victory  of 
righteousness  and  justice  may  emerge 
a  larger  life  and  a  truer  and  clo.ser 
brotherhood — “the  F'ederation  of  the 
World.” 

Editor  &  Pi’bi.ishkr  this  week  wired 
some  of  the  repre.sentative  new.spaper 
makers  of  the  country  asking  them  to 
express  their  views  as  to  what  the 
great  war  victory  means  to  newspapers 
and  to  adverti.sing.  The  opinions,  wired 
in  response  to  that  request,  are  present¬ 
ed  herewith; 

Hon.  Arthur  Capper,  Governor  of  Kan¬ 
sas,  editor  Topeka  Capital,  and  U.  S. 
Senator-elect : 

Knowing  the  newspaper  men  of  Amer¬ 
ica  as  I  do.  I  do  not  think  It  "Ideal¬ 
istic”  to  hope  that  the  victory  Amer¬ 
ica  and  her  allies  have  attained  will 
tend  to  s.  revival  of  Story’s  motto.  "Here 
shall  the  press  the  people’s  right  main¬ 
tain.”  And  this  revival  of  the  spirit  of 
democracy  will,  if  I  misjudge  not,  ex¬ 
tend  to  the  business  office  as  well  as 
the  editorial  room.s.  Advertising,  if  It 
is  to  attain  its  greate.st  efficiency  must 
have,  as  its  primary  function,  the  ser¬ 
vice  of  the  public  rather  than  the  ser¬ 
vice  of  the  adverti.ser.  If  we  have  that 
vl'-ion  our  opportunities  are  unlimited. 

Hon.  Martin  H.  Glynn,  formerly  Gover¬ 
nor  of  New  York;  editor  Albany 
Times-Union: 

With  the  winning  of  the  war  a  new 
era  opens  to  newspapers.  Just  as  the 
close  of  the  Civil  War  marked  a  new 
epoch  In  the  new.spaper  bu.sincs.s,  .so  will 
the  end  of  this  war.  Papers  will  be¬ 
come  more  thorough  in  their  news¬ 


gathering,  and  will  be  better  written 
and  compiled.  An  advance  .step  in  the 
literary  character  of  the  paper  will  be 
taken.  This  is  already  noticeable.  Hav¬ 
ing  become  acquainted  with  the  affairs 
of  Europe,  readers  will  expect  Old-World 
politics  to  hold  a  more  important  p'ace 
in  the  American  newspaper  than  here¬ 
tofore. 

Adverti.sing  will  develop  into  a  stdl 
greater  factor  in  the  world  of  commerce. 
Hu.sine.ss  men  realize  that  when  one  has 
a  good  thing  he  must  let  the  people 
know  it.  The  better  cla.ss  of  newspapers 
may  be  compelled  to  advance  adverti.s¬ 
ing  rates,  and  advertisers  will  be  will¬ 
ing  to  pay  the  advance  if  they  get  the 
re.sult.s.  It  Is  not  so  much  what  an  ad- 
vcrti.soment  costs  as  what  it  brings  that 
mo.st  concerns  the  advertiser. 

Frank  B.  Noyes,  Washington  Star,  presi¬ 
dent  Associated  Press; 

Just  as  the  newspapers  of  the  coun¬ 
try  have  demon.strated  their  ability  to 
coordinate  the  forces  fighting  at  the 
front  with  the  forces  working  at  home 
to  maintain  morale,  furni.sh  supplies,  and 
generate  enthuriasm  to  achieve  the  vic¬ 
tory  80  gloriously  won,  so  now  will  the 
newspapers  prove  the  strongest  power 
through  publicity  and  advertising  to 
promote  permanent  peace  and  reduce 
to  a,  minimum  all  the  trials  and  tribu¬ 
lations  attending  the  period  of  recon- 
.st  ruction. 

With  recent  records  of  results  fresh 
In  our  memory  none  can  ever  que.stion 
or  undere.stimate  the  power  of  the  press 
to  keep  the  wheels  of  progress  turning 
swiftly  and  .steadily  forward. 

W.  H.  Dodge,  president  Scripps-McRae 
League,  Cleveland,  O.: 

The  peace  era  will  expand  business  In 
general  and  newspaper  adverti.sing  in 
paiticular.  Manufacturers  will  turn 
over  their  expanded  war’Tactories  to  the 
making  of  peace-time  products.  War¬ 
time  wage  scales  and  living  coats  will 
retrogress  gradually.  Increased  adver¬ 
ti.sing  volume  at  present  advertising 
rates  i.s  a  menace,  not  a  boon,  to  many 
niiblishers.  for  news  print  prices  and  la¬ 
bor  co.sts  have  practically  doubled,  while 
adverti.sing  rates  have  moved  upward 
at  glacial  speed.  Forbidden  markets  for 
wartime  non-essentials  will  .soon  be 
opening  to  established  manufacturers 
anv  manv  newcomers.  Taxation  an<i 
war  wages  have  brought  a  redistribu¬ 
tion  and  broadening  of  wealth  and  buy¬ 
ing  power.  The  new.spapers  will  be 


dominant  factors  in  directing  the  chan¬ 
nels  of  trade. 

Edwin  A.  Grozier,  editor  Boston  Post; 

To  properly  use  our  victory  is  almost 
as  ditticuit  as  to  obtain  it.  The  duty  of 
the  American  press  henceforward  is  to 
uphold  the  Fre.sident  in  his  efforts  to 
a.s.si.st  in  the  reconstruction  of  the  work! 
and  the  safeguarding  of  the  futures 
liberties  of  all  mankind.  Let  the  news¬ 
papers  attend  to  their  editorial  duties 
and  adverti.sing  will  come  along  all  right 
on  its  own  accord. 

W.  H.  Cowles,  publisher  Spokane 
Spokesman-Review : 

For  the  patriotic  newspapers  of  thi.s 
country  during  the  coming  months  the 
work  of  keeping  public  attention  cen¬ 
tred  on  neces.sity  of  supporting  the 
Government  during  readjustment  after 
the  war,  with  necessjiry  Liberty  Bond 
.sales  and  food  con.servation.s,  will  be  as 
great  as  was  their  task  to  arouse  peojile 
to  adequately  prepare  to  enter  the  war. 

rt Illations  will  be  maintained  by  in- 
t.ere.st  in^  culo.s.sal  development  follow¬ 
ing  the  revolution  abroad,  and  by  in¬ 
terest  in  our  army  remaining  oversea 
for  a  year  or  more.  Advertising  will  in¬ 
crease,  .since  business  will  quickly  liegin 
new'  expan.sion  as  terrors  of  war  uncer¬ 
tainties  diaap|>ear. 

C.  K.  Bland  in,  publisher  St.  Paul  Pio¬ 
neer  Press  and  Dispatch; 

Allied  victory  should  re.sult  in  great¬ 
e.st  business  expan.sion  in  hi.story  of 
world.  This  expansion  will  not  come, 
however,  until  after  the  .solution  of 
many  important  problems  of  commer¬ 
cial  adju.stment,  following  .succe.s.sful 
S'olution  of  industrial  and  lalior  changes. 
We  will  then  enter  uixm  an  era  of  in¬ 
telligent  development,  which  will  mean 
prosperity  for  the  entire  country,  if  we 
are  only  .sane  in  the  next  few  months  of 
study  and  honest  endeavor  to  meet  the 
situation  with  fairness  to  reorganized 
industry  and  labor.  Agricultural  com¬ 
munities  especially  will  lienefit  in  the 
new  era.  as  hundreds  of  thousands  of 
young  men  will  gravitate  towards  farm 
land.s.  1  earne.stly  ho|ie  the  Govern¬ 
ment  will  find  some  way  to  adequately 
finance  returning  .soldiers.  Naturally, 
this  expan.sion  and  prosperity  will  fa¬ 
vorably  affect  advertising. 

James  M.  Thomson,  publisher  New  Or¬ 
leans  Item: 

The  American  press  has  never  before 
attained  such  greatness  in  service  and 
influence  as  has  come  to  it  in  this  war. 


It  has  never  faced  a  brighter  future 
than  it  faces  to-day.  The  war  has  am¬ 
plified  old  fields  of  u.sefulness  and  open¬ 
ed  new  fields  for  .service.  It  has  edu¬ 
cated  us  at  home  on  national  and  in¬ 
ternational  prolilems  of  vital  impor¬ 
tance.  More  important,  it  has  educated 
our  clientMes  on  the.so  .subjects.  The 
new.spaper  workers  who  have  gone 
acro.ss  the  sea  in  army  and  navy  .ser¬ 
vice  are  gaining  a  fir.st-hand  practical 
acquaintance  with  these  que.stions.  Mil¬ 
lions  of  boys  in  the  army  and  navy  are 
lielng  trained  in  Europe  to  an  apprecia¬ 
tion  of  world  problems.  Each  of  us 
faces  recon.struction  of  hiKsineas  prob¬ 
lems  with  a  proven  knowledge  and  im- 
men.'-'e  pride  on  the  war  achievements 
of  the  people  of  his  own  section.  We 
are  all  going  to  help  to  build  an  even 
greater,  an  even  better.  America.  Sec¬ 
tionalism,  provinciali.sm,  cla.ss  lines,  and 
.selflshne.ss  have  lieen  largely  wiped  out 
by  the  war.  Inaccuracy,  careles.snes.s, 
and  sen.sationali.sm  have  lieen  largely 
eliminated  from  the  American  press  by 
the  war.  Serious  and  authentic  news 
has  come  to  play  a  more  and  more  im¬ 
portant  part  in  American  new.spaper 
development.  I  think  that  the  profes- 
.sional  .sense  of  newspaper  owners,  ed¬ 
itors,  and  workers  has  lieen  largely 
quickeneti.  Adverti.sing  has  attained  a 
proven  position  and  a  recognized  dig¬ 
nity  which  It  did  not  po.s.ses.s  before.  To 
meet  extraordinary  pi'ace  conditions  our 
newspapers  learned  the  first  lesson  in 
doing  the  lmpos.sible.  Newspapers  which 
survived  the  war  are  better  busine.ss  in¬ 
stitutions  than  before.  I  am  proud  that 
the  press  of  America  served  throughout 
the  war  under  a  voluntary  cen.sor.ship. 
What  censorship  we  have  had  has  not 
hurt  us,  while  a  rigid  legal  censor- 
-ship  might,  in  my  judgment,  have  se¬ 
riously  impaired  the  usefulness  of  the 
pre.ss  in  the  wonderful  war-time  .ser¬ 
vice  It  has  rendered  the  country. 

Herbert  F.  Gunnison,  publisher  Brook¬ 
lyn  Daily  Eagle: 

After  victory — what  ? 

To  raise  the  price  of  newspapers  to 
somewhere  near  intrin.slc  value. 

To  continue  the  Government  regula¬ 
tions  to  eliminate  returns,  waste,  and 
camouflage  circulation. 

To  make  real  newspapers,  and  not 
paper  dolls  and  rag  Img.s. 

To  con.sider  worth  while  the  record  of 
the  doings  of  Congress  and  of  world 
events. 

To  abandon  many  of  the  practices  of 
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Editor  <1  Publisher  for  November  16,  1918 


RESTRICTIONS  ON  NEWS  PRINT  MAY 
BE  DROPPED  SOON 


Pulp  and  Paper  Division  Marking  Time  Pending  General 
Policies  of  Readjustment — Expect  Production  Increase 
and  Speedy  Return  to  Normal  Conditions 

Washington,  November  15. 

THKKK  is  nothiriK  definite  or  oflieial  as  to  the  plans  of  the  War  Industries 
Board  in  the  matter  of  newsprint  control  of  newspaper  curtailment. 

The  I’ulp  and  I’apt'r  Divi.sion  is  markini^  time,  awaiting  the  decision  of 
('hairnian  Baruch  on  goncrai  policies  of  readjustment  and  relaxaUon,  but  the 
thought  of  oflicials  is  directed  in  the  foliowing  lines: 

No  More  Allocation  Lil^ely 


the  age  that  is  past  and  get  in  tine  with 
the  new  order  of  things. 

To  aim  not  to  ex<-ite,  please,  and 
amu.se,  but  to  recognize  the  responsi¬ 
bility  to  lead  and  inform  an  alert  and 
serious-minded  constituency. 

To  get  advertising  on  the  merit  of  the 
paper  and  not  on  the  power  of  brag  and 
bluster. 

To  consider  accuracy  and  fairness 
more  important  than  sen.sjition  and  big 
headlines. 

To  prove  to  the  readers  that  the  same 
discrimination  regulal'a  the  advertising 
l>agcs  as  the  news  and  editorial  page.s. 

To  resolve  not  to  fool  the  public  or 
the  advertiser. 

To  make  the  pai>er  not  an  organ,  but 
an  in.strument  of  service  to  humanity. 

To  not  make  an  advertising  billboard 
and  call  it  a  new.spaper. 

To  make  journalism  a  profession 
unequalled  in  dignity  and  power  by  any 
other  calling. 

Bcnj.  H.  Anthony,  publisher  New  Bed¬ 
ford  (Mass.)  Standard: 

Newspapers  mu.st  help  the  work  of 
reconstruction,  and  the  advcrti.ser  has 
a  large  .share  of  re.sponsibility  in  this 
effort.  Hysteria,  aliove  all  things,  mu.st 
be  avoided.  We  cannot  in  a  moment 
get  l«ick  to  normal,  but  everybody 
should  whole-heartedly  .strive  for  that 
condition. 

C.  (reorge  Krogness,  general  manager 
Minneapolis  Tribune: 

liaise  standards  of  adverti.sing — create 
greater  confidence  in  advertising.  One 
thing  that  discredits  is  political  adver¬ 
tising,  employing  the  newspaper's  space 
to  promote  men  and  mea.sure8  the  paper 
condemns,  the  effect  of  which  is  to 
throw  suspicion  on  everything  else, 
whether  news  or  editorial,  or  even  other 
adverti.sing.  In  a  newspaper  sense, 
"magnify  our  calling”  by  improving 
quality  of  news  service,  particularly  in 
foreign  fields,  in  which  new  and  more 
intelligent  interest  has  been  created  by 
the  war;  and  by  cureful  treatment  of 
reconstruction  problems  at  home,  to  the 
end  that  people  may  be  clearly  informed 
as  to  what  is  going  on  and  prepared  to 
deal  with  new  forces  in  our  political, 
social,  and  indu.strial  life. 

D.  1).  Moore,  editor  New  Orleans  Times- 

Picayune: 

With  peace  will  come  an  era  of  won¬ 
derful  growth  and  prosperity  for  the 
newspapers  of  the  United  States.  The 
lessons  learned  through  war  conditions 
will  not  soon  be  forgotten  by  publish - 
era  More  people  are  to-day  reading 
newspapers  than  ever  before,  and  na¬ 
tional  and  local  advertisers  will  be  quick 
to  realize  the  value  of  making  constant 
and  intelligent  use  of  newspaper  space. 
The  demands  of  newspaper  readers  and 
advertisers  will  no  doubt  keep  pace  with 
the  production  of  print  paper.  The  cost 
of  making  a  newspaper  may  never  again 
be  so  low  as  in  pre-war  days,  but  the 
newspapers  of  the  future  will  be  better 
newspapers  than  ever  before. 

M.  E.  Foster,  editor  Houston  (Tex.) 
Chronicle: 

Winning  the  war  means  The  same  for 
advertising  as  for  all  other  lines  of  busi¬ 
ness.  It  means  that  we  are  free  to  do 
our  best — that  we  can  resume  all  ac¬ 
tivities  and  return  gradually  to  a  nor¬ 
mal  basis.  Advertising  was  tested  dur¬ 
ing  the  war,  and  found  as  necessary  as 
bullets  and  bonds  for  the  maintenance 
of  business.  After  the  war  It  will  be 
even  more  of  a  necessity.  The  United 
States  will  have  more  to  sell  than  ever 
before,  and  will  have  more  customers  to 
reach.  The  newspapers  in  peace  will 
help  the  country  and  will  help  business 


the  same  as  they  did  during  the  three 
years  of  .storm,  travail,  and  stress. 

W.  F.  Wiley,  Cincinnati  Enquirer: 

Unprecedented  business  opportun¬ 
ities  lie  ahead  of  all  news¬ 
papers  with  th'e  victorious  conclu¬ 
sion  of  the  world  war.  Editorially 
the  newspapers  mu.st  address  them¬ 
selves  in  solid  phalanx  to  breaking  up 
the  autocratic  hand  of  Government  con¬ 
trol.  Ereedom  of  the  press  has  been  en¬ 
croached  upon  year  after  year,  in.sidi- 
oiisly  and  quietly  at  first,  then  boldly 
and  openly,  until  the  newspaper  voice 
of  America  has  been  most  effectually 
throttled.  When  this  menace  has  been 
properly  dealt  with  and  removed,  the 
press  of  .\merica  will  advance  commer¬ 
cially  to  a  golden  era  of  prosperity  and 
u.sefulness. 

W.  A.  Elliott,  JarkHonville  (Fla.) 
Times-Union : 

Newspaper  publi.shers  have  learned 
much  about  their  business  during  the 
world  war.  What  they  have  learned 
mu.st  not  he  forgotten  or  disregarded. 
Throughout  the  winning  of  the  war  the 
newspapers  have  been  of  Immeasurable 
service  to  the  Individual  and  to  the 
nation.  The  world  knows  now  as  never 
before  the  true  value  of  a  newspaper, 
ju.st  as  the  newspaper  has  Impre.ssed  the 
world  with  Its  Importance,  so  much  the 
new'spaper  realizes  its  respon.slblllty  to 
the  world,  to  Its  country,  to  its  com¬ 
munity,  and  to  its  subscribers.  During 
the  recon.struction  period  the  services 
of  the  newspapers  will  be  patriotically 
dedicated  to  the  Interests  of  humanity. 
Florida  and  the  Southeast  will  double 
their  energies  towards  developing  na¬ 
tural  resources  and  our  wonderful  cli¬ 
mate  will  enable  us  to  send  to  the  mar¬ 
ket  millions  of  pounds  of  food  that  is 
so  fiorely  needed  throughout  the  world. 

E.  .T.  Starknole,  puWisIier  Harrisburfi 
Telegraph: 

The  winning  of  the  war  through  the 
aid  of  the  TTnited  States  has  placed  up¬ 
on  this  country  an  obligation  which 
mu.st  not  be  side-stepped  In  any  way. 
As  a  nation  we  have  won  the  good  will 
of  millions  of  oppressed  peoples  of  the 
earth,  and.  during  the  great  period  of 
recon.struction,  must  take  our  full  part 
In  working  out  the  great  problems 
which  await  solution. 

Now  more  than  ever  before  must  we 
have  a  .sane  press;  and  the  sen.satlonal 
and  dangerous  newspaper  should  not  be 
permitted  to  hinder  the  Important  work 
which  will  devolve  upon  that  portion 
of  the  press  which  recognizes  its  duty 
in  this  crisis  of  the  world’s  history. 

Great  prosperity  should  follow  a  con¬ 
structive  programme  here,  and  Intelli¬ 
gent  advertising  will  be  a  great  factor 
in  the  after  war  expansion. 

Emil  L.  Srholz,  publisher  New  York 
Evening  Post: 

War  amongst  nations  stopped  ruinous 
war  between  new.spapers  by  eliminating 
unbu.sine8.sllke  practices.  War  enforced 
undreamed  of  economies.  Newspapers 
were  compelled  to  take  stock  of  them¬ 
selves.  Now  with  the  dawn  of  peace  let 
us  hope  that  the  American  new.spapers 
wdll  profit  permanently  by  the  war 
economies  so  far  as  wasteful  practices 
are  concerned.  I^'t  us  retain  a  broad¬ 
ened  viewpoint  on  international  affairs, 
be  less  Insular,  less  self-.satisfled  and 
more  appreciative  of  our  responsibili¬ 
ties.  The  cooperation  between  newspa¬ 
pers  should  be  kept  up. 

Jason  Rogers,  publisher  New  York 
Globe: 

Now  that  the  war  is  over  and  result¬ 
ed  in  80  glorious  a  victory  for  freedom 


The  programme  for  the  allocation  of 
news  print  proliably  will  be  dropped 
and  nothing  done  beyond  the  steps  al¬ 
ready  effected.  • 

Restrictions  on  the  volume  of  reading 
matter  are  likely  to  be  lifted  within  a 
short  time,  but  an  effort  will  be  made 
to  retain  the  regulations  governing  re¬ 
turns,  free  copies,  overs,  and  arrears. 

Increa.sed  output  of  news  print  may 
be  expected  to  follow  soon  after  the 
su.spcnsion  or  termination  of  War  De¬ 
partment  contracts  for  munitions. 


and  Democracy  it  is  up  to  our  newspa¬ 
pers  to  help  in  the  readju.stments  of  in- 
du.stry,  capital,  and  labor  to  their  ut¬ 
most.  We  must  temporarily  forego 
purely  selfish  Individual  efforts,  con¬ 
tinue  to  conserve  print  paper  and  stand 
‘behind  our  Government  to  the  great  fu¬ 
ture  glory  and  prestige  of  our 
now  united  nation.  We  must  as¬ 
sist  bu.siness  enterprises  in  our 
communities  to  find  new  mar¬ 
kets  for  the  product  of  va.stly  enlarged 
plants  through  constructive  sugge.stion 
regarding  newspaper  adverti.sing,  and 
do  our  utmo.st  to  produce  effective  co¬ 
operation  between  advcrti.sera,  advertis¬ 
ing  agencies  and  ourselvc.s.  The  war  has 
taught  us  valuable  le.ssons;  let  iw  profit 
through  our  experience. 

Gardner  Cowles,  publisher  Des  Moines 
Register  Tribune: 

Newspapers  need  anticipate  no  let¬ 
down  in  public  Interest.  “Peace  has  its 
victories  no  less  than  war."  The  war 
has  brought  the  newspapers  and  the 
people  clo.ser  together  than  ever  before, 
and  peace  will  not  change  this  relation. 
Advertisers  now  realize  the  eagerness 
with  which  newspapers  are  read,  and 
will  Increasingly  profit  thereby.  The 
effectiveness  and  quick  action  of  news¬ 
paper  advertising  is  appreciated  now  as 
never  before.  Our  circulation  has  dou¬ 
bled  since  the  war  began,  Increaring 
from  60,000  to  120,000,  and  we  expect 
next  year  to  be  a  great  one  for  news¬ 
papers. 

Victor  H.  Hanson,  publisher  Birmingham 
(Ala.)  News: 

We  are  going  to  translate  a  victory 
of  arms  into  a  super-victory  of  indus¬ 
try.  We  are  going  to  maintain  every 
human  and  mechanical  energy  set  in 
motion  in  winning  the  w’ar  and  divert  it 
without  halt  or  skip  to  achievements 
of  peace  heretofore  undreamed  of.  The 
war  has  opened  up  a  vista  for  potential 
adverti.slng  that  .surpasses  the  predic¬ 
tions  of  its  greatest  prophets.  The 
American  Government  Itself  is  sold  on 
it  in  theory,  though  yet  uncommitted 
in  practice.  It  has  tasted  the  fruits 
offered  by  others  and  has  found  them 
sweet.  The  Birmingham  News  ■sees 
ahead  the  greatest  era  of  achievement 
and  prosperity  In  all  history,  and  is 
already  interpreting  its  vision  for  the 
benefit  of  every  one  within  the  sphere 
of  its  Influence. 


The  newspaper  business  may  expect 
to  return  to  normal  operating  condi¬ 
tions  just  as  soon,  if  not  sooner,  than 
other  lines  oi  industry. 

The  Pulp  and  Paper  Section  is  no  ex¬ 
ception  to  the  general  run  of  Govern¬ 
ment  offices  in  Washington  to-day.  .411 
of  them  are  more  or  less  “up  in  the  air," 
and  nothing  like  a  definite  idea  of  what 
is  to  be  done  pending  the  actual  con¬ 
clusion  of  peace  is  possible  now.  Every 
step  taken  by  the  War  and  Navy  De¬ 
partments  will  be  reflected  in  the  aper- 
ations  of  other  branches  of  the  Govern¬ 
ment,  so  that  every  step  Is  being  con¬ 
sidered  carefully. 

:Some  officials  of  the  War  Indu.stries 
Board  admit  they  do  not  know  just  how 
long  that  Department  will  continue  to 
function,  but  it  is  the  general  view  that 
the  Board  will  be  in  operation  for  many 
weeks  yet.  Mr.  Baruch  and  his  as.so- 
ciates  will  seek  to  lead  the  indu.strial 
organization  of  the  nation  hack,  by 
gradual  stages,  to  something  approach¬ 
ing  a  normal  basis. 

Among  the  immediate  results  which 
may  be  expected  from  cessation  of  work 
on  munitions  will  be  Increased  facilities 
for  the  production  of  news  print.  For 
example,  there  are  150,000  tons  of  pulp 
which  had  been  Intended  for  high  ex¬ 
plosives,  which  now  will  be  av.illable  for 
manufacture  of  paper.  Appr’Vxlmately 
50  per  cent,  of  the  output  of  chlorine 
bleach,  which  was  diverted  to  munition.s, 
will  be  returned  to  paper  manufacture, 
and  the  three  paper  mills  at  Niagara 
Falls,  forced  to  clo.se  when  the  Govern¬ 
ment  commandeered  power  for  war 
plants,  will  resume  operations. 

May  Expect  Increase  Soon 

These  steps  to  increa.se  the  general 
supply  of  paper  may  be  expected  ju.st 
as  soon  as  it  is  possible  for  the  Govern¬ 
ment  to  permit  them  with  safety  and  in 
accordance  with  the  developments  of 
its  readjustment  programme.  Then  will 
follow  the  lifting  of  the  con.servation 
regulations,  and  permission  to  news¬ 
papers  to  return  to  their  old  methods  of 
fixing  the  size  of  editions. 

Just  when  the  regulations  governing 
the  curtailment  of  reading  matter  are 
to  be  lifted  cannot  be  stated  with  any¬ 
thing  like  authority  or  accuracy,  but 
some  officials  of  the  War  Industries 
Board  believe  the  time  la  not  far  dis¬ 
tant.  Efforts  will  be  made,  as  a  mat¬ 
ter  of  sound  economic  policy  for  peace, 
as  well  as  war,  to  prevent  wasteful  prac¬ 
tices,  and  to  have  publishers  continue  to 
ob.serve  the  regulations  governing  free 
copies,  return."!,  and  arrears. 

It  is  realized  that  the  Board  proliahly 
will  lose  its  present  powers  when  peace 
is  declared,  but  there  is  some  likelihood 
that  another  such  department  might  be 
established  in  its  place,  to  exercl.se  su¬ 
pervision  over  industries. 

There  will  be  an  extension  from  No¬ 
vember  15  of  the  re.strictlona  against 
free  shipments  of  news  print,  and  from 
December  1  on  contract  shipments. 


Editor  Publisher  for  November  10,  10  IS  7 

WIN.  WHAT  SHALL  WE  DO  WITH  OUR  VICTORY 
IN  AN  ADVERTISING  SENSE,  NOW  IT’S  OURS?” 

Leading  Advertising  Agencies  Answer  EDITOR  &  PUBLISHER’S  Question  by  Emphasizing 
the  Need  for  Maintaining  Our  Immensely  Enhanced  Capacity  for  Production  ©nd 
Marketing  Our  Coming  Flood  of  Manufactures  in  Every  Country  in  the  World, 
Maintaining  Commercially  the  Supremacy  Our  Arms  Have  Enforced  Abroad 


THUOUGHOUT  the  period  of 
stress  and  strain,  advertising 
agencies  all  over  the  country  cast 
their  vision  through  the  days  of  trou- 
l)le,  watching  for  the  first  glow  of  the 
briglit  dawn  that  would  usher  in  the 
day  of  peace.  In  preparation  for  It  they 
studied  conditions  and  precedents  close¬ 
ly,  planning  all  the  time  how  they  could 
Ije  of  greate.st  service  in  the  vital  mat¬ 
ters  of  hu.siness  that  the  cessation  of 
war  would  bring  to  the  manufacturing 
and  commercial  Interests  of  the  coun¬ 
try. 

They  siiw  in  what  was  then  the  con¬ 
crete  present  factories  expanded  enor- 
mou.sly  by  Government  orders,  running 
to  their  utmost  to  satisfy  the  haste  In 
unusual  production  that  the  exigency 
demanded.  For  the  future  they  con¬ 
ceived  these  factories  turning  from  war 
business  to  the  Industries  of  peace,  with 
their  great  stands  of  machines  and  their 
hosts  of  workmen  demanding  food — the 
one  food,  the  other  labor.  They  real¬ 
ized,  too,  that  the  world  had  come  to 
look  upon  America  as  the  great  pro¬ 
ducer,  and  to  depend  upon  it  to  fur¬ 
nish  needed  goods  that  war-stricken 
countries  could  no  longer  give  to  their 
own  peoples,  nor  to  the  neutrals  who 
formerly  dep<‘nded  upon  them. 

So  they  made  their  plans.  That  the 
era  of  peace  did  not  come  gradually, 
but  burst  upon  the  world  with  the  .same 
suddenness  with  which  war  began,  was 
a  surprise,  but  not  one  that  caught 
them  unawares.  In  every  advertising 
agency  in  the  land  there  is  a  well-work- 
ed-out  plan  to  meet  the  new  Industrial 
conditions,  and  it  is  no  .spirit  of  self- 
i.sh  business-making,  nor  in  eager  ig¬ 
norance,  that  each  urges  upon  manu¬ 
facturer  and  merchant  the  neces.sity  for 
adverthslng  —  broadly,',  thoroughly^  and 
largely.  They  are  prepared  to  do  their 
part. 

In  respon.se  to  the  query  of  Editor  & 
Publisher:  “What  are  we  going  to  do 
with  our  victory?”  some  of  the  leading 
adverti.sing  agencies  sent  the  following 
responses: 

William  H.  Rankin,  of  Wni.  H.  Rankin 
Co.,  Chicago,  and  chairman  of  the 
Newspaper  Division  of  the  Ameri¬ 
can  Association  of  Advertising 
Agencies: 

Advertising  to  victory  has  been  the 
slogan  of  the  Bureau  of  Public  Informa¬ 
tion  during  the  past  twelve  months. 
Definite  results  of  such  advertising  came 
quicker  than  any  of  us  thought,  because 
the  advertising  of  patriotic  business  men 
was  supplemented  by  several  splendidly 
worded  notes  (advertisements  that 
forced  the  abdication  of  the  Kaiser  and 
told  the  German  people  that  they  should 
give  up  the  fight  and  help  make  the 
world  safe  for  democracy).  Our  2,000,- 
000  soldiers  under  Gen.  Pershing 
are  by  far  the  best  advertisements  ever 
.sent  out  by  Uncle  Sam.  and  our  canned 
meats,  foodis  clothing,  and  supplies  have 
sold  our  allies  on  the  quality  of  goods 
made  in  the  United  States  of  America. 


President  Wll.son  has  shown  the  world 
how  to  advertise  and  obtain  big  results. 
Manufacturers  will  do  well  to  take  time 
by  the  forelock  and  commence  building 
good-will  and  consumer  preference  now 
without  regard  to  immediate  results. 

Advertising  does  not  jerk;  it  pulls 
slowly,  but  surely  at  first,  then  it  gains 
momentum,  and  at  the  end  of  two  or 
three  years  it  becomes  an  irre.slstible 
force.  It  has  helped  to  build  hundreds  of 
great  commercial  institutions. 

They  were  not  built  up  by  one,  two, 
or  three  years  of  per.sistent  advertising, 
but  moat  of  them  by  more  than  fifteen 
years.  So,  advertising  should  start  to 
build  to-day,  having  the  future,  one  year, 
five  years,  or  fifteen  years  ahead  In 
mind,  and  all  advertising  men  should 
bend  every  energy  to  show  that  now  is 
the  time  to  start  victory  advertising,  to 
build  good-will,  reputation,  and  con¬ 
sumer-preference,  which  will  place  their 
names  in  the  illustrious  list. 

Collin  Armstrong,  of  Collin  Armstrong, 
Inc.,  1463  Broadway,  New  York: 

An  Important  effect  of  victory  and  the 
en.suing  peace  will  obviously  be  the 
opening  of  the  markets  of  the  entire 
world  to  the  United  States;  and  the  en¬ 
tire  world  is  looking  to  us  to  supply  a 
large  part  of  its  needs,  especially  of 
u.seful  product.s. 

A  great  deal  of  attention  has,  nat¬ 
urally,  been  focus.sed  upon  the  South 
American  markets,  and  they  are  cer¬ 
tainly  well  worth  cultivating;  yet  more 
easy  of  access,  both  in  the  matter  of 
transportation  and  financially,  are  Great 
Britain,  France,  and  Canada,  all  of  which 
will  be  large  customers  of  the  United 
States.  Their  demands  for  needful,  es¬ 
tablished  products;,  namely,  those  that 
have  attained  prestige  through  advertis¬ 
ing,  will  be  enormous. 

Therefore  the  consumer  demand  of 
these  three  countries  is  well  worth  as¬ 
siduous  cultivation  by  advertising. 

E.  E.  Calkins,  Calkins  &  Holden,  250 
Fifth  Avenue,  New  York: 

Adverti.sing  is  offered  the  great  op¬ 
portunity  of  its  history.  The  war  has 
cnll.sted  advertising  on  a  larger  scale  and 
for  a  greater  purpose  than  ever  before, 
taught  people  its  power,  and  brought  it 
home  to  the  consciousness  of  men 
hitherto  indifferent  to  it.  The  business 
world  is  plastic,  read^  to  be  remoulded 
into  newer  and  better  forms.  Its  land¬ 
marks  have  been  set  back,  its  boundaries 
extended,  its  hampering  precedents  and 
prejudices  removed.  A  new  set  of  con¬ 
ditions  surround  labor,  raw  materials, 
costs,  transportation,  freight  rates,  and 
selling  costs.  New  Ideas  are  needed. 
Never  has  the  demand  for  good  Judg¬ 
ment  and  broad  vision  in  merchandising 
and  selling  been  so  great. 

W.  C.  D’Arcy,  D’Arcy  Advertising  Co., 
St.  Louis,  president  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the 
World: 

Industrially,  the  change  from  war  to 


peace  will  create  as  many  problems  as 
did  the  change  from  peace  to  war.  Vital 
faith,  born  of  vision,  must  lie  the  sus¬ 
taining  strength  of  bu.siness,  backed  by 
advertising.  In  facing  the  problems  of 
readju.stment  peace  has  already  demon¬ 
strated  that  old  conditions  have  gone  for¬ 
ever.  Advertising  is  the  only  thing 
that  can  bridge  our  commercial  struc¬ 
ture  from  old  to  new  conditions.  Finance, 
labor,  manufacturing,  to  succe.ssfully 
meet  their  national  obligations  in  ilc- 
terminlng  our  commercial  future,  mu.st 
Inject  the  force  of  advertising  to  vitalize 
their  undertakings. 

Crilchiield  &  (]o.,  Chicago: 

All  indications  point  to  the  next  few 
years  as  being  the  greate.st  period  of 
pro.sperity  this  country  has  ever  en¬ 
joyed.  Advertising  will  have  its  part  in 
the  development  of  this  prosperity,  as 
it  has  had  in  the  pa.st.  Advertising  as 
the  finest,  most  honest,  and  effective 
form  of  propaganda,  has  proved  its  in¬ 
fluence  in  the  varied  war  activities  and 
won  the  recognition  of  the  Allied  Gov- 
ernment.s.  Its  ready  adaptation  to  dif¬ 
ficult  war  conditions  demonstrated 
anew  its  mighty  power  in  moulding 
public  opinion  and  building  busines.s. 
Adverti.sing  .stands  well  equipped  to  aid 
in  .solving  the  problems  of  readjust¬ 
ment,  and  taking  its  proper  share  in 
making  the  future  of  America. 

Mallory,  Mitchell  &  Faust,  Chicago: 

Advertising  will  be  the  most  effective 
trade  weapon  any  Judicious  manufac¬ 
turer  can  use  to  capture  and  to  dom¬ 
inate  the  greatly  enlarged  home  and 
foreign  markets.  Competition  between 
Industries  and  between  factories  that 
have  been  enlarged  for  war-time  pro¬ 
duction  .should  pu.sh  vigorou.sly  ahead 
to  turn  out  a  corresponding  output  of 
peace-time  necessitie.s,  which  will  be 
quickly  ab.sorbed  as  the  purchasing 
power  of  the  dollar  increases.  Far¬ 
sighted  manufactui^rs  who  have  car¬ 
ried  out  a  consistent  advertising  policy 
throughout  the  war  will  be  the  first  to 
benefit.  They  are  to  bo  congratulated. 
I.,agging  competitors  stand  to  lo.se  prof¬ 
its  and  prestige  by  every  day’s  delay 
in  getting  their  advertising  started. 

C.  C.  Sherman,  of  Sherman  &  Bryan, 
Inc.,  79  Fifth  Avenue,  New  York: 

World  peace  means  that  American 
textile,  clothing,  and  apparel  manufac¬ 
turers  must  face  the  terrific  competi¬ 
tion  of  European  textiles  and  garments 
seeking  new  and  profitable  marketa 
Consumer  advertising  is  the  weapon 
that  American  manufacturers  will  wield 
to  offset  this  foreign  competition. 

World  peace  will  release  materials  of 
all  descriptions  as  well  as  labor  from 
war  work,  thus  enabling  American 
firms  to  resume  manufacturing  on  a 
normal  basia  Consumer  advertising  will 
be  employed  to  repopularlze  these  prod¬ 
ucts  with  the  consumer. 

World  peace  ends  the  necessity  for 
drastic  economies,  thus  briskly  stimu¬ 


lating  busine.ss  with  a  resultant  in¬ 
crease  In  advertising  appropriation.s. 

Km|)hatically,  peace  will  “bull”  con¬ 
sumer  advertising. 

The  Blaine-Thonipson  Co.,  Cincinnati: 

Factories  making  munitions  are  now 
turning  to  new  product.s,  and  many  new 
indu.strial  plants  will  enter  into  com¬ 
petition  with  estaldished  concerns.  New 
trade-marks  and  advert i.sed  jinxlucts 
will  1)0  on  the  market.  The  war  is  over, 
but  the  war  for  business  Is  Ju.st  begin¬ 
ning.  Middle  We.stern  manufacturers 
already  are  seeking  an  outlet  for  the 
immense  production  made  p  ).s.sll)le  by 
the  war,  now  ended.  Mills  that  have 
lieen  making  shells  will  now  make 
.stovc.s,  factories  that  have  been  mak¬ 
ing  war  tools  will  make  peace  tools, 
and  all  the  new  products  mu.st  lie  sold. 
A  tremendous  increase  in  advertising 
is  sure  to  come,  because  the  world 
must  bo  rebuilt.  There  are  splendid 
apportunities  ahead  for  America  if  we 
are  alive.  Speed  up,  advertisers,  and 
prepare  for  an  Invasion  by  newcomers. 

St.  Elmo  Massengale,  president  Massen- 
gale  Advertising  Agency,  Atlanta; 

No  nation  ever  enjoyed  the  world- 
wdde  prestige  that  now  belongs  to  the 
United  States.  Henceforth  the  markets 
of  civilization  are  open  to  our  products, 
which  will  be  eagerly  sought  and 
bought.  Before  the  United  Stales  lies 
the  grand  and  exclusive  opportunity  of 
capturing  a  vast  volume  of  trade  from 
countries  in  which  our  goods  were  never 
freely  u.sed  before.  Elaborate  publicity 
campaigns  in  foreign  Journals,  as  well 
as  home  publications,  will  be  the  vogue. 
Friendly  competition  in  advertising 
abroad  among  United  States  manufac¬ 
turers  will  win  supreme  domination  for 
American  goods  in  all  the  countries  of 
Europe,  as  well  as  in  Mexico,  Central 
and  South  America.  This  is  our  p.sycho- 
logical  chance.  Opportunity  is  knock¬ 
ing  at  our  door. 

Waller  Griffith,  Lord  &  Thomas,  Candler 
Building,  New  York: 

Not  a  large  subject  of  Itself,  but  if 
one  con.siders,  as  every  wise  advertis¬ 
ing  man  must,  the  vast  responsibilities 
which  accompany  that  victory,  the  vital 
need  for  foresight  and  percautlon  is 
apparent. 

In  April,  1917,  at  the  declaration  of 
war,  business  conditions  Immediately 
became  abnormal  and  were  accompanied 
by  considerable  pessimism  for  reasons 
so  obvious  as  to  be  unnecessary  to  men¬ 
tion.  After  nine  months  of  war  it  can 
be  said  to  the  everlasting  credit  of  Amer¬ 
ican  business  and  advertising  the  ab¬ 
normal  had  become  practically  the  nor¬ 
mal. 

Now  the  abnormal  comes  again  in  the 
guise  of  peace  with  victory,  but  with  an 
optimistic  spirit  which  promises  won¬ 
derful  futures,  if  we  of  the  advertis¬ 
ing  fraternity  take  due  care  that  it  Is 
not  abused. 

To  us  is  the  responsibility  of  seeing 
to  it  that  this  optimi.sm  is  not  so  play- 
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ed  upon  as  to  create  over-inflation,  but 
to  build  our  new  business  and  adver¬ 
tising  structure  on  the  solid  and  secure 
foundation  for  which  our  vastly  in¬ 
creased  opportunities  form  so  wonderful 
a  base. 

In  short,  let  us  all  keep  lx)th  feet  on 
the  ground. 

From  the  Chicago  office  of  Lord  & 
Thomas: 

Concerns  with  which  Lord  &  Thomas 
come  into  contact  are  buoyantly  in¬ 
clined  towards  the  future,  wisely  tem- 
r>ering  their  plans  to  coincide  with  the 
completion  of  the  armistice,  peace-.sign- 
ing,  a  .stabilized  Europe-,  and  demobili¬ 
zation,  all  of  which  will  take  time  in  the 
forthcoming  recon.struction  period. 
American  business  men  face  their  broad¬ 
est  opportunity,  not  merely  in  recon.sti- 
tuting  their  dome.stic  organizations,  but 
in  supplying  the  people  of  foreign  lands, 
Hr.st  with  nece.s.sitie.s,  then  with  .starde.s. 
May  the  flag  of  Cnited  States  merchant 
marine  be  known  and  welcome  in  every 
port.  Increa.sed  advertising  and  selling 
are  inevitable  as  .stringencies  relax. 

C.  Ironmonger,  the  C.  Ironmonger  Ad¬ 
vertising  Agency,  95  Madison  Ave¬ 
nue,  New  York: 

The  .signing  of  the  armi.stice  with  Ger¬ 
many  is  a  notice  to  American  manu¬ 
facturers  that  the  race  for  world  trade 
is  about  to  .start.  Let  no  man  delude 
him.self  with  the  idea  that  because  the 
great  manufacturing  nations  have  their 
internal  reconstruction  problems  they 
are  going  to  neglect  their  over.seas  trade. 
On  the  contrary,  England,  France,  and 
even  Germany  and  Au.stria  have  been 
preparing  for  many  months  in  many 
ways  to  resume  their  export  trade  after 
the  war. 

America  has  the  “inside  jMJsition.”  The 
development  of  export  adverti.sing  for 
American  concerns  should  be  enormous, 
and  in  connf-ction  with  the  rapid  open¬ 
ing  up  of  dome.stic  channels  of  trade  and 
distribution  this  country  undoubtedly  is 
on  the  very  threshold  of  an  adv'ertislng 
development  which  will  throw  far  into 
the  shade  all  previous  records.  The  wise 
manufac  turer  or  merchant  will  make  Im¬ 
mediate  plans  to  profit  l)y  ttwe  enormous 
expansion  of  trade  which  is  almo.st  up¬ 
on  u.s. 

(Charles  H.  Touzalin  A!?enry,  (Chicago: 

Musiness  is  going  to  lie  good.  The 
American  public  will  quickly  change 
t>ack  to  a  peace  footing,  so  far  as  their 
buying  is  concerned.  Temporary  losses 
on  the  part  of  manufacturers  caused  hy 
changing  from  a  war  to  a  peace  pro- 
dtiction  will  lx*  offset  by  the  tremendous 
increase  in  production  by  concerns  who.se 
output  has  l>een  curtailed  hy  market  or 
material  conditions.  American  vi.sion 
has  iK-en  broadened  by  the  war.  War 
Hnan<ing  has  revealed  the  greater  op¬ 
portunities  for  industrial  financing  in  the 
future.  The  tremendous  buying  power  of 
the  public  h.'is  ijeen  revealed  as  over¬ 
shadowing  all  pre-war  conception. 

Theodore  S.  Fettinger,  Feltinger  Adver¬ 
tising  Agency,  New.irk,  N.  J.: 

Since  we  as  a  nation  have  mastered 
those  whose  theory  justified  exploitation 
by  force,  .since  they  have  triumphed  over 
themselves  and  for.saken  the  idea  that 
might  was  right,  let  the  business  world 
now  create  a  new  path  by  determining 
to  render  the  greatest  possible  human 
service  rather  than  to  profit  by  the  ex¬ 
ploitation  of  the  public  fighter  through 
the  .sale  of  anything  unworthy,  or  >>y 
equally  unworthy  advertising. 

Wylie  B.  Jones,  Wylie  B.  Jones  Ad¬ 
vertising  Agency,  Binghamton,  N. 

Y.: 

Our  patriotic  duty  is  to  keep  Amer¬ 
ican  ships  going  across  the  seven  seas 
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and  keep  them  loaded  to  the  plimsoU 
mark  both  coming  and  going.  They  are 
equipped  to  supply  the  world,  and  we 
mu.st  advertise  everywhere  to  .sell  our 
goods.  Advertising  will  keep  our  plants 
going.  It  is  the  solution  of  the  civic 
and  economic  problems  that  have  been 
cau.sed  by  j)cace. 

T.  M.  Macfarland,  of  the  A.  R.  Elliott 
Co.,  62  Broadway,  N.  Y.:  • 

There  is  only  one  thing  to  do — AD¬ 
VERTISE.  The  Allied  Governments 
and  the  United  States  were  taking  no 
chances  when  they  drew  up  the  armis¬ 
tice  terms.  They  realized  the  danger 
of  this  document  being  treated  as  a 
scrap  of  paper,  and  the  American  man  J- 
tactureis  must  take  the  .same  atti¬ 
tude.  They  must  advertise,  and  then 
advertise  some  more,  and  then  con¬ 
tinue  to  adverti.se,  otherwise  they  will 
be  confronted  with  goods  manufactured 
o.stensibly  by  other  countries,  but  backed 
by  German  capital. 

We  mu.st  instil  the  .slogan  “Made  in 
•Vmerica”  not  only  in  the  minds  of  the 
American  people  but  throughout  South 
.\merica,  where  Germany  for  years  has 
controlled  a  lucrative  field.  As  a  mat¬ 
ter  of  fact,  the  American  manufactur¬ 
ers  to-day  are  in  a  position  where  they 
could  successfully  extend  the  “Made  in 
America”  slogan  throughout  the  world, 
as  the  eyes  of  every  nation  are  now 
and  will  lie  centred  Upon  the  United 
States  of  Amei  ica. 

Strang  &  Proii^er,  Seattle: 

Peace  o|H‘n.s  to  America  the  fertile 
trade  fields  of  China,  Japan,  and  Siberian 
Ku.ssia,  through  Seattle,  the  “Gateway 
to  the  Orient.”  Anticipating  a  glorious 
victory.  Strand  &  Prosser  have  Ix-en 
successfully  urging  Western  manufac¬ 
turers  and  exporters  to  begin  far  in 
advance  to  cultivate  these  exhaustless 
markets,  .\dvertising,  of  course,  is  the 
dependable  courier  to  deliver  the  mes¬ 
sage  that  will  forestall  tlermany  in  her 
well-laid  plans  to  dominate  the  com¬ 
merce  of  the  world.  We  should  lo.se  no 
time  in  capitalizing  the  splendid  good¬ 
will  which  our  un.selfl.sh  course  has  im¬ 
planted  in  every  civilized  nation.  Fair 
dealing  and  truthful  advertising  will  do 
it. 

P.  B.  Bronifield,  president  Bronifield  & 
Co.,  45  West  34ih  St.,  New  York: 

There  never  was  a  time  in  the  history 
of  the  world  when  adverti.sing  will  have 
its  inning  as  now  at  the  end  of  this 
great  world  war;  e.siK-cially  anything 
American,  as  our  iwsition  in  the  estima¬ 
tion  of  all  other  nations  is  at  the  top. 

During  the  next  few  years  there  will 
be  the  greate.st  po.ssible  opportunity  for 
the  development  of  new  industries  that 
may  Ik?  created  and  built  up  by  adver¬ 
tising. 

The  concerns  that  have  lieen  adver¬ 
ti.sing  during  war  times,  even  though 
there  seemed  no  nece.s.sity  for  .so  doing 
as  their  sales  were  made  in  advance, 
will  now  reap  the  benefit  of  their  broad 
and  liberal  policy. 

Jules  P.  Storm,  37  West  39th  Street, 
New  York: 

I'he  dawn  of  iK?ace  means  a  time  of 
n-adju.stment,  of  meeting  needs  deferred. 
Buying  that  lap.sed  or  was  diverted  is 
to  be  re.sumed.  America  and  the  whole 
world  has  again  become  a  great,  active 
buying  public.  Manufacturers  must  be 
ready  to  catch  the  flood  tide  that  is 
coming.  They  mu.st.  in  supreme  con¬ 
fidence  in  the  immediate  future  of  our 
nation,  richer  to-day  than  it  ever  was 
before,  advertise  their  wares  and  bring 
their  names  and  goods  before  the  peo¬ 
ple  at  the  psychological  moment.  That 
moment  is  now. 

The  men  who  get  in  first,  who  flr.st 


appeal  to  the  li.stening  car  and  the 
reading  eye,  will  get  the  cream  of  the 
business.  “I  always  bank  on  the  fu¬ 
ture  of  the  Americ-an  republic,”  said  J. 
Pierpont  Morgan. 

The  new,  great  glory  and  expansion 
of  the  future  of  America  is  beginning 
to-day.  To  wait  is  weakness,  to  be¬ 
gin  to-day  is  wisdom — sane,  hard,  com¬ 
mon,  busine.ss  sense.  Hide  out  on  the 
high  tide  with  advertising  publicity — 
that  is  the  message  every  manufacturer 
and  .seller  of  goods  .should  have  rung  in 
his  ears  in  the  hour  of  the  new  birth  of 
the  whole  world. 

Rudolph  Guenther,  of  Rudolph  Guenther 
Advertising  .Agency,  25  Broad  St., 
New  York: 

The  sooner  the  important  problem  of 
marketing  inve.stiment.s  among  the  mass¬ 
es  is  taken  up  by  banks  and  investment 
dealers  and  the  educational  work  be¬ 
gun  by  the  Liberty  Loan  campaign  con¬ 
tinued,  the  easier  will  the  results  be  for 
them  and  the  greater  the  material  bene¬ 
fit  they  and  their  clients  will  derive 
from  safe  and  sane  inve.stment.  It  is 
not  only  Liberty,  but  also  advertising 
which  enlightens  the  world.  With  the 
clo.sing  of  the  doors  of  the  Temple  of 
Janus,  educational  financial  advertis¬ 
ing  should  be  .speeded  up  so  as  to  keep 
the  home  fires  aglow  with  a  bright  light 
on  inve.stment  propositions. 

Morse  International  Agency,  449  Fourth 
Avenue,  N.  Y.: 

All  our  clients  have  .set  aside  their 
own  individual  busine.ss  intere.sts  to  win 
the  war,  and  now  that  victory  has  lieen 
achieved,  .stand  ready  to  resume  busi¬ 
ness  and  profit  by  the  fact  that  Amer¬ 
ica's  industries  and  finance  are  in  bet¬ 
ter  shape  to  respond  to  advertising 
than  has  ever  been  seen  in  the  world’s 
history. 

In  the  immediate  future  we  look  for  an 
unprecedented  era  of  prosperity,  realiz¬ 
ing  that  .America  must  supply  the 
world  with  bo'th  nece.ssities  and  luxur¬ 
ies  which  will  keep  our  industries  busy 
and  lie  particularly  profitable  to  the  up- 
to-date  advertiser,  who  is  really  the 
world's  be.st  merchandi.ser. 

W.  H.  H.  Hull  &  Co.,  Inc.,  Tribune 
Building,  New  York: 

What  a  vital  force  adverti.sing  has 
proved  in  the  winning) of  this  war,  every 
American  know.s. 

That  it  will  prove  an  even  greater 
force  in  times  of  peace  seems  obvious. 
With  competition  re.sumed  in  many 
lines  which  have  for  p.  time  been  regu¬ 
lated  as  to  price,  or  output,  with  va.st 
new  fields  of  foreign  trade  opened  up. 
with  every  organization  .straining  at 
the  leashes  to  go  forward — surely  this 
is  an  opportunity  for  publicity,  never 
offered  liefore  in  commercial  history. 

Big  busine.ss,  and  small  business,  too, 
will  1>e  seeking  advertising,  and  public¬ 
ity  mediums  will  only  be  charged  with 
the  duty  of  directing  this  great  force 
that  there  may  be  no  friction,  no  waste, 
that  100  per  cent,  re.sults  may  he  ob¬ 
tained. 

M.  P.  Gould  Co.,  60  West  25th  Street, 
New  York: 

What  are  we  going  to  do  with  our 
victory  ? 

(1.)  Try  to  understand  what  is  in 
the  minds  of  the  returning  soldier  and 
.sailor. 

(2.)  Try  to  adapt  our  thinging  to 
come  up  to  his  level,  his  .standards  of 
service. 

(3.)  t'hange  advertising  and  selling 
methods  to  utilize  the  great  les.sons 
learned  in  Liberty  Bond  and  War  Chari¬ 
ties  selling. 

(4.)  Throw  out  old  pet  systems  that 


have  outgrown  their  usefulness. 

(5.)  Give  more  consideration  to  hu- 
nan  nature  than  to  classes  and  trades 

(6.)  Put  full  responsibility  on  every 
subordinate  and  let  him  make  good 
without  interference,  or  quit. 

(7.)  Think  le.ss  of  details  and  more 
of  general  policiea 

(8.)  Try  to  learn  from  the  army  how 
to  make  every  process  of  selling  so  har¬ 
monize  that  effort  and  expense  are  re¬ 
duced  to  the  minimum. 

(9.)  Quit  all  destructive  attempts  and 
give  thought  and  labor  only  to  creation 
and  construction. 

Fleming  Newbold,  Chairman  of  the  Com¬ 
mittee  in  Charge  of  the  Bureau  of 
Advertising,  American  Newspaper 
Publishers  Association : 

Business  in  America  will  go  forward 
to  build  the  greatest  commercial  Power 
on  earth. 

The  daily  newspapers  of  America 
have  been  put  to  the  test  and  proven 
them.selves  during  every  crisis  of  the 
war.  They  have  been  the  in.stant  means 
of  communication  for  every  great  en¬ 
deavor. 

The  success  of  every  drive  was  as¬ 
sured  with  intelligent  newspaper  pub¬ 
licity  and  advertising  behind  it. 

The  minds  of  the  over  100,000,000  peo¬ 
ple  of  the  United  States  are  fed  at  least 
once.  In  not  twice  a  day  by- the  more 
than  26,000,000  daily  circulation  of  its 
newspapers.  Broadlv  speaking,  there 
is  not  an  intelligent  person  in  the  Unit¬ 
ed  States  who  does  not  see  some  news¬ 
paper  every  day. 

This  great  force  is  available  to  the 
national  advertiser  at  any  moment 
Ihroughout  the  entire  country,  or  at  any 
place  in  which  he  wishes  to  reach  the 
public. 

The  reconstruction  period  will  soon 
l)e  at  hand  and  newspaper  advertising, 
proven  so  successful  and  better  under¬ 
stood  during  the  war,  will  be  used  for 
reconstruction  and  readjustment  of 
bu.siness  to  a  greater  degree  than  ever 
before. 

H.  B.  Humphrey  Co.,  Boston: 

The  victory  ushers  In  a  wonderful  era 
for  adverti.sing.  The  new  order  of  world 
affairs  will  present  opportunities’  for 
vast  extensions  of  American  trade  man¬ 
ufacturers  who  have  the  vision  to  see 
the  possibilities  in  building  up  good¬ 
will  by  maintaining  a  vigorous  adver¬ 
tising  policy,  regardless  of  temporary 
difficulties  in  production  and  distribution, 
will  reap  great  rewards  when  readjust¬ 
ments  are  effected.  The  folly  of  rea.son- 
ing  that  it  is  useless  to  advertise  when 
present  demands  cannot  be  supplied  is 
likely  to  prove  co.stly. 


LOSES  BOTH  SONS  IN  WAR 


Boys  of  Walter  Burns,  Times  Telegraph 
Editor,  Enlisted  at  Outbreak 
Walter  L.  Burns,  veteran  newspaper 
man  and  now  telegraph  editor  of  the 
Indiana  Daily  Times,  has  lost  both  his 
.sons  in  the  war.  Paul  and  Victor  both 
enlisted  in  the  army  when  war  was  de¬ 
clared  and  were  sent  to  France.  Paul, 
who  was  a  reporter  on  the  Indiana 
Daily  Time.s  before  enlisting,  was  killed 
In  an  accident  in  France  several  months 
ago,  and  Mr.  and  Mrs.  Burns  have  just 
received  notification  that  Victor  died  on 
October  8  from  wounds  received  In 
battle. 


Of  the  buying,  selling,  and  conaoli- 
datlng  of  newspapers  there's  no  end — 
due,  in  part,  to  the  fact  that  no  new 
papers  may  be  established.  Tour  news¬ 
paper,  or  your  equity  In  It,  la  market¬ 
able.  Uae  Editor  *  PuausHaa'a  claaai- 
fled. 
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ONLY  ADVERTISING  CAN  MAINTAIN  HUGE  PLANTS 
AND  MARKET  WAR-MAGNIFIED  PRODUCTION 

National  Advertisers  Tell  EDITOR  &  PUBLISHER  They  Are  Determined  to  Become  Inter¬ 
national  in  Their  Scope,  Reaching  Out  Through  the  Printed  Page  for  Foreign 
and  Domestic  Business,  Using  Space  Everywhere  in  Larger  Measure 
Than  Ever  Before  to  Maintain  America’s  Lead  in  Trade 


Among  the  business  men  of  Amer¬ 
ica,  none  has  had  a  problem  great¬ 
er  than  that  of  the  national  ad¬ 
vertisers  while  war  conditions  obtain¬ 
ed,  and  none  now  have  a  larger  diffi¬ 
culty  in  meeting  effectively  the  new 
situatl'^n  that  the  sudden  cessation  of 
fighting  has  forced  upon  them. 

The  first  meant  that  work  for  the 
Government  kept  their  plants  busy  .to 
the  great  curtailment,  sometimes  the 
entire  exclusion,  of  the  class  of  pro¬ 
duction  for  which  they  were  establish¬ 
ed.  As  a  consequence,  with  greater 
volume  of  business,  with  vastly  In¬ 
creased  financial  turn-overs,  they  had 
little  or  nothing  to  sell,  and  as  a  con¬ 
sequence  little  or  nothing  of  immediate 
handling  to  advertise.  Still,  realizing 
that  good-will  must  be  maintained,  that 
established  trade-marks  should  not  be 
forgotten  by  the  people  when  the  busy 
days  of  peace  should  replace  the 
strenuous  days  of  war,  they  advertised 
— with  all  their  plans  for  the  future  In 
the  air,  uncertain  as  to  conditions  and 
time. 

Now  they  find  themselves,  many  of 
them,  with  largely  expanded  investments 
in  plants  that  still  must  be  "kept  busy, 
with  hundreds  or  thousands  of  work¬ 
men  who  cannot,  without  economical 
sacrifice,  be  turned  away  from  their  ac¬ 
customed  employment,  with  the  world 
markets  thrown  open  to  them  with  a 
freedom  that  never  before  existed,  with 
a  demand  for  their  products  that  is  in¬ 
sistent  and  must  be  met,  and  with  a 
competition  that  for  keenness  cannot  b.? 
presently  measured. 

That  they  have  had  the  foresight  to 
prepare  for  the  buslnes.s  upheaval  that 
peace  has  brought  goes  without  saying. 
That  they  will  meet  it  is  assured  by  the 
quickness  and  ability  they  displayed, 
when  war  routed  all  their  previous  cam¬ 
paigns,  in  adjusting  themselves  to  con¬ 
ditions  they  had  never  before  expe¬ 
rienced. 

In  adverti.sing  they  see  the  only  means 
for  keeping  up  their  production  and 
for  marketing  their  products;  the  only 
channel  through  which  they  can  pass 
their  output  to  the  peoples  of  this  and 
other  waiting  nations.  Advertise  con¬ 
tinuously,  effectively,  Inten.sely,  is  their 
slogan  now,  as  they  say  in  the  follow¬ 
ing  messages,  sent  to  Editor  &  Prs- 
ushbk: 


build  a  structure  of  confidence  in 
South  America!  Cooperative  effort  along 
broad  lines  .should  open  an  immense 
market  to  the  war-acceleratcd  indus¬ 
tries  of  the  L’nited  States. 

James  D.  Ellsworth,  advertising  mana¬ 
ger  American  Telephone  and  Tele¬ 
graph  Co.,  195  Broadway,  New  York: 

As  an  adverti.sing  man  I  am  sure  of 
one  thing,  namely,  we  should  not  utilize 
the  great  victory  of  our  allies  and  our¬ 
selves  to  adverti.se  that  we  are  a  nation 
of  hogs. 

Heretofore,  we  have,  like  the  Phail- 
see,  pas.sed  the  re.st  of  the  world  on 
the  other  side.  Now  we  should  take 
our  part  in  world  trade  and  world  pol¬ 
itics,  and  advertise  that  we  arc  effi¬ 
cient  but  humane,  enterprising  but 
.square,  adventurous  but  modest. 

Let’s  advertise  ourselves  as  able  to 
.stand  prosperity  without  a  rush  of 
gold  to  the  head.  I.«t’s  keep  our  feet 
on  the  ground. 

A.  C.  Mare,  jr.,  advertising  manager  the 
National  Bisruit  Company,  409  West 
15th  S:reet,  New  York; 

We’ve  held  up  our  advertising  even 
through  the  war.  We  will  undoubtedly 
increase  it  as  .soon  as  the  Government 
permit.s  our  plant  to  get  back  to  nor¬ 
mal. 

George  Frank  Lord,  manager  Advertis¬ 
ing  Division.  E.  I.  du  Pont  de  Ne¬ 
mours  Co.,  Wilmington,  Del.: 

Act  one  of  the  world  drama  is  over. 
Second  only  to  the  military  opposition 
was  the  fight  between  destructive  and 
propaganda  advertising  and  construc¬ 
tive  advertising.  Victory  rests  with  the 
Allies  and  America,  and  ailvertlsdng. 
These  two  .shall  remould  the  world.  Ad¬ 
vertising  is  now  essential  for  all  con¬ 
cerns  to  maintain  confidence.  Full  em¬ 
ployment  of  people,  war  plants  and  war 
capital,  thus  liolding  one  hundred  per 
cent,  working  efficiency  for  America’s 
greatest  duty  and  opportunity.  Quick 
war  profits  will  buy  long  peace  profit.s. 
Adverti.sing  is  the  educator  and  build¬ 
er  that  will  bridge  the  gap  and  help 
prevent  HoLshevlsm  by  producing  work 
for  war  workers  at  better  than  living 
wages. 

C.  L.  Forgey,  advertising  and  sales-man- 
ager  for  Berry  BrQ|,,  Wood  Finish, 
Detroit: 


F.  G.  Eastman,  advertising  manager 
Packard  Motor  Car  Co,,  Detroit: 

As  I  understand  it,  the  highest  pur¬ 
pose  of  adverti.sing  is  to  build  reputa¬ 
tion  and  attract  good  will  in  war  or 
peace.  The  principle  is  the  same.  If 
there  is  any  one  big  opportunity  aris¬ 
ing  out  of  the  war,  it  lies  in  the  direc¬ 
tion  of  foreign  trade.  America’s  atti¬ 
tude  throughout  the  struggle  could  not 
fall  to  Impress  the  people  of  Latin 
America.  The  big  fact  that  stands  out 
is  that  America  was  willing  to  fight, 
and  did  fight,  for  the  square  deal.  What 
a  splendid  foundation  upon  which  to 


Herry  Brothers’  advertising  for  1919 
is  all  planned,  and  will  be  carried  out 
ju.st  as  planned.  We  are  going  in  for 
more  publicity  than  in  former  years  be- 
cau.se  we  believe  we  are  facing  the  big- 
ge.st  boom  in  bu.siness  that  this  coun¬ 
try  has  ever  experienced.  Why  not? 
The  country  has  not  been  idle,  wages 
were  high,  crops  were  good,  building 
has  been  restricted,  auto  making  has 
been  held  in  check.  Now  that  peace 
looms  large  in  the  near  distance,  bu.si- 
ness  .should  be  very  good  for  those  who 
let  it  be  known  that  they  are  up  and 
doing.  We  are  "carrying  on." 


E.  L.  Shuey,  advertising  manager  Lowe 
Bros.  Co.,  paints,  Dayton,  O.: 

The  world  has  changed  its  judgment 
of  .Americans  as  men  and  "fighters,  and 
of  the  .American  nation’s  spirit  of  help¬ 
fulness  to  all  the  world.  American  busi- 
ne.ss  men  may  now  show  that  the  spirit 
of  business  here  is  equally  broad  and 
generous.  To  do  .so,  wise  educational 
publicity  should  be  undertaken  on  the 
broade.st  scale  po.ssible;  not  for  a  few 
months  or  years,  Imt  permanently.  It 
should  be  national  and  should  -cover 
every  possible  point  of  view  as  well 
as  every  country.  National  bu.siness  or¬ 
ganizations  can  materially  a.s.sist  in  such 
plans,  which  should  be  begun  as  soon 
as  possible. 

J.  G.  Acker,  advertising  manager  for 
Pyrene  Manufacturing  Co.,  52  Van¬ 
derbilt  Avenue,  New  York: 

We  intend  to  start  out  on  an  ad¬ 
vertising  campaign  .surpa.ssing  any  we 
have  run  before.  ,Vt  present,  however, 
due  to  war  conditions  and  the  uncer¬ 
tain  attitude  of  the  Government,  we 
must  lie  low  for  a  time.  A  different 
type  of  adverti.sing  will  come  after  the 
war.  It  will  be  advertising  in  line  with 
the  seriousnes.j  of  the  iK'ople,  the  key¬ 
note  of  which  will  lie  sincerity. 

T,  L.  Briggs,  advertising  manager  the 
Remington  Arms  Union  Metallic 
Cartridge  Company,  Inc,,  Woolworth 
Building,  New  York: 

The  gap  lietween  war  and  peace,  in 
my  opinion,  will  tie  so  short,  considered 
from  a  commercial  standpoint,  as  to  lie 
practicaMy  negligilile.  I  don’t  think  any 
going  concern  can  afford  to  lapse  on  its 
1919  adverti.sing  and  .selling  efforts.  In 
fact,  national  advertisers  4)articularly 
who  show  a  halting  dispo.sition,  will  bo 
penalized  in  that  they  will  have  to  start 
even  with  non-adv«  rtisers,  previou.sly, 
.should  .sucli  national  adverti.sers  .slow 
up  next  year. 

The  time  is  decidedly  one  for  expan¬ 
sion  and  promotion  on  sane,  construc¬ 
tive  lines.  Expansion  and  promotion 
are  in  the  the  air,  not  only  a.s  applied 
to  this  country,  liut,  now  that  we  are 
a  real  world  power,  to  the  entire  com¬ 
mercial  world. 

().  C.  Ham,  advertising  manager  of  the 
National  Lead  Company: 

The  ending  of  the  war  meins  read¬ 
justment  of  demand  and  of  the  po.ssi- 
bilities  of  .supply.  But  this  does  not 
mean  that  the  readju.stmf  nt  will  take 
the  cour.se  of  a  mere  flopping  bai-k  to 
I>re-war  grooves.  On  the  contrary,  it  is 
practically  certain  that  we  shall  sec 
.some  new  conditions  different  from 
those  wo  kni'w  either  in  w.sr  or  pre¬ 
war  times.  Artificial  re.strictions  upon 
Industries  are  already  lielng  relaxed  by 
the  Government,  but  what  after-effi cts 
are  there  going  to  be  from  the  tempo¬ 
rary  deprivations  and  changes  of  habit  ? 
Also  what  after-effects  from  the  .sudden 
shrinking  of  abilities  to  buy? 

Advertising  will  be  increased  in  vol¬ 
ume,  1  suspect.  There  will  he  some 


newcomers  in  the  field  and  some  of  the 
old  ones  may  drop  out.  Perhaps  the 
obvious  inadequacies  of  the  old  pre-war 
data  as  a  liasis  for  judgments  under  new 
conditions  may  make  more  thouglitful 
plannings  of  advertising  campaign.s. 
Lloyd  Mansfield,  advertising  manager 
Buffalo  Specialty  Co.,  Buffalo,  N.  Y.; 

The  greatest  use  we  can  make  of  the 
Allied  victory  in  an  advertising  way  is 
to  harness  up  these  tidings  of  great 
joy  in  such  form  as  to  boost  the  United 
War  Work  Campaign  now  under  way. 
The  hearts  of  our  people  are  glowing 
with  pride  in  our  boys  over  there.  The 
proper  kind  of  an  advertising  appeal 
right  now  hitched  up  with  victory  and 
the  longing  of  our  boys  to  get  home 
should  lie  used  to  get  an  overwhelm¬ 
ing  respon.se  to  this  campaign.  Though 
the  shelling  is  done  over  there,  it  isn’t 
fini.shed  over  here.  Let  everybody  “shell 

Walter  B.  Cherry,  sales  and  advertising 
manager  Merrell-Soule  Co.,  Syracuse, 
N.  Y.: 

Advertising  helped  in  a  big  way  to 
win  the  war.  America’s  four  Litierty 
Ixian  issues,  numberle.ss  war  work  ac¬ 
tivity  plan.s,  and  the  war  idea  itself 
were  all  promoted  by  advertising  and 
news  .storie.s.  Future  national  and  in¬ 
dustrial  peace  and  prosiierity  will  de¬ 
pend  upon  intelligent  advertising  and 
hone.st  performance.  The  next  five  years 
will  lie  a  iieriod  of  our  greatest  prosper¬ 
ity,  and  the  advertising  of  .America  at 
home  and  abroad  niii.st  mea.sure  up  to 
the  big  opportunities  ahead.  We  are 
the  leaders. 

S.  C.  Dobbs,  vice  -  president  and  sales 
manager  of  Coca-Cola  Company, 
Atlanta,  Ga.; 

A  new  world  was  born  on  Monday. 
New  conditions  heretofore  undreamed 
of  face  us.  Old  ideas,  old  methods  mu.st 
lie  .scrapped.  The  period  of  reconstruc¬ 
tion  and  readju.stment  will  be  trying. 
Fir.st,  Washington  must  .strike  the 
shackles  from  off  liusine.s.s.  Production 
mu.st  lie  unhampered  in  every  depart¬ 
ment  of  commerce  and  agriculture.  The 
world  must  lie  fed.  and  that’s  our  job. 
Under  ordinary  conditions  we  produced 
forty  per  cent,  more  than  we  con.sumed. 
Not  only  must  production  be  increased 
to  meet  war  taxes  and  to  employ  latior, 
liut  new  markets  must  lie  opened  up. 
The  great  dynamo  of  business — adver- 
ti.sing — must  b»'  used  sanely,  convinc¬ 
ingly,  and  liberally.  South  .America 
needs  the  products  of  our  factories,  but 
South  America  mu.st  lie  told  what  we 
make  and  how  to  get  it,  and  liefore 
.American  liottoins  can  take  .American 
good.s  profitably,  demand  and  good-will 
mu.st  be  created,  and  that  through  the 
medium  of  advertising. 

M.  Bi^snahan,  vice-presiilenl  .American 
Chicle  Co„  19  Wert  44th  Street,  New 
York ; 

The  camjiaign  we  started  in  the  new:? 
pape-s  on  the  day  that  the  armisU.ee 
was  signed  is  our  answer  to  your  tele¬ 
gram. 
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CREEL  ANNOUNCES  ABOLITION 
NEWS  CENSORSHIP 


QP  Mrs.Reid  Is  Now  Advertising  AUTO  ADS  WILL  JUMP 
Manager  of  Tribune  TO  HIGH  FIGURES 


May  Now  Publish  Military  Policies,  Movements  of  Ships  ancT 
Troops,  and  Army  Plans — Newspapermen 
Who  May  Go  to  Conference 

The  voluntary  censorship,  self-imposed  by  the  American  newspapers 
since  the  war  began,  need  no  longer  be  maintained,  according  to  an 
announcement  by  George  Creel,  Chairman  of  the  Committee  on  Public 
Information.  There  will  no  longer  be  any  nectssity  of  newspapers  refraining 
from  telling  what  they  please  concerning  military  and  other  matters. 

This  announcement  is  understood  to  be  preli.ninary  to  the  abolition  of  the 
committee  as  a  Government  institution.  Mr.  Creel’s  statement  follows: 

No  Further  Need  for  Censorship 


“It  has  been  agreed  that  there  is  no 
fiirther  necessity  for  the  operation  of 
the  voluntary  censorship  under  which 
the  press  has  guarded  from  the  enemy 
the  military  policies,  plans,  and  troop 
movements  of  the  United  States.  The 
agreement  may  be  considered  as  no 
longer  binding,  and  the  card  carrying 
the  requests  of  the  Government  is 
herewith  cancelled. 

"The  Secretary  of  War  and  the  Sec- 
«tary  of  the  Navy,  and  all  others  con¬ 
cerned  with  the  direction  of  America's 
war  efforts,  join  in  sincere  acknowledg¬ 
ment  of  the  debt  of  gratitude  owing  to 
the  press  of  the  United  States  for  the 
honorable  discharge  of  a  high  responsi¬ 
bility.  Without  force  of  law,  and  under 
no  larger  compulsion  than  their  own 
patriotism,  the  oveiwhelming  majority 
of  newspapers  have  given  unfaltering 
obedience  to  every  desire  of  the  Gov¬ 
ernment  in  all  matters  of  military  se¬ 
crecy,  carrying  through  successfully  a 
tremendous  experiment  in  honor  and 
trust.” 

The  retirement  of  Mr.  Creel  from  the 
Chairmanship  of  the  Committee  on 
Public  Information  may  be  expected 
soon.  It  may  be  coincident  with  an  or¬ 
der  from  President  Wilson  revoking  the 
appointment  of  the  Committee  and  di¬ 
recting  that  it  close  up  business.  The 
new  activity  in  which  Mr.  Creel  will 
engage  has  not  been  disclosed,  but  it  is 
believed  that  he  will  attend  the  peace 
conference  in  an  official  capacity,  per- 
hap.?  as  publicity  director  for  the  Amer¬ 
ican  delegation. 

EHscussions  of  the  probable  journey 
of  President  Wilson  to  Europe  as  the 
head  of  the  American  delegates  have 
caused  a  flurry  among  newspaper  men 
generally.  If  the  President  should  go 
to  Europe,  it  would  mean  a  largely  In¬ 
creased  number  of  American  correspon- 
denta 

So  far  the  State  Department  has  giv¬ 
en  no  indication  as  to  possible  restric¬ 
tions  on  the  number  of  newspaper  men 
who  would  he  given  passports. 

Many  Correspondents  Eager  to  Go 

There  is  much  speculation  among 
Washington  correspondents  as  to  what 
members  of  the  corps  will  go  to  Eu¬ 
rope.  Jay  G.  Hayden,  correspondent  for 
the  Detroit  News,  already  has  made 
application  for  passports,  and  expects 
to  leave  Washington  next  week.  W.  K. 
Kelsey,  an  editorial  writer,  has  come 
from  Detroit  to  All  Hayden’s  place. 

Arthur  B.  Krock,  general  editorial 
manager  of  the  Courier-Journal  and 
the  Louisville  Times,  is  expected  to  go 
for  his  papers.  He  formerly  was  Wash¬ 
ington  correspondent  for  those  papers. 

The  likelihood  of  such  prominent  cor¬ 
respondents  as  Rlcbord  V.  Oulahan,  of 
the  New  York  Times;  David  Lawrence, 
of  the  New  York  Evening  Post;  Ar¬ 
thur  S.  Hennings,  of  the  Chicago  Tri¬ 
bune;  James  P.  Hornaday,  of  the  In¬ 
dianapolis  News,  and  others  has  been 


discussed,  but  none  of  these  men  have 
indicated  such  possibilitiea 

S.  B.  Conger,  formerly  Berlin  corre- 
spKindent  for  the  Associated  Press  and 
now  foreign  adviser  for  the  War  Trade 
Board,  has  been  suggested  as  a  pos- 
.sible  addition  to  the  A.  P.  staff,  but  no 
deflnite  announcement  has  been  made. 

Clinton  W.  Gilbert,  Washington  corre- 
.spondent  for  the  Phdadelpnla  Evening 
Public  Ledger,  and  formerly  with  the 
New  York  Tribune,  is  expected  to  go 
for  his  paper,  while  the  Morning  Pub¬ 
lic  Ledger  may  be  represented  by  Dr. 
E.  A.  Dillon,  the  prominent  London 
journalist,  who  achieved  international 
recognition  as  an  authority  on  Russia 
during  the  years  he  was  Petrograd  cor¬ 
respondent  for  the  Is)ndon  Daily  Tele¬ 
graph. 

The  question  of  handling  such  large 
volumes  of  dispatches  over  the  cables 
must  be  considered,  officials  point  out, 
and  it  is  certain  that  with  the  excessive 
demands  of  the  press  associations  all  of 
the  papers  which  would  like  special  stor¬ 
ies  could  not  be  accommodated. 


Paris  Agog  Over  Freak  Pajamas 
As  evidence  of  the  “power  of  the 
press,”  advices  from  Paris  say  that  city 
has  “gone  wild”  over  velvet  pajamas 
since  an  article  recently  appeared  in 
the  newspapers  concerning  a  noted  ac¬ 
tress  and  her  negligees  of  this  material. 
The  publicity  thus  given  is  creating 
a  demand  for  velvet  pajamas  that  is 
literally  .swamping  the  seamstresses, 
who  are  up  to  their  ears  in  work  on 
patterns  of  printed  velvet,  the  scenes 
being  mostly  taken  from  jungle  life 
and  representing  palm  trees,  lions,  and 
other  animals  and  birds. 


Law  on  One  Side,  Equities  on  the  Other 
In  the  suit  against  the  publishers  of 
the  New  Haven  (Conn.)  Union  by 
Charles  Albert  Altman,  a  New  Haven 
photographer,  for  alleged  violation  of 
copyright,  the  rather  unique  decision 
was  handed  down  that  the  law  was  on 
the  side  of  the  photographer,  but  the 
equities  on  the  side  of  the  Union.  Be¬ 
cause  the  law  is  as  it  is,  $50  damages 
were  awarded  to  Altman. 


Continued  Vigilance  Urged 
A.  Bielaski,  chief  of  the  Bureau  of  In¬ 
vestigation  of  the  Department  of  Jus¬ 
tice,  has  written  a  letter  to  the  New 
York  Division  of  the  American  Protec¬ 
tive  League  urging  that  the  work  of  that 
organization  should  be  continued.  He 
points  out  that  the  need  for  protection 
against  espionage  has  not  ended  with 
the  signing  of  the  armistice. 


Fire  Destroys  Newcastle  Advocate  Home 
The  Advocate  Building  in  Newcastle, 
N.  B.,  was  totally  destroyed,  with  an 
almost  complete  loss  of  machinery  and 
contents,  in  a  Are  which  occurred  on 
the  night  of  October  28. 


Wife  of  Editor  of  New  York  Daily  Suc¬ 
ceeds  T.  Bates  Spencer,  Who  Re¬ 
signed  This  Week 

Mrs.  Ogden  Mills  Reid  has  assumed 
the  post  of  advertising  manager  of  the 
New  York  Tribune,  succeeding  T.  Bates 
Spencer,  who  resigned  a  few  days  ago. 

The  news  of  Mrs.  Reid’s  accession  to 
the  ranks  of  metropolitan  newspaper  ex¬ 
ecutives  will  come  as  a  surprise  to  the 
ad vci  Using  guild.  Her  close  interest  in 
the  affairs  of  the  Tribune  for  many  years 
has  not  been  generally  known  outside 
the  office  of  that  newspaper.  She  has 
been  active  in  war  welfare  work,  and 
for  a  long  time  has  been  a  prominent 
worker  in  the  Equal  Suffrage  movement. 
Her  term  of  office  as  treasurer  of  the 
New  Yortc  State  Woman’s  Suffrage  or¬ 
ganization  expires  soon,  and  this,  to¬ 
gether  with  diminishing  demands  of  war 
work  upon  her  time  and  energies,  per¬ 
mits  her  to  realize  her  aspiration  to  take 
a  more  active  part  In  the  business  ad¬ 
ministration  of  the  Tribune,  of  which 
her  husband,  Ogden  Mills  Reid,  is  editor. 

Mrs.  Reid  is  a  sister  of  George  Vernor 
Roger.s,  general  manager  of  the  Trib¬ 
une.  As  Helen  Miles  Rogers,  she  acted 
as  social  secretary  to  Mrs.  Whitelaw 
Reid.  She  was  married  to  Mr.  Reid 
March  14,  1911.  Her  home  at  that  time 
was  at  Racine,  Wls.  She  is  a  graduate 
of  Barnard  College. 

It  is  said  that  Mrs.  Reid  has  chosen 
the  advertising  department  of  the  Trib¬ 
une  as  a  fleld  of  work  because  of  her 
interest  in  the  Tribune’s  distinctive  pol¬ 
icy  of  guaranteed  advertiMng  and  of 
her  .'■r-alization  of  the  dominant  part 
advertising  is  to  play  in  the  reconstruc¬ 
tion  period,  in  which  women  are  to  carry 
their  share  of  the  work  of  the  world  in 
busine.ss,  as  well  as  in  home  life.  It  is 
a  matter  of  interest  that  Mrs.  Reid’s 
new  responsibilities  are  perhaps  greater 
than  those  ever  before  entrustt‘d  to  a 
woman  on  a  New  York  daily  newspaper. 

T.  Bates  Spencer,  the  retiring  adver¬ 
tising  manager  of  the  Tribune,  is  one 
of  the  most  able  and  popular  men  of 
his  profession.  Before  jol.nlng  the  Trib¬ 
une  he  was  advertising  manager  of  the 
New  York  Sun  for  (several  years. 

LORD~WILL  PRESIDE 
AT  STONE  DINNER 


Dr.  Finley,  Charles  M.  Schwab,  John 

Palmer  Gavit  and  Others  to  Speak  at 
Special  Occasion  Signalizing  Re¬ 
turn  of  A.  P.  Manager 

To  signalize  the  return  of  Melville 
E.  Stone,  general  manager  of  the  A. 
P.,  to  this  country,  after  about  flve 
months’  sojourn  in  England,  FTance, 
and  Italy,  the  Lotos  Club,  of  which  Mr. 
Stone  is  a  prominent  member,  will  give 
a  dinner  in  his  honor  in  the  clubhouse, 
110  West  B7th  Street,  to-night. 

Chester  S.  Lord,  for  many  years 
managing  editor  of  the  New  York  Sun, 
and  an  old-time  friend  of  Mr.  Stone,  will 
preside.  Among  the  speakers  will  be 
Dr.  John  H.  Finley,  Commissioner  of 
Education  for  the  State  of  New  York; 
Charles  M.  Schwab,  head  of  the  Emer¬ 
gency  Fleet  Corporation;  John  Palmer 
Gavit,  former  managing  editor  of  the 
New  York  Evening  Post;  J.  Hartley 
Manners,  the  playwright;  Julian  Street, 
the  author,  and  several  others.  It  is 
expected  that  Charles  Houssaye,  of  the 
Havas  News  Agency,  will  be  among  the 
guests. 


John  F.  Barry  Returns  from  Tour  of  Mid¬ 
dle  West  Convinced  That  Manufac¬ 
turers  Are  to  UtUize  Newspaper 
Space  to  Unprecedented  Extent 


“I  have  just  returned  from  an  •ex¬ 
tended  trip  through  the  automobile  fleld 
of  the  Middle  West,”  says  John  F.  Bar¬ 
ry,  assistant  advertising  manager  of  the 
New  York  Evening  Post,  “and  I  believe 
I  can  say  that  the  advertising  world 
is  about  to  experience  one  of  the  great¬ 
est  booms  in  its  history. 

“I  have  talked  with  automobile  adver¬ 
tising  men  in  every  great  centre  of  the 
Middle  West  during  the  past  month,  and 
even  then  when  the  chances  of  an  im¬ 
mediate  and  victorious  peace  were,  to 
say  the  least,  problematical,  I  found  that 
everywhere  the  advertising  managers 
were  planning  big  campaigns  for  1919, 
that  in  many  cases  appropriations  were 
to  be  double  that  of  recent  years,  and 
the  pessimists  were  few  and  far  between. 

“The  war  has  put  the  newspaper  ‘on 
the  map,’  as  far  as  many  manufacturers 
of  the  ‘old  school’  are  concerned.  The 
part  played  by  the  newspapers  in  the 
giant  campaigns  of  the  Government, 
their  great  aid  in  the  selling  of  the  war  ' 
to  the  masses  of  the  American  people — ■ 
which  is  officially  acknowledged  by  many 
Government  heads — has  done  much  to 
bring  home  to  manufacturers  in  gen¬ 
eral  the  powerful  assistance  the  news¬ 
papers  can  lend  in  the  not  less  glorious 
victories  of  peace. 

“The  country  will  return  to  a  normal 
basis  sooner  than  many  think,  and  com¬ 
petition — I  speak  now  of  the  automobile 
fleld — will  be  keener  than  ever  because 
of  the  increased  output  which  will  fol¬ 
low,  as  a  matter  of  course,  owing  to  the 
enlargement  of  production  facilities  in 
the  majority  of  plants,  and  the  keener 
the  competition  the  more  necessity  for 
intensive  advertising. 

“There  are,  of  course,  pessimists  in 
the  automobile  advertising  fleld  who 
have  gloomy  things  to  prophesy  of  the 
immediate  future;  they  talk  somewhat 
unhopefully  of  hypothetical  labor  trou¬ 
ble,  of  the  difficulty  they  will  experience 
in  getting  immediate  shipments  of  steel 
and  other  supplies,  owing  to  the  demand 
for  these  products  from  all  parts  of  the 
land,  and  the  uncertainty  of  railroad 
transportation,  but  I  believe--and  I  have 
talked  with  men  in  Cleveland,  Detroit, 
Chicago,  Toledo,  Indianapolis,  and  oth¬ 
er  centres — that  the  pessimists  are  hope¬ 
lessly  in  the  minority. 

“The  part  played  by  the  newspapers 
in  the  various  colossal  advertising  cam¬ 
paigns  of  the  war  has  done  much  to  es¬ 
tablish — what  all  newspaper  men  have 
long  contended — that  there  is  no  better 
medium  for  carrying  the  message  of 
the  manufacturer  into  the  dally 
thought  and  life  of  the  people.” 


Buccaneers  Dine  Walsh 
William  H.  Walsh,  a  former  Boston 
newspaper  man,  who  was  recently  ap¬ 
pointed  advertising  manager  for  the 
United  States  of  the  Salada  Tea  Com¬ 
pany,  was  given  a  testimonial  dinner 
in  Lorraine  (Cove)  Hotel  by  the  Royal 
Buccaneers,  shipmates  on  a  near-pirate 
craft  that  operated  off  the  Massachu¬ 
setts  coast  last  summer.  Speakers  of 
the  evening  Included  George  Fitzgerald, 
John  A.  Currier,  Roy  F.  Atkinson,  Her¬ 
bert  L.  Royer,  Walter  L.  Fogg,  Arthur 
D.  Anderson. 


Offer  that  second-hand  press  through 
an  ad  in  Editor  &,  Publishrr's  classified. 
Bomebody  needs  it 


J^S  AuTOCHA-QY  TAJEOIS  a  Ttri*lBLE. 

The  AD  ALAmSER  HAS  AflUNeiL 


A  Ciiu}j[t*r-.Iar  Is  Opened  as  Cables  Brinp;  Joyous  News  of  Autocratic  Monarclis  Steppinfi  IXown 
Advertising  Profits  by  the  Celebration  and  Hhakt^  off  a  Few  Barnacles. 


THK  flush  of  sudden  Peace  news  was  .still  mak¬ 
ing  things  rost'ate  around  the  oflice  when  the 
News-Courier  Ad  Man  dashed  into  the  Car- 
tooni.st’s  room,  his  eyes  dancing  and  his  hands  filled 
with  blank  copy  paper. 

"What  did  you  think  of  my  Dove  of  Peace  pic¬ 
ture?"  the  Cartooni.st  inquired.  “I  have  had  It 
drawn  up  and  ready  for  a  week  and  .something  al¬ 
ways  happened  to  keep  it  out  of  the  paper.  We 
will  now  proceed  to  bear  down  heavy  upon  abdicat¬ 
ing  Kai.sers  and  throne-chairs  being  pulled  out 
from  beneath  the  pantaloons  of  the  Mighty.  A  Car¬ 
toonist’s  life  is  a  merry  one  if  he  doesn’t  weaken. 
You  only  have  to  please  the  Editor,  the  Business 
Department,  the  Managing  Editor,  the  owner  of 
the  sheet,  and  all  the  readers.  During  this  War 
I  have  worked  as  hard  as  a  ship-riveter.  Counted 
yesterday,  and  I  have  drawn  nine  hundred  and 
eleven  Bolshevlkis.  It’s  the  whi.skers  that  make 
the  extra  pen  strokes.’’ 

Springs  New  Idea 

“I  want  you  to  help  me — in  an  emergency,"  de¬ 
clared  the  Ad  Man.  “1  need  your  help.  Could  you 
make  six  character  studies  for  me  to-night  and 
a  few  running  strlp.s?” 

"What  is  it — Oerniany  under  tlie  Tattle  while  the 
Allies  are  settling  terms  on  toj)?’’ 

"Nothing  like  that,”  .smiled  The  Ad-Man,  "al¬ 
though  I  DO  want  a  few  of  our  Autocratic  Used- 
To-Be’s  vl.sualized.  No,  the.se  sketches  are  for  our 
Classified  page.  I  have  a  pet  hunch — you  can  be 
Instrumental  in  putting  it  over.  I  have  great  faith 
in  the  xatwer  of  illustrations.  They  have  sold  Wars 
and  Bonds  and  Stamps  and  Human  Sympathy.  I 
think  the  artists  of  the  country  did  as  much  as  the 
soldiers,  in  their  way.  America  wasn’t  fully  sold 
on  this  War  until  newspaper  cartoonists  began  to 
dip  Truth  out  of  their  ink  bottles.  Cartoons  cer¬ 
tainly  talk  in  the  language  of  the  uneducated  as 
well  as  the  enlightened.  Three  years  of  shrewd  car- 


FOREWORD 

Although  written  in  story  form,  these 
articles  are  built  upon  fact  and  are  in¬ 
tended  as  the  basis  of  actual  operation 
in  any  newspaper  office.  The  News- 
Courier  is  a  supposititious  sheet.  It 
retdly  stands  for  ANY  medium  sized 
daily  or  weekly.  The  objective  of  the 
stories  is  a  practical  and  constructive 
one,  and  the  various  illustrations  shown 
have  been  prepared  for  actual  use.  They 
find  their  first  publication  in  the  Editor 
&  Publisher.  The  subjects  selected  will 
be  timely. 


.Maitet-Pbce  o_flidbov)=^ 


toons  have  led  the  universe  to  believe  that  the 
Kaiser  has  horns  and  the  Crown  Prince  the  face  of 
a  ground  .squirrel.  Even  Germans  began  to  see  both 
'in  their  true  light.  Not  even  editorials  can  so  quick 
ly  and  so  surely  spread  propaganda.” 

"We  cerWiinly  did  have  fun  with  that  foreign 
l)unch,’’  grinned  The  Cartoonist:  "what  a  tame  time 
it  will  be  when  they  ar*>  all  in  the  ash  can,  and  we 
have  nothing  but  local  politics  and  sports  to  in¬ 
spire.  It  even  disappointed  me  when  the  Bussian 
situation  played  second  fiddle — lots  of  fun  to  draw 
a  big  bear,  with  a  Lenine  or  a  Trotzky  shooting 
him  full  of  arrows.  Thomas  Nast  should  have  been 
alive  during  this  War.” 

People  Want  Snap 

“Ton’ll  get  me  off  my  main  track,  if  you  keep  on," 
complained  The  Ad-Man.  "Tes,  Tom  Nast  was  a 
wonder  in  his  generation.  I’m  almost  willing  to  be¬ 
lieve  that  the  cartoons  of  those  piping  old  regimes 
were  far  more  forceful  than  the  somewhat  super¬ 
ficial  and  obvious  drawings  of  NOW.  Is  that 
heresy?” 


aiul-Out — From  Hisb  Autliority.  ClassifieJ 
By  W,  Livinoston  Larned. 

paigns  in  a  list  of  nine  South  American  newspapers. 
He  will  also  have  distribution  in  England,  France, 
Italy,  and — well.  It  wouldn’t  surprise  me  a  bit  to 
see  him  running  a  two-column,  ten-inch  ad  in  the 
Zanzibar  Daily  Democrat  before  Spring.  The  Ameri¬ 
can  manufacturer,  moreover,  appreciates  that  he 
can’t  tackle  foreign  markets  in  the  old,  slipshod, 
sh.abby  manner.  It  must  be  handled  by  those  'who 
know  the  market — with  special  copy  and  .special 
illustrations  to  fit  each  case." 

"You  can’t  hurt  my  feelings,”  was  the  reply,  "but 
it’s  just  as  well  to  remember  that  people  are  pitched 
in  another  key.  I  do  not  believe  that  this  generation 
would  take  to  the  sort  of  cartoon  that  was  in  vogue 
during  Tom  Na.st’s  day.  Every  so  often  you  old 
wiseheads  snap  and  sn.arl  at  some  of  our  comic 
.strips — .say  they’re  crude  and  poorly  drawn  and  lack 
even  fundamental  virtues.  But  while  you  are  say¬ 
ing  this,  our  readers  are  chuckling  over  those  same 
strips  and  calling  for  more.  I  notice  that  the  editors 
who  are  building  up  circulations  are  the  ones  who 
e<lit  their  papers  to  suit  the  reader  and  not  them¬ 
selves.” 

"I  think  you  are  approximately  ninety-nine  per 
cent  correct,”  agree  The  Ad-Man,  “and  the  chances 
are  that  you  will  put  some  of  the  same  pep  into  the 
problem  I’m  confronted  with  now.  If  I’m  not  very 
much  mistaken,  we  are  on  the  eve  of  tremendously 
big  things  in  Advertising.  What  HAS  BEEN  in  the 
past  will  .seem  small.  Every  branch  of  advertising 
will  take  on  a  lively  spurt.” 

"I  .see  some  one  has  inoculated  you  with  Opti- 
mi.sm,”  suggested  The  Gartoonist,  “but  then  adver¬ 
tising  is  your  hobby.  You  are  out  for  a  ride,  in  a 
new  harnes.s.” 

Advertising  Will  Climb 

“Never  more  serious  in  my  life,”  was  the  instant 
response.  “Experts,  who  are  in  the  know,  all  ag^ree 
that  we  AUE  about  to  see  Advertising  climb  to 
startling  heights.  For  Advertising  has  accomplished 
something,  through  the  War,  that  might  never  have 
happened  otherwise — it  has  PROVEN  its  power  to 
the  men  who  were  inclined  to  be  skeptical  and  who 


JOB  WANTED. 


12 


Editor  <1  Publisher  for  November  16,  1918 


merely  accepted  It  as  a  necessary  evil — the  Manu¬ 
facturers.  Hereafter,  the  Advertising  Manager  of 
an  organisation  will  be  a  few  shades  more  Important 
than  the  Janitor. 

“Do  you  realir.e  that  Competition  is  the  one  big 
spur  to  Advertising?  The  more  competition,  the 
more  Advertising.  America  is  already  beginning  to 
plan  for  hundreds  of  new  marketa  You  see  it  evi¬ 
denced  on  every  hand.  One  hat  manufacturer  of 
my  acquaintance  will  carry  on  advertising  cam- 

"And  the  other  fellows  will  swop  about,  by  adver¬ 
tising  their  goods  in  America,”  came  back  the  Car¬ 
toonist.  "Did  you  see  last  Sunday's  New  York 
papers?  They  carried  Art-gravure  full  pages  of  a 
most  elaborate  character,  advertising  ‘Radlor’  Toilet 
Requisites.  Tt  is  an  English  concern,  and  the  prod¬ 
ucts  are  being  pushed  in  this  country  for  the  first 
time.  It’s  one  of  a  marching  vanguard.  There’ll 
be  a  lot  of  them,  you  mark  my  word.  Moreover,  that 
full  page  was  a  Ijeauty.  It  will  set  our  home  Toilet 
manufacturers  thinking.  And,  between  the  cross-fire 
of  healthy,  spirited  competition,  the  advertising  man 
is  surely  destined  to  walk  around  in  spura 
Bid  for  American  Trade 

“I  was  Interested  to  note  that  the  Radlor  prepara¬ 
tions  are  NOT  cheap.  England,  for  one,  docs  not 
believe  in  getting  business  that  way.  The  market — 
an  already  crowded  one — Is  to  be  bucked  with  a  high- 
priced  article.  English  tailoring  houses  have  been 
making  a  bid  for  American  trade  for  two  years — 
they  started  by  asking  American  soldiers  In  Liondon 
to  'drop  in  and  see  them.’  We  must  expect  Just  this 
sort  of  competition — ^it’s  good  for  everybody  con¬ 
cerned.  American  manufacturers,  in  the  meanwhile, 
although  a  trlflle  slow  at  It.  are  going  to  London 
or  to  South  America  or  to  the  South  Sea  I.slands,  if 
necessary  to  get  business.  They  will  go,  preceded 
by  extensive  advertising  campaign's." 

“Sounds  mighty  fine,”  ruminated  The  Cartoonist, 
"but  will  that  prosperity  reach  out  to — well,  to  our 
paper  here — to  newspapers  everywhere,  in  every  lit¬ 
tle  town?" 

“Ahso»utely.”  was  the  prompt  answer.  “Along  with 
other  advances,  people  are  just  beginning  to-  see  the 
light  when  it  comes  to  newspaper  advertising.  There 
was  a  time  when  a  manufacturer  made  up  his  sched¬ 
ule  with  his  Agent  on  a  wooly-headed  basis  that  de¬ 
fied  analysis.  Certain  papers — ^large  ones  by  prefer¬ 
ence — were  selected  through  a  process  of  logic  and 
reasoning  that  none  of  them  quite  understood.  The 
rone  system  will  make  it  possible  to  go  about  the 
thing  intelligently.  Every  paper  or  group  of  papers 
will  have  its  own  specific  REASON  for  demanding  a 
share  of  that  advertising.  They  will  present  facts 
to  PROVE  that  it  will  be  a  business  blunder  to  elimi¬ 
nate  them. 

“Have  we  here  ever  attempted  to  land  ri’ces  of 
great  national  accounta  in  a  concise.  Intelligent 
manner?  Pm  afraid  not  We  sent  our  form  letters 
or  used  space  in  trade  publications  or  wrote  notes 
to  space  buyers,  trfllng  them  blandly  that  we  were 
a  nice  little  newspaper,  and  that  we  were  In  the 


middle  of  a  com  belt  or  a  wheat  country  or  a  manu¬ 
facturing  centre,  and  that  it  would  be  mighty  nice 
if  we’d  be  favored  with  a  line  or  two  of  the  sched¬ 
ule.  And  always  we  have  been  conciliatory — ^bow¬ 
ing  and  kowtowing — as  if  we  were  asking  a  favor. 

A  Store  Counter 

“This  newspaper  is  a  store  counter  over  which 
certain  goods  can  be  sold.  It  should  be  respected — 
it  is  the  ONLY  counter  for  this  particular  market. 
If  merchants  want  to  sell  goods  here,  they  may 
have  this  counter.  But  I,  for  one,  will  put  In  shape 
logical,  unanswerable  REASONS  WHY  It  will  pay 
these  manufacturers  to  use  our  medium.” 

“The  War  has  given  you  a  sort  of  galvanic  shock, 
hasn’t  it?” 

“Necessarily.  Things  can’t  go  on  as  before. 
Every  Advertising  man  in  the  country  will  be 
Compelled  to  shake  off  the  accumulated  dust  of 
some  hoary  old  precedents  and  established  lazi- 
nesa  Back  from  the  fighting  front  will  come  men 
who  have  far  and  fair  visions  in  their  eyea  There 
will  be  advertising  material  in  these  ranks — they’ll 
have  MY  Job  and  the  other  fellow’s  Job  if  we  do 
not  look  sharp.  But  come,  come — I’m  wasting  val¬ 
uable  minutes.  Next  Monday  I  want  to  spring 
something  new  on  our  Want-Ad  page.  That’s  my 
first  sprout.” 

“I  thought  the  ‘Classified’  was  all  set  and  not  to 
be  tampered  with,”  returned  The  Cartoonist.  “You 
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can’t  do  very  much  with  a  page  of  Jumble  like 
that” 

Precedent  Can’t  Rule 

“Is  there  any  reason  why  a  Classified  page  should 
not  be  every  bit  as  bright  and  interesting  as  any 
other  section  of  the  paper?”  interjected  The  Ad- 
Man  impatiently.  “There  you  go — fossilizing.  We 
can’t  do  anything  different  because  we  never  HAVE 
In  the  past.  People  would  still  be  riding  high 
bicycles  if  that  were  an  inflexible  law. 

“Forget  it!  I  insist  that  our  Classified  pages  CAN 
and  SHALL  be  brightened.  Each  week  I  intend  to 
provide  new  reasons  why  people  will  be  attracted 
to  it  Why  more  and  more  people  will  use  It  to 
sell  Labor  or  to  employ  Labor.  *010  Want-Ad  page 
is  a  huge  department  store,  where  one  may  go  for 
what  one  wants  in  the  human  equation.  Some  de¬ 
partment  stores  are  shabby  and  poorly  lighted  and 
unattractive.  Ours  will  NOT  be  of  that  variety 
from  this  on.  Each  week.  I  tell  you,  I’m  going  to 
put  over  some  new  stunt  to  relieve  that  deadly 
mass  of  type.” 

“Blaze  away,”  answered  The  Cartoonist;  “ni 
help.” 

“It  has  occurred  to  me  that  we  can  nmke  this 
first  set  rather  topical,”  resumed  The  Ad-Man.  “It 
has  been  a  week  of  skidding  monarchs  of  the  old 
and  bloody  regime.  We  are  all  glad  to  see  them 
go — ^the  Kaiser  and  the  Crown  Prince  and  the  Turk¬ 
ish,  Austrian  r^me — ^the  Hindenberga  and  the  Rus¬ 


sian  whiskervltches.  Civilization  has  scrapped  the.se 
grand  old  pirates.  They’ll  be  out  hunting  for  Jobs 
before  long,  if  the  people  let  ’em  live — yes,  sir — 
looking  for  Jobs.  If  the  Kaiser  could  have  his  way, 

I  think  he’d  insert  some  such  advertisement  as  this 
in  the  classified  pages  of  the  Berlin  Dingleblatt: 

“POSITION  WANTED 

Willing  to  do  almost  any  kind  of  Handy  work 
around  the  place.  Can’t  give  references,  but 
will  prove,  by  conscientious  effort,  that  I  am 
worth  modest  salary.  Price  no  object  if  I  can 
secure  good  home.  WILHELM. 

‘Ring  Door-bell  in  cellar.* 

“I  want  to  play  with  words  around  this  central 
idea,  as  a  means  of  bringing  our  Classified  up  to 
the  minute  for  the  next  six  daya  Make  me  up  a 
sketch  of  the  Kaiser’s  head — drop  a  frame  around  it, 
and  I  will  use  it  two  or  three  columns  in  the  middle 
of  the  total  space.  In  that  mortise  I’ll  probably  run 
copy  something  like  this: 

“HELP  WANTED— 

These  are  Job-hunting  days  for  Monarcha 
They’ll  have  to  go  to  work.  Whether  you  can 
use  a  King  in  your  business  or  not,  the  Help 
question  will  be  more  vital  NOW  than  EVER. 
There  is  an  industrial  upheaval  imminent — two 
or  three  million  men  coming  back  to  civilian 
dresa  But  the  Sifting  of  these  men  and  their 
talents  is  not  an  easy  task.  Many  will  not 
WANT  to  go  back  to  their  old  lines.  War  has 
given  them  a  wider  perspective.  Whether  you 
have  yourself  to  sell  to  a  firm  that  needs  YOU 
or  whether  you  want  to  build  up  the  ONE  or¬ 
ganization  in  a  thousand,  this  page  is  the  natu¬ 
ral,  territorial  market-place.’ 

“That’s  the  spirit  of  what  I  want  to  say,  at  any 
rate.  In  the  meanwhile,  I  spring  a  timely  topic  on 
my  readers.  Our  comic  character  study  will  ani¬ 
mate  that  dull  old  page. 

Make  It  Stand  Out 

“Understand  me,  these  arvertlsements  you  pre¬ 
pare  are  for  US  to  use  to  tell  OUR  OWN  STORY. 
Has  it  ever  occurred  to  you  that  the  Classified  Page 
in  any  newspaper  is  tremendously  difficult  to  read? 
The  very  make-up,  with  its  close,  compact  little  dabs 
of  fine  type,  is  largely  responsible.  The  easier  these 
individual  messages  are  to  read  and  the  more  inter¬ 
esting  the  page,  the  more  classified  we  will  get  and 
the  better  the  results  to  those  employing  the  space. 
After  this  first  series  is  out  of  the  way,  I  want  to 
make  up  very  shallow  department  heads  for  the 
more  Important  units — so  that  people  can  find,  at  a 
glance,  the  one  message  that  may  interest  THEM, 
without  wading  through  a  maze  of  tiny  type. 

“Give  me  a  good  sketch  of  our  butcher  friend, 
Hlndenburg,  and  we’ll  run  him  in  the  middle  of  the 
page  on  Tuesday.  He’s  another  old  duffer  who  will 
want  a  Job.  My  text  for  the  mortise  might  run: 

{Continued  cn  page  81.) 


13 


Editor  <1  Publisher  for  November  16,  1918 


BRITAIN  FOUND  NEW  BIRTH  OF 
FREEDOM  IN  GREAT  WAR 


Visiting  Canadian  Editors  Deeply  Impressed  by  Solidarity  of 
All  Classes  in  Motherland — One  People,  One  Purpose, 

One  Policy  in  United  Kingdom 

London,  October  25. 

HOW  Great  Britain’s  war  effort  Impressed  Canadian  editorial  eyes  will  appear 
from  the  Individual  opinions  herewith  of  the  members  of  the  delegation  of 
editors  from  the  Dominion  who  were  recently  guests  of  the  British  Min¬ 
istry  of  Information,  through  the  Initiative  of  Its  chief.  Lord  Beaverbrook. 

The  London  Bureau  of  Editor  &  Pubushek  Is  able  to  forward  these  views 
through  the  courtesy  of  E.  C.  Gill,  formerly  correspondent  of  the  London 
Standard  and  other  English  newspapers  in  Berlin,  who  Is  now  chief  of  the  De¬ 
partment  of  Information  in  London  of  the  Canadian  Pacific  Railway. 

Complete  Victory  the  Goal  of  British  People 


"We  had  seen  something  of  the  war 
effort  of  the  United  States  on  our  way 
to  England,”  said  W,  R.  McCurdy,  of 
the  Halifax  (N.  S.)  Herald.  "We  knew 
what  Canada  was  doing,  but  we  did  not 
half  realize  the  tremendous  war  effort 
of  the  people  of  these  Islands.  We  now 
have  seen  this  at  the  front.  In  the  train¬ 
ing  camps.  In  the  munition  works,  with 
the  Grand  Fleet,  and  In  the  magnificent 
spirit  and  self-denial  of  the  British  peo¬ 
ple,  and  It  Is  a  revelation  of  whole¬ 
hearted  service  and  determination  to 
earn  complete  victory.” 

J.  L.  Stewart,  the  Chatham  (N.  B.) 

World; 

“The  Immensity  of  Great  Britain’s 
war  effort,  the  thoroughness  with  which 
It  has  organized  ultimate  victory.  Im¬ 
presses  me  deeply.  ‘Service  and  Sacri¬ 
fice’  Is  the  slogan  of  all  classes.  The 
men  and  women  are  vying  with  each 
other  in  the  war  work  and  the  cheerful¬ 
ness  with  which  they  bear  their  bur¬ 
dens.  Camps  of  Instruction,  hospitals, 
rest  houses,  munition  works,  ship¬ 
building  plants,  war-machine  factories 
dot  the  kingdom,  and  the  people  of  all 
classes  look  forward  to  final  victory.” 

A.  J.  Penny,  the  Quebec  Chronicle: 

"With  Addison  the  British  people  may 
well  say,  *’Tls  not  In  mortals  to  com¬ 
mand  success,  but  we’ll  do  more — de¬ 
serve  It.’  If  untiring  effort  and  unfal¬ 
tering  sacrifice  can  achieve  victory, 
there  need  be  no  doubt  as  to  the  war’s 
outcome.” 

Hon.  Frank  Carrel,  Quebec  Telesraph: 

"After  a  period  spent  at  the  front 
and  In  Great  Britain,  I  am  quite  sure 
that  not  only  is  the  tremendous  war  ef¬ 
fort  of  Great  Britain  grradually  bring¬ 
ing  Germany  to  her  knees,  but  also  that 
the  use  of  Britain’s  whole  forces  gruar- 
antees  a  successful  issue  to  the  anxiety 
which  English-speaking  races  have  felt 
relative  to  the  situation  after  the  war. 
Personally,  I  feel  that  If  Great  Britain, 
In  conjunction  with  the  United  States 
and  our  other  allies,  make  full  u.se  of 
the  enormous  advantage  they  possess 
in  the  manufacturing  of  aeroplanes  and 
In  the  ritill  and  courage  of  their  pilots, 
the  war  may  be  ended  quickly.” 

Noel  Chasge,  Quebec  L’Evenement: 

"Great  Britain’s  effort  In  this  war  Is 
one  of  the  miracles  of  our  age.  We 
have  been  given  the  opportunity  of  see¬ 
ing  the  British  soldiers  In  the  field,  and 
the  civil  population  behind  them,  and 
both  are  enduring  cheerfully  the  great 
sacrifices  four  long  years  of  war  has 
imposed  upon  them.  We  have  seen  the 
work  of  the  women  of  Britain  and  never 
can  we  praise  too  highly  the  tremendous 
task  they  are  accomplishing  and  the 
wonderful  spirit  with  which  It  Is  done.” 

J.  A.  Savard,  Quebec  Le  Soleil: 

“England  in  war,  as  I  saw  It,  appeared 
to  me  as  a  powerful  giant  bent  for  the 


struggle,  bracing  every  nerve  and  mus¬ 
cle.  One  could  think  that  the  loud 
noise  and  throbbing  of  the  numerous 
war  factories  was  nothing  else  than  the 
quickened  respiration  of  the  giant.  But 
we  did  not  only  see  the  movement  of 
war  In  England,  we  saw  the  ‘moving 
spirit’  as  well.  In  the  men  at  the  front 
and  the  women  toilers  In  the  factories, 
and  that  Is  why,  having  seen  how  Eng¬ 
land  steeled  her  arm  and  her  soul,  we 
go  back  prouder  to  be  British,  and  filled 
with  a  sense  of  Imminent  victory.” 

Oswald  Mayrand,  Montreal  La  Presse: 

“Before  going  back  to  Canada.  I  wish 
to  say  that  during  this  stay  In  Great 
Britain,  I  really  felt  at  home;  the  Brit¬ 
ish  cordial  ho.spltallty  Is  incomparable. 
The  Mother  Country  Is  wholly  at  war — 
body  and  soul — and  there  is  no  doubt 
that  her  magnificent  efforts  shall  be 
seen  crowned  with  success,  that  Is  vic¬ 
tory,  and  lasting  peace  for  the  world 
of  good-will.” 

Cb.  Robillard.  Montreal  La  Patrie: 

"To  a  true  Britisher  like  myself,  never 
through  these  hard  times  of  war  did 
John  Bull  look  stronger  and  more  at¬ 
tractive.  In  fighting,  side  by  side  with 
heroic  France,  for  liberty  and  freedom. 
Great  Britain  shows,  not  only  her 
strength  In  man  and  woman  power  on 
land  and  her  invincible  might  on  sea, 
but  she  also  proves  that  her  heart  puls¬ 
ates  with  generosity  and  beats  for  Jus¬ 
tice  and  right.” 

Fernand  Rinfret,  Le  Canada,  Montreal; 

"We  all  feel  now  what  a  great  priv¬ 
ilege  was  granted  us  to  view  England’s 
war  activity,  wonderful  to  the  fullest 
sense  of  the  word  and  In  every  line  of 
operation.  Nothing  has  Impressed  us 
more,  however,  than  our  visit  to  Scot¬ 
land,  when  It  was  given  to  us  to  see 
the  upbuilding  and  manoeuvres  of  the 
weapon  which  for  centuries  has  made 
England  Invincible  on  the  high  seas,  the 
great  British  fieet.  Now  do  we  under¬ 
stand  and  appreciate  the  meaning  of  the 
dear  old  song  which  every  Britisher  has 
learned  to  sing  from  his  childhood. 
’Britannia  Rules  the  Waves!’  And  to 
our  war  Impressions,  which  have  been 
graded  from  mere  astonishment  to  the 
highest  form  of  admiration,  that  visit 
of  the  fleet  has  added  a  feeling  of  un¬ 
bounded  pride  and  trust  in  the  future.” 

W.  R.  Givens.  Standard.  Kingston: 

“The  Canadian  newspaper  men  leave 
Great  Britain  more  strongly  convinced 
than  ever  that  her  people  will  carry  on 
till  the  great  fight  has  been  won.  The 
British  men  and  women  alike  have 
home  their  burdens  with  courage,  a 
fortitude,  and  a  patience  as  wonderful 
as  they  have  been  In.splrlng;  and  It  only 
remains  for  them  to  continue  the  sac¬ 
rifice  and  to  hold  fa.st  for  a  brief  while 
longer  to  assure  that  victory  and  lasting 
peace  shall  be  thelra”. 


W.  J.  Soutbam,  Spectator,  Hamilton: 

“On  the  eve  of  departure,  after  spend¬ 
ing  six  weeks  viewing  England’s  and  her 
Allies’  war  efforta  It  is  impossible  to 
give  In  a  few  words  one’s  Impression.  In 
mythology.  Mars,  the  God  of  War,  from 
the  Olympian  Heights  had  no  greater 
vantage  point  to  view  the  world  at  war 
than  ours.  The  magic  carpet  of  mystic 
Bagdad  transported  us  from  Vlmy  to 
Verdun  and  from  Tpres  to  Edinburgh. 
Army,  navy,  and  organized  civilians, 
both  men  and  women,  we  have  seen 
them  all — and  know  the  ground  of  our 
certain  hopes.” 

A.  E.  Miller,  London  (Ont.)  Free  Press: 

“No  one  questions  the  absolute  de¬ 
votion  of  the  British  people  to  the  cause 
of  victory  in  the  war.  Their  sacrifices 
speak  more  eloquently  than  words  or 
phrases.  The  heroism  of  the  soldier  at 
the  front  has  Its  counterpart  in  the  life 
of  the  men  and  women  at  home,  who 
for  four  years  have  added  privation  to 
privation  and  effort  to  effort,  and  have 
accounted  the.se  sacrifices  as  naught. 
No  one  wears  his  or  her  troubles  upon 
the  sleeve.  The  heavy  load  Is  accented 
with  good-will  and  a  full  determination 
to  ’carry  on’  to  final  success.” 

F.  D.  L.  Smith.  Toronto  Dailv  News: 

"In  spite  of  terrible  sacrifices  in  men 
and  money,  the  British  people  maintain 
a  patient  resolution  and  even  cheerful¬ 
ness  which  compel.t  admiration.  We 
have  been  struck  with  the  earnest  com¬ 
mitment  of  a  whole  nation  to  a  noble 
cause.  We  recognize  that  the  British 
navy  has  saved  civilization,  that  the 
British  army  Is  bearing  the  chief  burden 
of  the  military  struggle  on  every  front, 
and  that  the  indu.stry  of  the  British 
women  in  a  hundred  fields  of  activity 
has  armed  the  country  afre.sh  for  ulti¬ 
mate  victory.” 

L.  Douglas,  Toronto  Mail  and  Empire: 

“It  is  almost  like  a  dream  to  thlnv 
back  on  things  I  have  seen  during  the 
past  few  weeks.  The  training  camps 
for  artillery,  cavalry.  Infantry.  The 
aerodromes,  the  fore.stry  battalions,  and 
the  many  other  organizations  of  the 
army  are  all  .sy.stematized  and  running 
like  clockwork,  and  la.st,  but  all  impor¬ 
tant,  Is  th«  great  navy,  the  bulwark  of 
Britain.  The.se  things  are  but  a  very 
few  of  the  organizations  in  England. 
The  women  workers  and  the  Increased 
hours  for  labor  are  to  be  Included  among 
the  great  changes  th^t  have  taken 
place  In  Britain,  and  It  must  be  said 
that  the  ordinary  civilian  finds  It  dif¬ 
ficult  to  comprehend  the  great  amount 
of  work  and  the  vast  changes  that 
have  taken  place  In  this  country.” 

R.  Richardson,  M.  L,  Winnipeg  Tribune: 

"If  there  was  any  lingering  suspicion 
in  the  mind  of  any  member  of  the  Ca¬ 
nadian  press  party,  when  we  reached 
the  United  Kingdom  six  weeks  ago  to 
view  the  entire  war  effort  of  Britain, 
that  the  old  Motherland  was  decadent, 
that  suspicion  was  absolutely  dissipated 
by  the  succession  of  miracles  which 
were  exhibited  In  all  departments  of 
Britain’s  war  effort,  from  the  produc¬ 
tion  of  war  material  to  the  achievement 
of  the  mighty  fighting  army  and  might¬ 
ier  fleet.  Britain  has  poured  and  Is 
pouring  out  her  blood  and  treasure  In 
defence  of  the  world’s  liberty  without 
stint,  and  heaven  must  bless  and  pros¬ 
per  this  mighty  effort.” 

E.  H.  Marklin,  Winnipeg  Free  Press: 

"We  have  been  afforded  the  priceless 
privilege  of  witnessing  In  part,  at  lea.st, 
Britain’s  effort  In  the  war — we  have  heen 
told  little  of  It — the  Brltlsdi  people  are 
so  untiring  In  paying  grenerous  tribute 
to  the  part  others  are  playing,  particu¬ 
larly  Canada,  that  they  seem  to  I'.ave  no 


time  to  speak  of  their  own  wonderful 
achievements.  The  stupendous  work 
they  are  doing,  the  self-denial  they  are 
practicing,  the  sacrifices  they  are  mak¬ 
ing,  the  blood  and  treasure  her  people 
are  pouring  out,  come  home  and  are 
manifest  to  the  most  casual  observer 
who  lands  on  Britain’s  shores.” 

W.  F.  Kerr,  Regina  (Sask.)  Leader: 

“My  impression  of  Britain’s  effort  in 
the  war?  It  Is  Impossible  to  voice  It  In 
mere  words.  It  Is  an  Indescribable  ef¬ 
fort.  The  extent,  varied  character,  and 
scope  of  her  many  gigantic  undertak¬ 
ings  fill  one  with  wonder,  but  inspire  a 
splendid  and  lasting  confidence.  Above 
all  Is  the  fine  spirit  of  the  people.  The 
willingness,  yes,  more,  the  cheerfulness 
with  which  the  British  people — a  people 
noted  for  their  love  of  Individual  liberty 
and  freedom  of  action  and  for  the  vigor 
with  which  they  resent  any  Interference 
with  those  liberties — have  accepted  all 
manner  of  Inconveniences,  restrictions, 
and  sacrifices  in  their  every-day  mode 
of  living  Is  truly  magnificent  and  be¬ 
yond  all  praise.  Nothing  Impressed  me 
more  strongly  than  this  spirit  of  the 
people.” 

W.  A.  Buchanan.  M.  P.,  Lethbridge 
{.4Ua.)  Herald: 

“Great  Britain’s  war  effort  as  revealed 
to  us  Is  marvellous.  Talk  of  a  decadent 
nation  Is  ridiculous.  Great  Britain,  old 
though  she  may  be.  Is  one  of  the  most 
virile  nations  of  the  world.  While  we 
see  the  men  In  khaki  on  the  streets  In 
thousands,  we  realize  now  that  the  civil¬ 
ians,  almost  wholly,  are  war  workers. 
Let  me  emphasize  particularly  the  work 
of  the  women.  It  la  wonderful,  and  em¬ 
braces  all  types  of  war  effort.  So  far  as 
Britain  Is  concerned,  the  women  are 
doing  as  much  as  the  men  to  win  the 
war.  There  Is  no  need  to  worry  about 

(Continued  on  page  34.1 
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“APRF.S  LA  GUERRE” 

As  Soldiers  say  it. 

The  Men  Who  Come  Back 
Will  Change  the  Churches, 

As  well  as  many  other 
Institutions  and  Usages. 

The  Kind  of  Religion  the 
Soldiers  believe  in. 

And  Practice  at  the  Front, 

(It  is  Real  Religion,  too. 

Straight  out  of  the  Bible) 

Is  The  Same  Kind  of  Religion 
The  Ellis  Sunday  School  Lesson 
Has  Been  Teaching 
For  Many  Years, 

Through  Daily  Newspapers. 

That  Is  Why  It  is  So  Popular, 
With  the  People, 

And  with  Parsons,  too. 

THE  ELUS  SERVICE 

■  •  ■  <Swarthmore,^. 

Offering  Two  Weekly  Features 
1  ’  A  ‘‘Differeni’' Sunday  School  Lesson 
7  •  The  Religious  Rambler 
ALSO  ”A  Daily  Prayer  For  Victory" 
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Editor  ^  Publisher  for  November  16,  1918 


HOWARD  SAW  LILLE  CELEBRATE 
DEPARTURE  OF  THE  HUNS 


President  of  the  United  Press,  in  Interview  for  EDITOR  & 
Publisher,  Pictures  Delirium  of  Joy  in  Liberated 
French  City — Old  Glory  Displayed 

l>y  Valentine  Wallace. 

IxiNiKiN,  Oftolier  25. 

FKKSH  from  his  sufprf<.sful  misssion  in  South  Amcfn-a,  where  his  services  in 
the  interests  of  closer  Pan-American  news  relationship  called  forth  the 
warm  commendation  of  Kobert  I^ansinK.  th-j  American  Secretary  of  State, 
and  of  the  Presidents  of  Krazil  and  Ai-Rentine  Kepiiblic,  Hoy  W.  Howard,  presi¬ 
dent  of  the  United  Press,  landed  at  (Jadiz,  Spain,  direct  from  liuenos  Aires,  and 
rcacdied  the  front  in  P'rance  just  in  time  to  enter  Lille  a  few  hours  after  its 
capture  by  the  British. 

While  on  his  way  to  a  luncheon  party  to  lie  Riven  in  his  honor  by  the 
Viscount  Northcliffe,  I  approiiched  Mr.  Howard  with  a  reque.st  for  some  im¬ 
pressions  of  his  visit  to  the  front,  and  he  obliged  me  with  a  boyish  good-nature 
and  enthu.siasm  that  seem  to  characterize  both  the  work  and  relaxation  of'  this 
busy  press  association  executive. 

Howard  Qualified  for  Political  Honors  in  Lille 


“The  scenes  in  Lille,  the  unaffected 
and  obviously  sincere  demonstrations 
of  the  unalloyed  joy  of  the  people  at 
their  deliverance  from  the  Huns,  were 
the  mo.st  directly  touching  incidents  I 
have  encountered  anywhere  or  any  time 
since  the  war’s  start,"  said  Howard, 
looking  at  his  watch  and  fixing  the 
hour  of  his  engagement.  “Our  exper¬ 
ience  started  out  with  a  hand  .shaking 
and  wound  up  with  a  kissing-bee.  This 
latter  would  not  have  been  so  bad  if 
we  had  been  able  to  re-sort  to  the  .selec¬ 
tive  .sy.stem,  becau.se  I  can  te.stify  that 
all  the  good  looking  girls  had  not  been 
deported  from  Lille,  but  the  proceedings 
were  on  the  ‘universal  servicre’  basis 
and  it  was  a  case  of  first  CNime,  first 
served. 

“Major  Lytton,  of  the  Briti.sh  Army, 
accompanied  me.  Being  alwut  six  feet 
tall,  the  Major  did  a  little  selecting.  In 
fact  I  think  he  kis.sed  mo.st  of  the  good 
looking  girls  and  left  the  babies  and 
grandmothers  to  me.  (You  know,  my 
wife,  lieing  a  newspaper  woman,  reads 
Editor  &  Pcblisher,  religiously.)  I 
really  think  1  kissed  enough  liabies  to 
be  entitled  to  a  .seat  in  the  French 
Chamber  as  a  IJeputy  from  Lille.  Even 
•so,  I  escaped  the  fate  of  George  T.  Bye, 
corre.spondent  of  the  Reciprocal  News 
Servic*.  Lowell  Mellett,  United  Press 
Staff  correspondent  at  British  Head¬ 
quarters,  and  Bye  were  the  first  two 
newspaper  men  to  get  into  Lille.  They 
were  permitted  to  go  in  before  the  army 
entered,  the  British  with  a  fine  sense 
of  gallantry  delaying  their  entrance  un¬ 
til  the  French  could  send  forces  of  their 
own  into  the  cdty. 

“In  the  rejoicing  crowd  which  swoop¬ 
ed  down  on  them  was  an  elderly,  be- 
whiskered  Frenchman.  Mellett’s  foot¬ 
work  was  good.  Bye  was  a  fraction  of 
a  second  late.  He  put  up  his  pencil 
and  kodak  and  yelled  ‘Kamerad,’  hut 
no  mercy  was  shown,  and  he  was 
.smothered  in  whiskers.  American  news¬ 
paper  editors  do  not  really  appreciate 
the  hardships  of  the  present  day  war 
correspondent-s. 

“Major  Lytton  and  I  arrived  after 
the  other  correspondents  but  before  the 
troops  entered.  The  word  spread  that 
the  American  troops  were  with  the 
British  before  the  gates  of  the  city.  This 
was  not  true  but  the  warmth  of  our 
reception  was  really  touching.'  ‘Les 
Americaines' !  was  the  welooming  cry 
from  all  directions.  I  was  surprised 
at  the  number  of  American  flags  to  be 
seen  on  every  hand.  Old  Glory  appear¬ 
ed  as  If  by  magic.  Where  they  came 
from  so  promptly,  I  do  not  know,  but 
I  wa-s  told  afterwards  that  the  flags  of 
.'ll!  the  Allies  were  resurrected  from 


their  my.sterious  hiding  places  within 
an  hour  after  the  Germans  left.  It 
was  Major  Lytton  who  told  the  crowds 
of  girts,  women,  men  and  boys  surg¬ 
ing  about  us,  that  I  was  an  American. 
The  genuine  cordiality  of  our  welcome 
was  really  very  touching.  Old  men  auid 
women  laughed  and  cried  at  the  same 
time  as  they  pressed  forward  to  .shake 
our  hands  and  speak  a  word  of  appre¬ 
ciation  of  their  heroic  British  delivcr- 
er.s.  The  little  boys  and  girls  ran  along 
by  our  sides  struggling  for  the  privil¬ 
ege  of  holding  on  to  Major  Lytton’s 
hand.s.  One  kiddie  not  more  than  seven 
in.slsted  on  my  accepting  and  wearing  a 
tiny  American  flag  which  his  mother 
had  pinned  on  to  his  coat.” 

I.anding  at  Cadiz  on  October  5,  Mr. 
Howard,  accompanied  by  his  wife,  Mar¬ 
garet  Rohe  Howard,  went  first  to  M**- 
«lrid  for  a  conference  witli  the  U.  P. 
repre.sentative  there,  thence  to  Paris 
and  thence  to  the  American  front.  Af¬ 
ter  a  week  with  the  American  forces 
during  their  hard  drive  in  the  Argonne 
Mr.  Howard  was  invited  to  vi.sit  the 
Briti.sh  front  from  where  he  came  to 
Ixmdon. 

I.^wcll  Mellett.  until  recently  chief  of 
the  Paris  bureau  of  the  United  Pre.s.s, 
is  now  assigned  to  the  British  front, 
while  John  Degandt  is  the  accredited 
U.  P.  correspondent  now  with  the  French 
armies,  Henry  Wood,  until  recently 
with  the  French,  having  been  placed  in 
charge  of  the  U.  P.  bureau  in  Rome. 

There  are  three  U.  P.  correspondents 
covering  the  American  front,  headed 
by  Fred  S.  Fergu.son,  the  other  two 
being  Frank  J.  Taylor  and  Webb  Mil¬ 
ler.  William  Philip  Simms  is  now  in 
charge  of  the  U.  P.  Paris  bureau.  Ca- 
nlllo  Gianfarra,  a.ssistant  to  Mr.  Wood 
in  Rome,  is  the  U.  P.’s  accredited  cor¬ 
respondent  with  the  Italian  Army. 

Mr.  Howard,  w’ho  has  been  in  Lon¬ 
don  seeking  to  expedite  cable  delivery 
to  North  and  South  America  from  Eu¬ 
rope,  says  that  the  United  Press  is 
making  all  its  plans  in  the  expectation 
that  the  military  activity  will  continue 
throughout  the  winter,  despite  the  pres¬ 
ent  peace  discussions. 


Newspaper  Men  Provide  Against  Death 
The  Dallas  (Tex.)  News-Journal  Em¬ 
ployees’  Association,  the  membership  of 
which  is  limited  to  employees  of  A.  H. 
Belo  &  Co.,  in  Dallas,  have  organized  a 
mutual  death  benefit  association  for 
protection  of  their  families  in  case  of 
death.  The  association  now  has  a  mem¬ 
bership  of  about  200,  and  a  fund  is  cre¬ 
ated  by  the  payment  of  $2  by  each 
member. 


BOSTON  PAPERS  JOIN 
TWO-CENT  LINE 


Post  Finally  Yields  to  the  Inevitable 

and  Raises  Price,  Making  It  Possi¬ 
ble  lor  Others  to  Abandon 
Penny  Basis 

One-cent  newspapers  in  Boston  passed 
into  history  on  November  15.  Five  of 
the  .six  papers  in  the  Hub  that  have 
been  retailing  for  one  cent,  while  pub¬ 
lishers  all  over  the  country  have  been 
advancing  their  retail  price  to  corre¬ 
spond  with  the  increased  cost  of  pro¬ 
duction,  have  at  last  fallen  into  line. 

One-cent  dailies  now  retail  for  two 
cent.s,  and  Sunday  editions  for  six  cents 
in  Greater  Boston,  and  seven  outside 
the  Metropolitan  district. 

The  papers  affected  are  the  Post  and 
Herald  in  the  morning  field  and  the 
American,’  Traveler,  and  Globe  in  the 
evening  field.  The  Record  has  as  yet 
made  no  announcement  of  a  change. 

Edwin  A.  Grozier,  publisher  of  the 
Post,  has  firmly  opposed  any  advance 
in  price  for  more  than  a  year.  His  atti¬ 
tude.  more  than  anything  else,  has  been 
responsible  for  the  delayed  advance  in 
Boston.  The  other  publishers  felt 
obliged  to  maintain  the  old  price  as 
long  as  Mr.  Grozier  held  out.  As  a 
result  Boston  is  the  last  of  the  large 
cities  of  the  country  to  enter  the  two- 
cent  field. 

In  announcing  the  advance  the  Post 
.said  editorially: 

“The  Post  regrets  the  necessity  of 
taking  this  step.  As  it  announced  long 
ago,  it  conceived  it  to  be  a  public  duty 
to  furnish  the  people  of  Boston  and 
New  England  with  a  patriotic  newspaper 
.at  a  nominal  price  during  the  critical 
era  of  the '  war.  Now  that  the  world 


conflict  is  practically  over,  that  reason 
no  longer  exists.  Meanwhile,  the  costs 
of  production  have  continued  to  Increase 
rapidly.  Newsprint  has  more  than 
doubled  in  price  and  other  material 
has  increased  two-fold,  three-fold,  five¬ 
fold,  and  in  some  instances  even  more. 
Labor  scales  have  also  greatly  increased, 
and  properly  so.  Although  peace  seeni.s 
near  at  hand,  there  is  no  relief  in  sight 
for  the  hard-pressed  newspaper  pul)- 
lisbers.  In  all  the  other  large  cities 
of  the  country  the  retail  price  of  the 
newspapers  were  long  since  advanced, 
and  it  has  become  inevitable  In  Bos¬ 
ton. 

“Still,  it  is  with  great  reluctance  that 
the  Boston  Post  makes  the  change.  We 
‘prefer  power  to  profits,’  and  the  larger 
the  circulation  the  more  widespread  thi^ 
influence.  But  we  bow  to  the  inevi- 
table. 

“The  appreciative  reading  public  of 
Boston  and  New  England  has  been  ex- 
i-eedingly  kind  to  the  Boston  Post,  and 
given  it  a  position  in  some  re.spects  un¬ 
paralleled  among  American  newspapers. 
We  thank  our  readers  for  their  liberni 
support  in  the  past,  and  rely  with  some 
confidence  upon  their  loyalty  for  suc¬ 
cess  on  the  new  basis.” 


Graham  Patterson  Buys  Christian  Herald 
Graham  Patterson,  for  seven  year.s 
past  western  manager  for  the  Christian 
Herald,  an  undenominational  weekly 
published  in  New  York  city,  was  this 
week  elected  president  of  the  corpora¬ 
tion  and  made  publisher  of  the  paper. 
According  to  an  announcement  by  the 
Chicago  office,  he  assumed  his  new  of¬ 
fices  as  the  result  of  purchasing  a  con¬ 
trolling  intere.st  in  the  property.  It  Is 
stated  that  the  .same  editorial  force  will 
be  maintained  under  the  new  manage¬ 
ment 


A 


STRIKE 

Biggest  seller  since 
**  David  Harum** 


Publishars  unable  to  keep 
up  with  the  demand 


Written  by  a  soldier, 
for  the  soldier  and 
his  friends 


Read  them — and  live  with  the  R(X)kie  through  all 
his  perplexities,  through  all  his  amusements,  through 
all  his  work,  live  with  him  and  laugh  with  him — and 
at  him! 

For  genuine  humor  nothing  written  in  recent  years 
surpasses  them. 

Seventeen  letters — Illustrated — Released  for  daily 
publication  in  the  newspapers  beginning  Monday, 
November  25th. 

Several  territories  already  sold — Wire  your  reservation  at  once. 

THE  BELL  SYNDICATE.  Inc. 

727  World  Building  New  York  City 


15 


Editor  8^  PuHidhcr  for  November  16,  1918 


PAPER  MANUFACTURERS  REFUSE  TO 
SIGN  PRICE  AGREEMENT 


BRIDGEPORT  IN  PEACE  AND  WAR 

Ctmnecticut’s  Greatest  Manufacturing  City 


Tell  War  Board  at  Chicago  Meeting  Their  Profits  Are  None 
Too  High — Donnelley  Says  Pulp  and  Paper 
Section  Will  Continue 


FAMOUS  PEACE  PRODUCTS 

Made  in  Bridgeport 
Known  and  Sold  the  World  Over! 


Paper  manufacturers,  about  seventy  of  whom  responded  to  the  call  of  the 
Pulp  and  Paper  EHvision  of  the  War  Industries  Board  to  meet  In  the  La  Salle 
Hotel,  Chicago,  last  Monday,  failed  to  agree  with  the  Boiird  upon  the  necessity, 
so  far  as  they  are  concerned,  of  signing  the  agreement  prepared  for  them  to 
limit  the  price  of  news  print  to  the  tlgures  established  by  the  judges  of  the 
{Second  Circuit  Court,  New  York,  recently. 

The  Pulp  and  Paper  Division  wished  to  put  all  the  manufacturers  upon  the 
same  plane  as  the  ones  affected  by  the  decision,  in  order  to  prevent  price  boost¬ 
ing  during  the  period  of  the  war,  the  sudden  termination  of  which  was  not  indi¬ 
cated  when  the  call  for  the  meeting  was  issued.  It  happened  that  the  meeting 
was  held  on  the  very  day  when  the  armistice  was  signed,  and  the  streets  of  Chi¬ 
cago  were  filled  with  rejoicing  multitudes  while  the  meeting  was  in  progres.s. 

Must  Combat  Detrimental  Conditions 


Columbia  Graphophoncs 
Singer  Sewing  Machines 
Warner  Brothers  Corsets 
Weed  Tire  Chains 
International  Co.  Silverware 
Locomobile  Motor  Cars. 

Salts  Textile  Co.,  Fine  Plushes 
Bullard  Machine  Tools 
Harvey  Hubbell  Pull  Sockets 
And  many  others. 

This  field)  one  of  the  big  Merchandise  Outlets 
of  America,  is  covered  “Like  a  Blanket” 

by  the 

POST  and  TELEGRAM 

Connecticut’s  Largest  Circulation! 


INVINCIBLE  IS  THE  COMBINATION  OF 
FIELD  AND  MEDIUM  SUPREMACY 


In  BRIDGEPORT — The  “Post-Telegram”  has  a  cir¬ 
culation  4  times  greater  than  the  next  biggest  daily 
and  6  times  greater  than  the  other  daily  paper. 

In  CONNECTICUT — The  “Post-Telegram”  has  a 
circulation  that  exceeds  the  next  largest  newspaper  of 
the  State  by  approximately  10,000  copies  per  day. 

In  NEW  ENGLAND — The  “Post-Telegram”  leads 
every  other  newspaper  excepting  Boston  and  one 
Providence  paper. 

RepretenUd  tn  the  Foreign  Adwertieing  Field  bg 

THE  JULIUS  MATHEWS  SPECIAL  AGENCY 

BOSTOff  NEW  YORK  CHICAOO 


S.  L.  Wilson,  chief  of  the  Manu¬ 
facturing  Section  of  the  War  Board, 
l>resided,  and  T.  E.  Donnelley,  head  of 
the  Pulp  and  Paper  Division,  was  vice- 
chairman  of  the  meeting. 

Mr.  Donnelley  stated  that  the  Pulp 
and  Paper  Section  of  the  War  Industries 
Board  would  certainly  be  continued 
"after  to-day,  because  between  now  and 
April  1  we  must  see  the  newspapers  of 
the  United  States  safely  through  the 
present  crisis  in  news  print.  It  is  our 
sober  duty  to  take  care  of  them  In  the 
face  of  the  present  serious  decrease  of 
production.  While  the  war  is  no  longer 
actually  going  on,  detrimental  war  con¬ 
ditions  still  obtain,  and  must  be  com¬ 
bated  by  each  and  all  of  us  for  our 
common  Interests.” 

Mr.  Willson  said: 

"We  of  the  War  Board  are  not  come 
here  with  any  club  to  force  ynu  into 
signing  the  agreement,  which,  however, 
we  sincerely  believe  would  be  best  for 
all.  Whatever  action  is  taken  regarding 
the  paper  shortage  must  be  mutual  be¬ 
tween  the  War  Board  and  the  paper 
manufacturers  of  the  country,  or  else 
it  should  be  eliminated  altogether.  We 
came  here  in  the  hope  that  you  paper 
manufacturers,  after  man  to  man  dis¬ 
cussion  of  the  problem,  would  see  it 
from  our  viewpoint.  We  have  thought, 
and  still  think,  that  the  $3.75  maximum 
price  is  a  fair  one. 

“It  seems  to  be  the  sense  of  this  meet¬ 
ing  that  you  disagree  with  us.  We 
have  believed  that  the  price-fixing  fea¬ 
ture  of  our  plan  is  as  important  as  the 
allocation  feature.  You  are  practically 
unanimous  in  saying  that  the  allocation 
of  tonnage  is  a  question  appertaining  to 
the  War  Board’s  activities,  but  that  it 
has  nothing  whatever  to  do  with  the 
determination  of  prices.  You  assert  that 
serious  consequences  may  result  if  the 
Government  persists  in  confusing  them." 

Object  to  Price  Feature 

Paper  manufacturers  represented  at 
the  meeting  objected  most  seriously  to 
the  price  feature  of  the  Government 
agreement. 

“Here  at  the  end  of  the  war,”  stated 
one,  “in  the  absence  of  any  genuine 
proof  of  a  paper  shortage,  no  man  of  us 
can  admit  the  justice  of  the  new  re¬ 
strictions  proposed  by  the  War  Board. 
No  paper  manufacturer  to-day  can  af¬ 
ford  to  make  a  2-cent  reduction,  because 
that  would  mean  a  great  loss.  In  effect, 
such  a  reduction  would  be  immediately 
to  curtail  prodiJctlon  instead  of  in¬ 
creasing  it,  and  making  more  print  paper 
available.  To  my  mind,  the  War  Board 
Is  raising  a  greaf  pother  over  a  prob¬ 
lem  wbfch  doea  not  even  exist.” 

Said  another  manufacturer: 


"We  put  our  money  in  the  paper, 
took  our  chances  on  an  extremely  un¬ 
certain  market,  and  now  every  manu¬ 
facturer  is  entitled  to  his  legitimate 
profit  on  his  investment.  The  proposed 
allocation  of  tonnage  is  one  thing;  price 
fixing  ab.sulutely  another. 

"The  agreement  broached  by  the  Pulp 
and  Paper  Divi.sion  specifies  that  the 
manufacturer  must  sell  his  paper  on 
approved  credit.  May  1  ask  you,  Mr. 
Willson,  exactly  who  is  to  determine 
that  approval?  Certainly  it  should  be 
for  the  manufacturer  himself  to  decide. 
In  the  routine  of  ordinary  business  he 
always  gauges  his  sales  by  determining 
the  comparative  credit  standing  of  Mr. 
A.,  Mr.  B.,  or  Mr.  C.,  and,  inasmuch  as 
it  is  he  who  still  is  taking  the  risks  on 
his  stock,  he  should  be  allowed  to  deter¬ 
mine  his  credits  under  Government  al¬ 
location  of  what  he  has  to  sell.” 

Must  Hold  Reserves 
The  paper  manufacturers  also  assert¬ 
ed  that  it  would  be  “destructive  to  the 
manufacturers  for  the  War  Industries 
Board  to  deprive  them  of  their  entire 
product  at ‘any  one  time.  No  manu¬ 
facturer,”  it  was  .said,  "ever  can  afford 
to  sell  the  entire  output  of  his  mill,  no 
matter  how  attractive  the  consideration 
may  be.  He  is  practically  compelled  to 
retain  a  certain  percentage  of  it  to  pro¬ 
tect  himself  on  his  existing  contracta” 
It  was  asserted  that  the  labor  situa¬ 
tion  to-day  is  absolutely  prohibitive  of 
any  reduction  in  prices  on  the  manu¬ 
facturers’  part,  and  that  “this  suggested 
price  reduction — hurled  at  us  out  of  a 
clear  sky — is  for  the  benefit  of  no  one 
on  earth  except  the  publish¬ 
ers  with  whom  we  deal.  The  Govern¬ 
ment  is  really  proposing  to  give  the 
manufacturer’s  well-earned  profit  to 
the  newspaper  or  magazine  publisher 
— an  absolutely  illegal  procedure  from 
every  viewpoint  tn  the  ordered  conduct 
of  business.  It  would  be  a  rank  injus¬ 
tice  to  every  stockholder  we  have.” 

"The  $3.76  price  suggested,”  was  said, 
“is  not  a  judicially  decided  price.  Man¬ 
ufacturers  to-day  are  not  getting  any¬ 
thing  like  the  profit  the  Federal  judges 
in  New  York  .said  we  were  entitled  to. 
Prices  should  be  higher,  not  lower.” 

Calls  Contract  One-Sided 
The  Government  contract  was  char¬ 
acterized  as  “one-sided — protecting  the 
con.sumer  or  the  publisher,  but  the 
manufacturer  not  at  all.” 

Guard  Against  Prire-Boosling 
In  answer  Mr.  WUhton  .said: 

“We  feel  that  if  there  were  to  be  an 
actual  .shortage  of  paper,  it  might  jump 
to  almo.st  any  price  and  one  or  two  big 
publishers  might  grab  It  all.  That  mu.st 
l)e  guarded  against;  hence  our  working 
on  the  $3.75  price  basis. 


“We  all  are  agreed  on  everything,  it 
seems,  except  the  e.stabllshment  of  a 
fixed  price.” 

Further,  regarding  that,  he  was  told: 

“The  manufacturer  must  be  relieved 
or  any  possibility  of  futuie  litigation 
because  of  definite  price  fixing  by  the 
Government  at  this  time.  The  manu¬ 
facturer  is  not  legally  relieved  of  his 
responsibility  or  liability  by  present  or¬ 
der  of  the  War  Board  not  to  ship  cer¬ 
tain  publishers  the  full  tonnage  their 
contracts  with  us  call  for.  Such  ar¬ 
bitrary  action  on  the  part  of  the  War 
Board  lays  us  open  to  suit  by  the  pub¬ 
lisher  for  non-delivery  at  any  time  after 
the  War  Board  ceases  to  function.” 

Mr.  Willson  answered  this  point  by 
.stating  that  his  committee  already  had, 
to  an  extent,  anticipated  the  problem 
by  “notifying  every  disappointed  pub- 
li.sher  of  our  altered  allocations  and  the 
necessity  therefor.  Tne  Government, 
of  course,  cannot  really  abrogate  any 
feature  of  your  existing  contracts,  but 
advises  that  an  immediate  agreement 
be  reached  by  the  time  of  switching 
tonnage  between  the  manufacturer  and 
his  customer,  the  publl.sher.” 


Discontinues  Art  Review  Defnirtnient 
'The  New  York  American  has  dl.scon- 
tinued  its  art  review  department  for  the 
.season.  The  department  was  conducted 
formerly  by  Charles  H.  Coffin,  and,  af¬ 
ter  he  died,  by  his  widow. 


All  Praise  Lord  Beaverbrook 
lor  Bringing  Editors 

British  Press  Sees  Great  Benefit  to  Eng¬ 
land  from  Visits  of  .American 
Newspaper  Men 

(Special  C/urreiiponilence  of  RotToa  A  PrauaBKa) 
I/ONDON,  November  4. — The  action  of 
Lord  Beaverbrook.  the  Minister  of  In¬ 
formation,  in  inviting  American  and 
(‘olonial  editors  to  Kngland  and  France 
as  gue.sts  of  his  department  to  view  Eng¬ 
land’s  war  effort  at  first  hand,  has  proved 
such  a  brilliant  success  that  he  has  been 
commended  on  all  sides  for  conceiving 
the  Idea. 

Practically  every  one  of  the  great  edi¬ 
tors  of  England  have  expressed  warm 
appreciation  of  his  initiative  and  vision 
in  conceiving  the  idea,  and  the  indi¬ 
vidual  opinions  of  the  members  of  the 
first  group  of  American  editors  to  en¬ 
joy  the  advantage  of  the  British  Min¬ 
istry  of  Information’s  hospitality  have 
been  published  in  Editor  &  Pcbushkh. 


Lord  Beaverbrook  has  resigned  as 
Minister  of  Information  in  consequence 
of  the  effects  of  a  sutgical  operation  and 
because  of  a  rundown  condition,  cau.sed 
by  overwork. 


I>o  you  need  an  experienced  circula¬ 
tor?  ITsc  Editor  &  Pubushux’s  cla.«wi- 
tied. 
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PITILESS  PUBLICITY 
MUST  PUNISH  HUNS 
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Edmund  Gres8  Ii^ues  Call  to  Business 
Press  of  America  to  Come  Out 
of  Their  Shells  and  Fight 


"Punish  the  Huns  with  public  opin¬ 
ion.”  was  the  keynote  of  the  addreas 
made  by  Edmund  G.  Gress,  editor  of 
the  American  Printer,  before  the  edi¬ 
torial  conference  of  the  New  York  Busi¬ 
ness  Publishers'  Association  on  Novem¬ 
ber  8.  Before  introducing  Mr,  Gress, 
Roy  V.  Wright,  chairman,  gave  out  the 
information  that  the  party  of  trade 
paper  editors,  whose  departure  for  the 
other  side  at  the  invitation  of  the  Brit- 


Edmund  G.  Gress. 

ish  Government  was  announced  in  Ek>i- 
TOR  AND  Publisher,  had  arrived  safely. 
A  less  pleasant  announcement  was  to 
the  effect  that  the  son  of  Arthur  J. 
Baldwin,  member  of  the  party  and  pres¬ 
ident  of  Associated  Business  Papers, 
Inc.,  had  died  from  wounds  in  France. 

Mr.  Gress  spoke  on  “The  Effect  of 
Present  Conditions  on  Editorial  Poli¬ 
cies,"  sketching  the  gradual  change  of 
the  American  business  press  from  a 
neutral,  semi-pacifistic  attitude  before 
the  war  to  the  present  vigorous  state  of 
Americanism  it  has  attained. 


Feared  to  Offend  Pro-Germans 

"Truly  the  curse  of  neutrality  had 
hung  like  a  pall  over  the  business  pa¬ 
pers,  and  suppressed  the  emotions  that 
would  have  expressed  themselves  had 
they  dared,”  was  the  speaker’s  com¬ 
ment  after  analyzing  the  pre-war  atti¬ 
tude.  “The  truth  is,  men  of  the  busi¬ 
ness  press,  we  were  writing  to  the  pro- 
Germans  in  America.  We  feared  to 
offend  them.” 

All  this  was  radically  changed  by  our 
entry  Into  the  war,  continued  the  speak¬ 
er.  "We  clothed  our  iiens  In  khaki  and 
entered  the  light." 

Getting  to  the  bottom  of  the  matter, 
what  was  the  basic  reason  for  this  half¬ 
hearted  attitude  on  the  war?  Mr.  Gress 
answered  it  by  saying  that  it  was  un¬ 
doubtedly  largely  due  to  "the  tradition 
that  the  trade  press  should  attend  to 
its  knitting  and  avoid  politics — a  tra¬ 
dition  based  on  fear  of  the  reader  and 
the  advertiser." 

"Why  should  not  trade  and  business 
publications  discuss  the  great  questions 
of  the  day?”  demanded  Mr.  Gress.  He 
Instanced  the  third  of  President  Wil¬ 
son's  fourteen  points,  providing  for  the 
removal  of  all  economic  barriers  as  far 


as  possible,  as  an  example  of  a  great 
public  question  of  the  day  in  which  the 
trade  and  business  pre<»s  were  vitally 
interested.  Mr.  Gress  held  that  the 
adoption  of  this  economic  resolution 
would  give  the  death-blow  to  our  Amer¬ 
ican  manufacturers,  dumping  on  the 
market,  as  it  would,  every  conceivable 
German-made  article.  He  called  for  a 
vigorous  discussion  of  the  problem  be¬ 
fore  it  was  too  late,  and  before  we 
let  down  the  economic  barriers  to 
"those  self-styled  supermen  who  be¬ 
lieve  themselves  the  chosen  people  of 
God,  but  have  made  the  Devil  feel  like 
a  piker.” 

Mr.  Gress  concluded  with  an  exhorta¬ 
tion  to  the  business  press  to  "flght  Ger¬ 
many  as  our  soldiers  fought  IL” 

The  close  of  the  speech  was  the  sig¬ 
nal  for  a  hot  discussion  on  the  points 
Mr.  Gress  had  brought  up.  Mr.  Ditch- 
ett,  of  the  Dry  Goods  Economist,  deliv¬ 
ered  a  long  harangue  in  defence  of  the 
business  press  attitude,  denying  Mr. 
Cress's  sweeping  indictment.  He  main¬ 
tained  that  the  Economist  had  discussed 
and  was  discussing  public  questions  of 
the  day,  and  he  deciared  that  it  was  of- 
flcialiy  recognized  in  Washington  that 
the  business  press  was  more  influential 
than  the  daily  papers,  because  of  its 
reputation  for  accuracy. 

Wants  to  Know  the  Limit 
Ray  Sherman,  of  the  Class  Journal, 
wanted  to  know  how  far  the  business 
press  ought  rightfully  to  go  in  the  dis¬ 
cussion  of  modern  political  problems. 
He  drew  the  line  between  the  function 
of  the  business  press  and  that  of  the 
dailies,  declaring  that  much  of  what 
Mr.  Ditchett  had  given  belonged  right¬ 
fully  to  the  daily  paiier  sphere.  "The 
future  of  business  is  the  problem  every 
business  paper  has  to  solve  now,”  Mr. 
Sherman  said,  adding  that  he  had  Just 
sent  out  fifty  letters  to  as  many  differ¬ 
ent  professors  of  political  economy  in 
various  universities  of  the  country,  ask¬ 
ing  them  for  their  prophecy. 

Sentiment  was  pretty  evenly  divided 
among  the  speakers  as  to  the  advisabil¬ 
ity  of  banning  German  goods  after  the 
war. 

Mrs.  O.  D.  Foster,  formerly  of  Feed¬ 
ing  Stuffs  and  Bakers'  Review,  attend¬ 
ed  the  meeting  with  an  exhibit  of  the 
samples  of  publicity  to  be  sent  out  to 
the  business  press  in  the  Red  Cross 
campaign  for  membership,  opening  De¬ 
cember  16  and  continuing  for  one  week. 
Jesse  Neal,  of  the  Associated  Business 
Papers  and  member  of  the  Government 
Division  of  Advertising,  is  aiding  in 
this  publicity  work,  as  is  Mr.  Gress. 
Mrs.  Foster  has  charge  of  the  pub¬ 
licity  for  the  technical  trade  and  class 
journals. 

F.  M.  Feiker,  secretary,  gave  notice 
of  the  coming  meeting  at  Atlantic  Cflty 
of  the  Reconstruction  Congress  of  the 
Chambers  of  Commerce,  at  which  the 
business  press  is  to  be  represented. 
Definite  details  will  be  worked  out  at 
the  next  meeting. 


Providence  Jonmal  Screams  Peace 
To  announce  late  news  from  Euroi>e 
regarding  developments  in  the  armistice 
proceedings,  the  Providence  (R.  I.), 

Journal  installed  a  big  ocean  steamer 
siren  on  its  building.  A  signal  code 
was  devised  and  printed  in  the  Journal 
and  Evening  Bulletin  for  the  guidance 
of  the  readers. 

In  less  than  three  minutes  after  the 
news  came  that  the  Kaiser  had  abdi¬ 
cated.  flve  blasts  three  times  repeated 
were  blown,  one  long  blast  preceding. 
When  the  armistice  was  signed  three 
blasts  three  times  repeated  were  blown. 


Three  Big  Reasons  Why  the 

LUDLOW  TYPOGRAPH 

Is  a  Profit  Factor  for  Any  Office 
Big  or  Little 

I. — Unlimited  Display  on  slugs.  II. — Elimination 
of  Storage  and  Storage  Problems.  III. — System  for 
,  Display  Composition  that  is  Economical  both  to  Oper¬ 
ate  and  Maintain.  These  are  the  chief  assets  you  acquire 
when  you  install  the  Ludlow — and  they  are  proven  fac¬ 
tors  for  bigger  profits. 


Chicago  San  Francisco  New  Orleans 
Manufactured  by 

LUDLOW  TYPOGRAPH  CO.,  2032  Clybourn  Ave.,  Chicago 


THE 

LaFayette  a-d)  Courier 

witi  in  the  past  year  shows 

30  Per  Gent.  Increase 
in  Circulation 

October  Daily  Average  NET  PAID  Circulation 


9,360 


A  gain  of  2,122  over  October,  1917,  and  a  gain  of  572 
over  Sept  mber,  1918,  in  spite  of  cutting  off  all  unpaid 
mail  subscriptions  October  1st. 

Circulation  claims  verified  on  all  three 
audits  by  Audit  Bureau  of  Circulations 

The  Only  LaFayette  Paper  to  show  a  gain  in  October 

The  only  LaFayette  Paper  which 
has  had  steady  circulation  growth 
within  the  past  year. 

More  Circulation  in  LaFayette  and  Surrounding  Towns 
than  any  other  Paper 

The  LaFayette  Courier 

LaFayette,  Indiana 

Special  Representative,  F.  P,  ALCORN 
Marbridffe  Bldff.,  NEW  YORK  People’s  Gas  Bldff.,  CHICAGO 
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URGES  COMMON  BASIS 
FUR  ALL  PAPERS 


J.  David  Stern  Believes  Advertising  Busi¬ 
ness  Is  Injured  by  Allowing  Varied 
.  Grounds  for  Circulation  Reports 
to  Post  Office  Department 

With  a  feeling  that  the  Post  Office  De¬ 
partment  is  unfair  in  one  of  its  regula¬ 
tions  concerning  the  required  semi-an¬ 
nual  statement  of  circulation  by  news¬ 
papers,  J.  David  Stem,  editor  and  pub¬ 
lisher  of  the  Springtield  (Ill.)  News- 
Kecord,  writes  to  Editor  &  Pubusher 
stating  his  grievance.  Mr.  Stern  puts 
his  tinger  upon  a  situation  that  ap¬ 
pears  to  work  a  hardship  upon  some 
publications,  and  lends  itself  to  com¬ 
petition  upon  unequal  basea  Mr.  Stern 
says: 

"You  have  always  backed  up  the  work 
of  the  Audit  Bureau  of  Circulations  in 
making  for  standardized  circuiation 
vaiuea  1  have  never  noticed  that  you 
have  given  special  attention,  either  in 
your  news  columns  or  editorially,  to  one 
of  the  glaring  faults  in  the  postal  regu¬ 
lations  requiring  the  publication  of  cir¬ 
culation  statementa 
"As  1  understand  it,  a  paper  which 
publishes  a  Sunday  edition  and  six  week¬ 
day  editions  can  pursue  one  of  two 
courses:  It  can  register  as  second-class 
matter  for  its  seven  daily  issues,  or  it 
can  register  its  six  week-day  issues  as 
a  daily  and  its  Sunday  edition  as  a 
weekly.  If  it  chooses  the  first  course  it 
averages  in  its  Sunday  circulation  with 
its  week-day  circulation;  if  it  chooses 
the  second  alternative,  it  gives  the  aver¬ 
age  for  its  week-day  circulation,  but  is 
not  required  to  give  the  average  circula¬ 
tion  of  its  Sunday  edition,  as  the  law 
does  not  require  weekly  papers  to  state 
their  circulation. 

Allows  Evasion 

"The  result  of  this  is  that  the  paper 
with  a  strong  Sunday  circulation  can 
register  as  a  seven-day-a-week  paper 
and  boost  up  the  average  of  its  week¬ 
day  circulation.  This  is  not  so  bad.  But 
the  second  condition,  allowing  a  paper 
with  a  weak  Sunday  circulation  to  evade 
the  publishing  of  its  average  for  that 
day,  works  a  distinct  hardship  on  the 
advertisers.  The  average  advertiser  does 
not  detect  this  camouflage.  He  sees  the 
statement  of  the  average  circulation  and 
thinks  it  applies  to  every  issue  of  the 
paper. 

"I  know  several  cases  of  newspapers 
whose  Sunday  circulation  is  40  per  cent, 
below  their  week-day  circulation,  who 
make  a  practice  of  forcing  more  than 
one-half  of  their  advertising  Into  the 
Sunday  edition.  No  mention  is  made 
of  Sunday  circulation;  the  space  is  all 
sold  on  the  basis  of  the  week-day  cir¬ 
culation.  The  rate  is  low  for  week-day 
circulation,  very  high  for  the  Sunday 
circulation.  They  can  afford  to  carry 
business  during  the  week  at  a  slight 
loss,  recouping  themselves  by  the  large 
amount  of  business  on  Sunday  at  a 
comparatively  high  rate  for  the  small 
Sunday  circulation. 

Detriment  to  Business 
"I  believe  that  this  condition  Is  a 
detriment  to  the  advertising  business 
and  unfair  competition  for  the  slx-day- 
a-week  paper,  which  has  about  the  same 
circulation  every  day. 

"I  believe  that  you  would  confer  a 
distinct  favor  on  the  newspaper  busi¬ 
ness  and  on  the  public  at  large  by  bring¬ 
ing  this  condition  to  the  attention  of 
advertisers  and  newspaper  publishers,  so 
that  soma  action  could  be  taken  by  the 
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Government  requiring  the  circulation  of 
Sunday  papers  to  be  published  separate¬ 
ly  from  week-day  circulation.  It  would 
merely  require  a  ruling  on  the  part  of 
the  Third  Assistant  Postmaster  Gen¬ 
eral. 

"Your  paper  has  made  a  distinct  hit 
with  every  publisher  who  stands  for 
honest  circulation  methods.  I  believe 
the  point  I  have  brought  up  is  in  line 
with  your  policy." 


Indiana  Times  Flag  Flies 
Unharmed  Over  U.  S.  Tank 

Germans  Couldn’t  Put  One  Bullet 

Through  It,  Writes  Corporal  Hast¬ 
ings,  Former  Times  Employee 

One  of  the  silk  American  flags 
which  were  presented  to  employees  of 
the  Indiana  Daily  Times,  Indianapolis, 
last  Christmas,  by  W.  D.  Boyce,  own¬ 
er  of  the  Times,  is  flying  over  one  of 
Uncle  Sam’s  tanks  somewhere  in 
FVance,  and  although  through  numer¬ 
ous  battles,  it  is  still  intact  This  in¬ 
formation  is  contained  in  a  letter  from 
Corporal  Ira  Hastings,  a  former  Times 
employee,  now  in  the  tank  service. 

"We  were  In  action  September  28  and 
caught  hell  and  gave  them  worse,”  Has¬ 
tings  wrote.  "We  were  followed  tfy  our 
doughboys,  and  they  were  the  grittiest 
and  nerviest  of  all  the  Allied  troops. 
We  took  what  we  were  supposed  to 
take.  I  have  been  on  the  scene  of  the 
show  since  and  have  seen  quite  a 
number  of  good  Germans  (dead  ones) 
lying  around. 

"We  flew  our  flag — the  only  one,  too 
— aibove  our  bus,  and  shall  do  so  again 
when  we  go  in.  Almost  every  crow 
wanted  to  get  it,  but  couldn’t.  We 
are  all  proud  of  it,  and  it  hasn’t  a  bul¬ 
let  hole  in  it.” 


“DON’T  SELL  YOUR  BONDS” 

Better  Business  Bureau  of  Portland  Ad 
Club  Adopts  This  Slogan 

Members  of  the  Better  Business  Bu¬ 
reau  of  the  Portland  .4.d  Club  are  con¬ 
ducting  an  effective  campaign  against 
the  sale  of  Liberty  Bonds  by  purchasers 
from  the  Government,  "Don’t  sell  your 
bonds,”  is  the  slogan  that  has  been 
adopted  by  the  Bureau,  and  it  is 
taking  every  means  of  getting  it  before 
Portland  people. 

C.  W.  English,  secretary  of  the  Better 
Business  Bureau,  recently  visited  Port¬ 
land  bond  houses  and  loan  offices  to  as¬ 
certain  what  encouragement  was  being 
given  the  public  to  sell  bonds.  He  rep¬ 
resented  himself  as  an  individual  buyer 
who  wished  to  dispose  of  his  bond  for 
cash.  It  developed  that  no  two  of  the 
bond  houses  were  offering  the  same 
price  for  the  Libertys,  although  prac¬ 
tically  all  represented  that  they  were 
buying  at  the  New  Tbrk  listing.  The 
prices  ranged  from  847  to  848.34.  Mr. 
English  paid  in  check  and  later  had  the 
returned  checks  photographed  and  made 
them  into  a  display  for  the  purpose  of 
convincing  the  public  that  the  best  way 
to  get  their  money’s  worth  out  of  the 
securities  was  to  hold  them  themselves. 


Crosby  Agency  in  New  Quarters 
The  Crosby  Advertising  Agency,  af¬ 
ter  nearly  ten  years  in  the  Pullman 
building,  Chicago,  have  Just  moved  to 
larger  quarters  in  the  Nepeenauk  build- 


REFUSES  TO  CHANGE 
HIGH  PAPER  PwICE 


Canadian  Tribunal,  Facing  Record  of 
Enormous  Profits  by  Manufacturers, 
Declares  It  Has  No  Authority  to 
Lower  169  a  Ton 


Ottawa,  November  14. — After  bearing 
testimony  indicating  that  tremendous 
profits  had  been  made  by  (Canadian  pa¬ 
per  mills  during  the  war,  the  Paper 
Control  Tribunal,  which  baa  been  in¬ 
vestigating  the  news  print  situation, 
decided  to-day  that  it  bad  no  authority 
to  change  the  price  of  869  a  ton  for 
news  print  set  by  the  Pringle  Commis¬ 
sion,  and  that  therefore  the  newspapers 
must  continue  to  pay  this  price. 

Figures  relating  to  the  profits  made 
by  the  paper  mills  were  submitted  to 
the  Tribunal  by  W.  N.  Tilley,  acting 
for  the  Canadian  publishers.  Net  earn¬ 
ings  of  82,321,951  by  the  Laurentide 
Company  were  shown  for  the  year  end¬ 
ing  last  June,  as  compared  with  8867,- 
592  in  1914.  The  earnings  of  Price 
Brothers  were  given  as  81,374,782  this 
year,  as  against  8451,287  flve  years 
ago.  The  Spanish  River  Mills’  net  in¬ 
come  was  81.729,231,  according  to  Mr. 
Tilley’s  flgrures,  whereas  in  1914  they 
were  8879,285. 


OBITUARY  NOTES 

Chari.,e8  W.  Marsh,  one  of  the  found¬ 
ers  in  1885  and. the  first  editor  of  the 
Farm  Implement  News,  CJhicago,  died 
at  De  Kalb,  Ill.,  November  9.  He  retired 
from  the  publishing  busine.ss  in  1906 
after  having  built  his  trade  paper  into 
one  of  the  notably  strong  ones  in  its 
field. 

Hugh  Henderson,  the  checker  editor 
of  the  Pittsburgh  Di.spatch,  died  from 
pneumonia. 

Lieut.  Chari.hb  db  Rham,  Jr.,  secre¬ 
tary  of  the  Atlas  Advertising  Agency, 
died  from  wounds  In  France. 

Theodore  Wiluam  Nevtn,  the  cousin 
of  Ethelbert  Nevin,  the  composer,  and 
one  of  the  owners  of  the  Pittsburgh 
Leader  until  1906.  died  in  Pittsburgh 
last  week  {it  the  age  of  sixty-four. 

Mrs.  Margaret  J.  Magennis,  connect¬ 
ed  with  the  Boston  Traveler  since  1874, 
died  Tuesday  at  the  age  of  eighty-four, 

Lieut.  V.  Bruce  Wilson,  son  of 
George  H.  Wilson,  proprietor  of  the 
Lindsay  (Ont.)  Post,  and  up  to  a  year 
ago  associated  with  his  father  in  the 
management  of  that  paper,  died  from 
influenza  November  1  at  Beamsville, 
Ont.,  where  he  was  Instructional  of¬ 
ficer  and  flight  commander  at  the 
School  of  Aerial  Gunnery. 

Lieut.  Thomas  B.  Ingus,  who.  before 
enlisting,  in  May,  1915,  was  city  editor 
of  the  Victoria  (B.  C.)  Dally  Times,  has 
been  killed  in  action  in  France. 

Lucy  L.  O’Rourke,  wife  of  CHem  D. 
O’Rourke,  circulation  manger  of  the 
Dayton  (O.)  Journal  and  Herald,  died 
after  a  flve  years’  illnesa 


G.  Olwin  Vigilance  Committee  Secretary 
G.  F.  Olwin,  an  Indianapolis  lawyer, 
h8is  been  selected  as  secretary  of  the 
National  Vigilance  Committee  of  the 
Associated  Advertising  (Hubs  of  the 
World,  to  succeed  William  P.  Green, 
who  resigned  to  enter  the  service  of 
the  Government.  Mr.  Olwin’s  headquar¬ 
ters  will  be  at  Indianapolis. 


-Have  you  a  place  for  a  live  ad  man¬ 
ager?  Use  Editor  &  Pubushbr’s  classi¬ 
fied. 


Editor  &  Publisher 

and 

Newspaper 

Advertising 

From  January  1st  to  October 
31st,  1918, 

Editor  ca.  Publisher 

published 

690,354 

lines  of 

Newspaper  D‘ splay 
Advertising 

a  gain  of 

197,778 

lines  over  the 
Twelve  months  of  1917 

The  Gain 

for  this  period  was  almost 
as  much  as  the 

Total  Lineage 

of  any  other  advertising 
trade  journal  during  the  same 
period. 


Tne  Record 

Fourth  Estate . 208,989 

Printer^  Ink . 149,03!) 

Advertising  Fews... .  60,254 

Neicspaperdom  . 51,318 

Assoc’ted  Advertising  27,023 
Advertising  d  Selling  13,949 

Grand  Total . 510,572 


Editor  &  PoblisiKr .  690,354 
lead  Over  All . . .  79,782 

Newspapers  must  find 
that  it  pays 

The  point  is 

Editor  CSi»  Pub  isher 
lineage  was 
Greater  Than  All 
Others  Combined. 

Editor  &  Publisher 
World  Bldg.  New  York 
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GERMAN  INFLUENCE  War  Workers  Got  80  Tons 
MUST  DISAPPEAR 


of  News  Print  for  Drive 


This  permanent  Weekly 
Business  Man’s  Page  se¬ 
cured  aniong  non-regular 
advertisers  has  been  run¬ 
ning  two  years  —  it  is  one 
of  a  cluiin  of  pages  wre 
luindle  —  it  carries  over 
one  hundred  thousand  lines 
of  advertising  per  year  — 
more  tlian  thirty-five  tliou- 
saiHl  dollars  annually  ht 
new  business,  whieh  tlie 
paper  would  not  otlierwise 
obtain.  The  Page  is  bene¬ 
ficial  in  many  ways  —  it 
has  made  new  advertisers 
and  hel|MHl  cireulation  — 
it  has  aided  the  paper  In 
being  recognized  as  the 
business  man's  newspaper 
in  its  community. 


War  Will  Not  End  Until  Her  Sway 
Russia  Has  Been  Destroyed,  Ar¬ 
thur  EL  Sproul  Tells  Boston 
Veteran  Journalists 


in  Four  Papers  Issue  Supplements — Adver¬ 
tising  Copy  for  Campaign  Changed 
Twice— Used  27  N.  Y.  Dailies 


Travelmg^ 


After  refusing  to  allow  John  D. 
Rockefeller,  jr.,  a  quantity  of  news  print 
he  asked  w'ith  which  to  have  an  issue 
of  a  special  supplement  by  Sunday  news¬ 
papers  to  l)ooin  the  I'nited  War  Work 
Campaign,  the  Pulp  and  Paix-r  Sec¬ 
tion  of  the  War  Industries  Board  final¬ 
ly  consented,  and  four  papers  in  New 
York,  the  World,  the  Tribune,  the  Herald, 
and  the  Sun,  issued  special  supplements 
of  eight  pages  each  in  aid  of  the  cam¬ 
paign. 

Mr.  Baruch  all  along  declared  that 
to  allow  the  committee  to  furni.sh  the 
paper  for  the  newspapers,  without  hold¬ 
ing  them  to  an  accounting  for  the  space 
consumed  by  reading  matter,  and  per¬ 
mitting  the  tonnage  to  be  omitted  from 
their  news  print  con.sumption  report, 
would  be  unfair  to  other  publisher.s.  Ac¬ 
cording  to  Ix;o  Redding,  Chairman  of 
the  Publicity  Division  of  the  United  War 
Work  Committee,  Mr.  Rockefeller 
dropped  the  subject  after  the  refusal. 
The  Committee,  however,  kept  at  Mr. 
Baruch,  laying  before  him  the  great  need 
of  the  Committee  for  the  paper  in  order 
to  aid  the  campaign,  and  he  finally  re- 
lea.sed  eighty  tons. 

Not  until  Monday  of  last  week,  how¬ 
ever,  did  Mr,  Baruch  give  his  permis¬ 
sion.  This  meant  that  the  War  Work 
Committee  had  but  two  days  in  which 
to  formulate  plans  for  the  stories  and 
prepare  the  copy.  Willis  Pratt  is  in 
charge  of  the  staff  for  this  work,  and 
he  drove  his  men  to  the  limit.  There 
was  no  duplication  of  copy,  matter  for 
each  supplement  being  prepared  inde¬ 
pendently  of  all  the  others. 

Frank  Presbrey  is  in  charge  of  the  ad¬ 
vertising  for  the  cami>aign,  and  his  son 
Charles  is  managing  the  space  division. 
Frank  Presbrey  told  E£)itor  &  Pi-blisher 
that  the  job  for  this  campaign  was  the 
most  difficult  he  ever  had. 

“In  the  first  place,"  Mr.  Presbrey  .said, 
“we  prepared  all  the  adverti.sing  on  a 
war  basis.  We  had  no  idea  that  the 
war  would  end  before  we  had  a  chance 
to  get  the  copy  into  the  papers.  Then 
came  the  big  story  of  Thursday,  a  week 
ago,  saying  that  the  armistice  had  been 
signed.  Although  we  found  out  soon 
that  the  Germans  had  not  actually  sign¬ 
ed  the  armistice,  that  brought  home  to 
us  that  the  signing  was  imminent. 

"Mats  and  copy  had  been  dispatched 
to  the  papers,  so  all  of  it  had  to  lie  re¬ 
called.  Then,  to  l>e  safe,  we  had  to 
straddle — that  is,  we  had  to  prepare  copy 
that  would  go  whether  war  was  ended 
or  hostilities  continued.  We  did  it,  but 
it  made  some  work.  Then  came  the 
actual  signing  of  the  armistice  on  Mon¬ 
day,  and  w'e  had  again  to  fix  up  our 
copy  to  fit  the  situation. 

“W’e  used  every  diiily  in  New  York 
for  the  campaign,  including  all  the  for¬ 
eign-language  dailies — twenty-seven  in 
all — and  ran  a  full-page  ad  in  every 
one  of  them  last  Monday.  I  think  there 
were  eight  languages  represented.  On 
Tue.sday  we  u.sed  seventeen  dailies  for 
full-page  ads,  and  kept  that  number  un¬ 
til  Thursday,  the  peak  of  the  advertis¬ 
ing,  when  we  let  down  a  little. 

“In  addition  to  the  full  pages  we  ran 
four  columns  dally  for  seven  days  in 
each  of  the  dailies,  each  day  describing 
one  of  the  seven  activities  interested.  • 

“The  newspapers  gave  us  the  usual 
charity  rate,  which  was  all  we  asked." 


"This  war  will  not  be  ended  by  peace 
commissioners  around  a  council  table, 
but  by  combined  future  efforts  on  the 
part  of  the  allied  nations  and  America 
to  destroy  the  tremendous  influence 
that  Germany  has  built  up  in  Russia 
during  several  generations  by  propa¬ 
gating  her  languages  and  ideas  there 
and  honeycombing  the  Rus.sian  Army 
with  German  officers,”  declared  Arthur 
E.  Sprou]  a  former  Boston  newspaper¬ 
man,  niw  in  charge  of  financial  adver¬ 
tising  for  the  New  York  American,  and 
who  recently  returned  from  Russia, 
in  addressing  the  V’eteran  Boston  jour¬ 
nalists  at  their  eleventh  annual  din¬ 
ner  in  Y’oung’s  Hotel,  Bo.ston,  last  Sat¬ 
urday  evening. 

“The  war  will  be  ended,"  he  contin¬ 
ues!,  “only  when  the  Russians  have  been 
won  over  to  the  Allies  by  kind  and  con¬ 
siderate  helpfulness,  unmixed  at  first 
with  any  con^derations  of  a  commer¬ 
cial  character,  though  the  most  won¬ 
derful  commercial  field  in  the  world 
will  be  opened  up  there  in  due  time. 

“One  thing  that  ought  to  be  done  at 
once,  if  the  war  is  to  be  actually  won, 
is  to  stop  the  too  common  practice  by 
writers  of  employing  such  expressions 
as  ‘characteristic  German  enterprise.’ 
Germany  owes  much  of  her  past  world¬ 
wide  influence  to  the  cultivation  of  the 
idea  there  is  something  characteristi¬ 
cally  superhuman  about  her  achieve- 
ment.s.  It  is  absolutely  false,  and  the 
sooner  the  world  cea-ses  to  habitually 
credit  her  with  such  greatness,  the 
sooner  her  influence  will  decline." 

Mr.  Sproul,  who  has  been  in  bu.si- 
ness  in  several  European  countries, 
urged  that  in  the  intere.st  of  Dem¬ 
ocracy,  a  conference  be  held  in 
Europe  in  the  near  future  to  select 
some  modern  language,  other  than  Ger¬ 
man,  preferably  Engli.sh,  to  be  taught  in 
the  schools  of  all  nations,  in  order 
that  within  a  short  time  the  entire 
world  may  be  able  to  speak  one  lan¬ 
guage  in  common. 

Samuel  L.  Bowers,  who  "abdicated”  .as 
president  of  the  Veterans,  contributed 
as  an  Interesting  bit  of  war  news  a 
de.scriptlon  of  a  circular  just  received  in 
his  family  from  a  British  soldier  at  the 
front,  on  whom  it  was  dropped  by  a 
German  flying  machine.  The  circular 
declared  that  the  United  States  is  in 
the  war  only  for  the  purpose  of  reducing 
Germany,  France,  and  Great  Britain  to 
the  po.sition  of  mere  provinces,  and 
a-sked  Briti.sh  soldiers  what  they  are 
to  gain  by  allowing  the  United  States 
to  get  the  commerce  of  the  whole  world. 

Deep  regret  was  expressed  at  the  ill¬ 
ness  for  the  la-st  ten  months  of  Ex- 
Secretary  E.  Rockwood  'Tilton,  of  We.st 
Roxbury,  and  the  recent  death  in  ac¬ 
tion  of  a  son  of  a  member.  Manly  M. 
Gillam,  of  New  York,  who  had  also 
lo.st  a  daughter. 

Other  speakers  included  Arthur  A. 
Fowle,  managing  editor  of  the  Boston 
Globe;  Gen.  William  A.  Bancroft,  and 
Dr.  George  M.  Garland,  Joseph  O.  Hay¬ 
den.  of  the  Somerville  Journal;  Rei, 
Daniel  M.  Wll.son. 

According  to  custom,  the  retiring 
president  appointed  officers  for  the  com¬ 
ing  year:  Gen.  William  A.  Bancroft, 
president;  Weston  P.  Hutchins,  secre¬ 
tary,  and  Thomas  Downey,  circulation 
manager  of  the  Boston  Globe,  treasurer. 


Contracts  with  the  adver-  . 

tLser  commence  and  end  Advertisers  arc  allowed  to  cancel  their 
together  and  arc  made  for  contracts  at  will  and  anotlier  advertiser 
twenty  weeks  at  a  time,  inirntnliately  secured  to  take  their  place, 
being  renewed  each  twen-  All  advertising  Is  solicited  on  an  Indirect 
ty  weeks.  n'sult,  general  publicity  basis. 

Reiiresentative  sent  upon  request. 


Home  Office,  Ninth  Floor,  Dexter  Building,  Boston,  Mass. 
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AGAIN ! 

On  Monday  morning,  November  11,  the  world  was  sitting  up  waiting 
for  the  flash  that  Germany  had  signed  the  armistice.  The  International 
News  Service  beat  all  competition  with  this  flash  out  of  Washington 
at  2:45  A.  M.,  BY  TEN  FULL  MINUTES.  The  I.  N.  S  clients  had 
extras  on  the  streets  all  the  way  from  half  an  hour  to  an  hour  ahead  of 
all  competitors.  This  is  because  most  papers  with  up-to-date  com¬ 
posing  room  equipment  use  the  I.  N.  S.  to  make  the  most  of  the 
advantages  gained  by  better  mechanical  facilities. 

AND  AGAIN 

Monday  afternoon,  at  1:00  P.  M.,  President  Wilson  went  before  Congress 
to  read  the  armistice  terms.  The  country  was  on  its  toes  to  get  them. 
So  was  the  1.  N.  S.  The  record  made  in  Baltimore  by  papers  using  the 
three  different  press  reports  tells  how  it  went  all  over  the  country.  This 
record  follows: 

BALTIMORE  STAR:  Using  I.  N.  S.,  on  street  with  full  35 
terms  at  2:28  p.  m. 

BALTIMORE  EVENING  SUN:  NOT  using  L  N.  S.,  on  the 
street  at  2:38,  with  only  seven  terms  (ten  minutes  late  and 
28  terms  behind). 

BALTIMORE  EVENING  NEWS:  using  I.  N.  S.,  on 

the  street  at  2:42,  with  only  eleven  terms  (fourteen  minutes 
late  and  twenty-four  terms  behind). 

AGAIN  AND  AGAIN! 

The  True  News,  first.  Always,  Accurately 

INTERNATIONAL  NEWS  SERVICE 

Tenth  Floor  World  Building 


NEW  YORK 
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JOINT  CIRCULATION 

MtiLTliNG  TLJii3iiAY 

New  York  and  New  England  Managers 
Look  for  Housing  Convention  at 
Albany— Hres.  Anneuberg 
Lrges  I'uU  Attendance 

By  J.  M.  Annenbbrg, 

President  N.  Y.  S.  C.  M.  A. 

The  New  York  ijtate  Circulation  Man¬ 
agers  Associauon  and  the  New  England 
Association  of  Circulation  Managers  will 
meet  in  a  joint  session  at  the  Ten  Kyck 
Hotel,  Albany,  N.  Y.,  Tuesday  and  Wed- 
nesuay  November  19  and  20. 

This  will  be  the  hrst  annual  conven¬ 
tion  of  the  New  York  State  Association, 
which  was  founded  in  Schenectady,  Aug¬ 
ust  22,  1917,  at  a  meeting  of  eighteen 
circulation  managers  from  various  cit¬ 
ies.  The  membership  has  now  grown, 
and  it  is  expected  that  more  than  Qfty 
will  be  enrolled  as  members  of  this  live 
organization  when  it  convenes  in  Al¬ 
bany.  Considerable  credit  for  the 
growth  is  due  Vice-President  James  Mc- 
Kernan,  who  secured  more  new  mem¬ 
bers  than  any  other  member.  Chairman 
\C.  C.  Hixson,  of  the  Post  Standard. 
Syracuse,  of  the  membership  committee, 
has  also  worked  hard  and  deserves  much 
credit.  He  has  published  several  in¬ 
teresting  letters  to  publishers  urging 
them  to  get  their  circulation  managers 
into  the  association. 

Several  members  of  both  associations 
have  entered  the  service  and  are  either 
in  training  camps  or  overseas. 

Promise  Lively  Meeting 

Now  that  peace  is  here,  and  the  cir¬ 
culation  manager  will  be  looking  for 
new  ideas  to  bold  bis  circulation  or  in¬ 
crease  it,  this  meeting  promises  to  be 
one  of  the  liveliest  ever  held.  News¬ 
papers  in  New  England  have  Increased 
to  three  cents  and  many  members  will 
be  anxious  to  learn  bow  they  accom¬ 
plished  this  increase  and  held  their  cir¬ 
culation.  Other  topics  of  vital  interest 
will  be  thoroughly  discussed  and 'the 
circulation  manager  who  can  get  away 
from  his  office  and  attend  this  meeting 
will  be  more  than  compensated  for  bis 
expenses,  by  the  many  Interesting  sub¬ 
jects  be  will  bear. 

Circulation  managers  and  publisher! 
all  over  the  States  and  Canada  are 
welcome.  An  interesting  programme  has 
been  arranged,  and  the  local  commit¬ 
tee  promises  the  members  a  good  time 
after  their  regular  business  session. 
Prominent  officials  of  Albany,  including 
the  Governor,  have  promised  to  address 
the  convention. 

The  New  England  Association  of  Cir¬ 
culation  Managers  is  composed  of  some 
live  wire  circulation  managers  and, 
headed  by  its  president,  George  H.  Rey¬ 
nolds  of  the  New  Bedford  (Mass.) 
Standard,  is  coming  to  Albany  with  a 
good  crowd. 

President  Reynolds,  of  the  New  Eng¬ 
land  Association,  says:  "Every  success¬ 
ful  publisher  will  insist  that  his  cir¬ 
culation  manager  attend  the  convention, 
and  that  every  member  will  obtain 
enough  good  ideas  to  benefit  him  and 
his  publication  at  least  tenfold  the 
amount  of  the  cost  of  the  trip.” 

The  New  York  State  Association  will 
have  a  short  directors’  meeting  early 
Tuesday  morning,  and  after  the  read¬ 
ing  of  the  various  reports,  President 
J.  M.  Annenberg,  of  the  Albany  Knick¬ 
erbocker  Press,  will  deliver  his  annual 
address. 

The  convention  will  start  early  Tues¬ 
day  morning  on  the  business  end  of  the 
programme,  and  for  two  full  days,  frank 
and  thorough  discussions  will  be  had 


on  subjects  of  the  most  interesting  kind. 
Any  circtdation  manager  who  fails  to 
attend  this  meeting  will  be  the  loser 
of  a  vast  number  of  good  ideas,  now 
more  valuable  than  ever  before  to  his 
publisher. 

B’klyn  Eagle  Raises  Sunday 
Price  to  Five  Cents 

At  Last  Yields  to  Increase  in  Price  of 
News  Print — Half  of  Two-Cent 
Boost  Goes  to  Dealers 

The  Brooklyn  Daily  Eagle,  which  has 
all  along  remained  at  its  old  price  of 
three  cents  daily  and  Sunday,  has  at 
last  raised  the  price  for  its  Sunday  is¬ 
sue  to  five  cents.  One  cent,  half  the 
increase,  the  Elagle  says,  will  go  to  the 
dealer.  In  an  editorial  last  Sunday  the 
Eagle,  after  announcing  the  increase, 
said: 

‘'Perhaps,  to  those  who  have  followed 
the  economic  trend  of  the  country  at 
large,  a  trend  rather  emphasized,  of 
course.  In  impulous  cities,  it  may  be 
needless  to  explain  why  this  increase  is 
determined  on,  as  It  has  been  needless 
for  newspapers  all  over  the  United 
States  to  explain  their  increases  on 
daily  editlona  But  it  is  possibly  In¬ 
teresting  to  the  average  reader  to  know 
that  in  his  Sunday  Eagle  he  has  been 
actually  getting  four  cents’  worth  of 
white  paper.  Such  a  state  of  things 
could  not  be  permanent. 

“Due  to  a  steady  Increase  of  circula¬ 
tion,  white  paper  has  become  a  greater 
and  greater  factor  in  newspaper  pro¬ 
duction.  There  is  such  a  shortage  of 
news  print  In  the  country  at  large  that 
observers  see  an  imminent  probability 
of  a  taking  over  of  the  whole  supply  by 
the  United  States  Government  at  some 
not  di.stant  date.  Virtual  ‘allocation’ 
or  allotment  of  the  supply  has  long  been 
in  force.  The  price  of  news  print  has 
been  increased  to  almost  three  times 
what  it  was.  Publishers  in  New  York 
city  and  elsewhere  have  had  to  act  ac¬ 
cordingly." 


BROOKLYN 

EAGLE 

is  the  only  Brooklyn  news¬ 
paper  that  did  not  fool  its  read¬ 
ers  and  the  public  with  the  false 
news  of  the  signing  of  the  arm¬ 
istice.  With  the  Eagle 

ACCURACY 

and 

F  ELIABILITY 

count  for  more  than  the  sell¬ 
ing  of  extra  papers.  The  Eagle 
has  a  record  of  76  years  of  loyal 
service  to  its  constituents. 

THE 

BROOKLYN  DAILY  EAGLE 

“Morm  readert  in  Brooklyn 
than  any  other  paper  pub- 
liehed  in  Brooklyn." 


V/e  Topped  Ther.i  All 
“ON  HIGH” 

The  figures  below  show  the  per  centum  gain  or  loss  in  circulation  of  the  fourteen 
leading  daily  newspapers  In  the  Metropolitan  district. 

These  per  centum  figtires  were  taken  from  the  average  NET  PAID  D.  S.  Government 
Beports  for  the  six  months  ending  Oct.  1,  1918,  vs.  same  period  ending  Oct.  1,  1917. 

NOTE  the  splendid  growth  of  The  Jersey  Journal: 

JERSEY  JOURNAL . 25%  GAIN 

Morning  Times . 3%  Gain 

*****«•««« 

Evening  Mail . 29%  Loss 

Evening  World . 24%  Loss 

Evening  Journal . 18%  Loss 

Evening  Globe . 17%  Loss 

Morning  Herald . 16%  Loss 

Morning  Sun . 16%  Loss 

Morning  American . 14%  Loss 

Morning  World . 14%  Loss 

Evening  Telegram . 14%  Loss 

Morning  Tribune . 11%'  Loss 

Hoboken  Observer . 10%  Loss 

Evening  Sun .  ?%•  Loss 

Greatest  Circu  ation  Growth 

In  the  Hisiory  of 

THE  JERSEY  JOURNAL 

JERSEY  CITY,  N.  J. 

The  figures  lielow  show  how  the  NET  PAID  circulation  of  The  Jersey  Journal  has  grown 
during  the  last  three  and  one-half  years.  These  figures  have  been  printed  in  the  last 
seven  circulation  statements  required  liy  an  act  of  Congress  of  August  24,  1912.  and  are 
on  record  In  the  office  of  the  Third  A.ssistant  Postmaster  General,  Division  of  Classifica¬ 
tion,  Washington,  D.  C. 

(A4)ril  1,  1910.  ferSoitt.  39,  1915 
Average  dally  net  paid . 21,459 

Oct.  1,  1916,  to  March  31,  1916, 

Average  daily  net  paid . 22.423 

April  1,  1916,  to  September  30,  1916, 

Average  daily  net  paid . 23,238 

Oct.  1,  1916,  to  March  31,  1917 
Average  daily  net  paid . 24,448 

April  1  to  S“pt.  30,  1917, 

Average  daily  net  paid . 26,453 

Oct.  1,  1917— Mar.  31,  ’18, 

Avera’c  tally  net  paid . 30,992 

April  1  to  Sept.  30,  1918, 

Average  daily  net  paid . 33,194 

One  month  ending  Oct.  31,1918.  37,081 
One  week  ending  Nov.  9,  1918 . 38,573 


“AVERAGE  DAILY  NET  PAID”  Kiven  above  Inclodea  only  newa- 
pnpera  PAID  FOR  by  the  readinK  pabllc.  All  nnaold  and  free  coplea 
have  been  deducted. 


In  Jersey  City  and  Bayonne  the  Circulation  of  The  Jersey 
Journal  Exceeds  that  of  All  Other  Hudson 
County  Newspapers  Combined 

Mr.  Advertiser,  isn’t  that  enough  said? 


STORY,  BROOKS  &  FINLEY,  Inc. 

Foreign  Advertising  Representatives 
New  York  Philadelphia  Chicago 

200  Fifth  Ave.  Colonial  Trust  Bldg.  People’s  Gas  Bldg. 
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OHIO  FIRST 


The  richest  man  in  the  United 
States  is  a  resident  of  Cleveland. 

The  greatest  rubber  manufacturing  center  in 
the  United  States  is  at  Akron. 

The  greatest  women’s  shoe  market  in  the  United 
States  is  at  Cincinnati. 

From  the  Ohio  River  to  Lake  Erie,  from  the  Pennsylvania 
State  line  to  the  Indiana  State  line,  Ohio  offers  living  conditions 
that  embrace  practically  every  phase  of  life. 

Manufacturers  who  cover  Ohio  cover  one  of  the  best,  most  re¬ 
sponsive  markets  anywhere,  and  with  the  use  of  these  Ohio  daily 
papers  cover  it  thoroughly  and  economically. 


For  Ohio  Trade  Use  Ohio  Newspapers.  Dont  IV ait  For 
Your  Competitor  to  Blaze  The  Trails  Blaze  It  Yourself  I 


Circulation. 

2,500 

lines. 

10,000 

lines. 

Akron  Beacon-Journal  . . . 

...(E) 

32,807 

.04 

.04 

Akron  Times  . 

21,517 

.03 

.03 

Athens  Daily  Messenger.  •. 

8,115 

.0175 

.0175 

Canton  News  . 

...(E) 

13,636 

.03 

.03 

Canton  News . 

9,571 

.03 

.03 

Chillicothe  News-Advertiser . 

3,055 

.00714 

.00857 

Cincinnati  Enquirer,  5c. . . 

(M&S) 

55,504 

.12 

.12 

•Cleveland  News  . 

...(E) 

134,461 

.19 

.19 

•Cleveland  News-Leader  . . 

...(S) 

142,425 

.19 

.19 

Cleveland  Plain  Dealer. . . . 

...(M) 

182,552 

.24 

.24 

Cleveland  Plain  Dealer. . . 

...(S) 

205,825 

.27 

.27 

Columbus  Dispatch . 

...(E) 

81,656 

.115 

.105 

t ,  ..  l>ispatch  . 

...(S) 

71,164 

.115 

.105 

Columbus  (O.)  State  Journal  (M) 
Columbus  (O.)  State  Journal  (S) 

1  54,195 

.10 

.09 

Dayton  News . 

...(E) 

36,652 

.055 

.055 

Dayton  News . 

...(S) 

28,216 

.035 

.035 

lilma  DaUy  News . 

(E&S) 

11,710 

.0265 

.0207 

Lima  liepubllcan  Ga»;ttc 

(M&S) 

10,008 

.0143 

.0143 

Marion  Daily  Star . 

...(E) 

9,064 

.02 

.02 

Newark  American-Trlbune 

...(E) 

6,380 

.0128 

.0128 

Piqua  Dally  Call . • . 

...(E) 

4,010 

.0115 

.0115 

Portsmouth  Daily  Times. . 

...(E) 

11,818 

.02 

.02 

Springfield  News . 

(E&S) 

13,550 

.025 

.025 

Toledo  Blade . 

...(E) 

57,876 

.13 

.11 

Youngstown  Telegram  . . . 

...(E) 

21,735 

.05 

.05 

Youngstown  Vhidicator  . . 

...(E) 

23,685 

.05 

.05 

Youngstown  Vindicator  . . . 

...(S) 

19,065 

.05 

.05 

Zanesville  Signal  . 

...(E) 

11,809 

.02 

.02 

A.  B.  C.  statement,  avera{;e  18  months,  ending  April  1,  1918. 
Government  statements  October  1,  1918. 
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Editor  4;  PvhJuiher  for  Nox'cmher  10,  19 IS 


NATIONAL  AD  MANAGERS  WILL 
ORGANIZE  MONDAY  IN  CHICAGO 


Secretary  shall  notify  in  writing  theen* 
tire  membership  of  the  Association  of 
the  proposed  amendment  to,  or  change 
of,  the  Constitution. 

IX 

Only  members  present  shall  have  a 
vote  at  the  annual  meeting  and  no 
vote  by  proxy  shall  be  accepted. 


ABOVE  PAR 


More  Than  Forty  Cities  Will  Be  Represented  at  Initial  Meeting 
— May  Adopt  Constitution  and  Standard  of 
Practice  of  New  York  Body 


^HE  Richmond  Times- 
^  Dispatch  continues  to 
show  substantial  circula¬ 
tion  gains.  The  total  cir¬ 
culation  for  the  month  of 
October,  1918,  together 
with  the  gain  for  each 
edition  is  given  herewith: 


On  all  expenses  Incurred  by  the  Asso* 
elation  exceeding  the  value  of  twenty- 
flve  ($25.00)  dollars  an  order  shall  be 
given  in  writing  and  signed  by  the 
Treasurer,  President,  or  Vice-President. 

XI 

The  Treasurer  shall  submit  a  balance 
sheet  for  the  in.spectlon  of  the  Asso¬ 
ciation  at  the  annual  meeting,  said 
balance  sheet  having  previously  been 
audited  and  approved  by  the  Execu¬ 
tive  Committee. 

XII 

It  shall  be  unlawful  for  an  officer 
or  the  officers  of  the  Association  to 
create  an  indebtedness  in  the  name  of 
the  Association,  beyond  the  amount  In 
the  treasury  of  the  Association,  with¬ 
out  the  sanction  of  the  Executive  Com¬ 
mittee. 

XIII 

By-laws  for  the  further  guidance  and 
government  of  the  Association  may  be 
made,  when  not  in  conflict  with  any 
provision  of  the  Constitution,^  by  a 
majority  vote  of  the  members  prese-^t 
at  any  annual  meeting. 

{Continued  on  page  30.) 


The  convention  of  the  National  Association  of  Daily  Newspaper  Advertis¬ 
ing  Managers,  to  be  held  at  the  Hotel  La  Salle,  Chicago,  Monday  andTue.sday, 
November  18  and  19,  will  be  attended  by  representatives  from  almost  every 
city  of  prominence  in  the  country.  Invitations  have  al.so  lx‘en  sent  out  to 
('anadian  advertising  managers.  Indications  are  that  more  than  forty  cities 
from  the  Middle  West  will  be  represented.  Of  the  New  York  delegation,  those 
l>ositive  to  go  are:  B.  T.  Butterworth,  of  the  Times;  William  M.  Barbour,  of 
the  Globe,  and  H.  A.  Ahern  and  Howard  Davis,  of  the  .American.  The  others 
are  uncertain  as  to  their  ability  to  get  away. 

First  Day  of  Business  Strictly 

The  first  day  will  be  given  over  to  vote  only  is  allowed  to  each  newspapt'r 
sliictly  business  concerns,  the  ap-  represented. 

IMtintinent  of  committees,  the  adop¬ 
tion  of  the  by-laws  and  the  con¬ 
stitution,  and  the  adoption  of  a 
standard  of  practice  to  govern  in  the 
liiitcxi  iJtates  and  Canada.  While  it 
is  prol)able  that  the  .same  standards, 
constitution,  and  by-laws  will  be  adopted 
as  have  l»i*en  drawn  up  by  the  New 
York  AsscK'iation,  there  may  be  some 
slight  changes  due  to  the  neceasary  wid¬ 
ening  of  the  scots?  to  embrace  a  so 
much  larger  territory.  The  second  day 
will  be  occupied  with  the  reports  of 
committees  and  the  speechea  The 
constitution  of  the  New  York  Associa¬ 
tion  follows: 

AKTICLES. 


(Eunes^l^tftpattli 

DAILY  EDITION 


SUNDAY  EDITION 


To  make  a  still  bet¬ 
ter  newspaper,  the 
Brooklyn  Standard 
Union  announces 
the  appointment  of 


Thi.s  association  shall  be  known  as 
"The  .\dvertising  Managers’  Aasocia- 
tion  of  the  City  of  New  York.” 


The  objects  of  thi.s  Assen-iation  .shall 
be  the  mutual  enlightenment  of  the 
members,  and  the  furtherance  of  the 
best  interests  in  the  promotion  of  ad¬ 
vertising  in  general,  and  promotion  of 
newspa|K‘r  advertising  in  particular; 
also  to  acquire  and  disseminate  through 
the  interchange  of  ideas  a  clearer  un¬ 
derstanding  of  the  problems  of  adver¬ 
tising,  and  a  maintenance  of  .standards 
of  practice. 

III 

No  m<‘ml»er  shall  u.se  the  name  of  the 
.Asaociation  for  the  purjKJse  of  promot¬ 
ing  private  interests,  or  in  any  other 
way  which  may,  in  the  opinion  of  the 
executive  c*ommittee,  l>e  unworthy  of  or 
dcTogatory  to  the  status  of  the  .Asso¬ 
ciation. 

IV 

.Any  alteration  of  thi.s  (Constitution 
.shall  be  made  only  at  the  annual  meet¬ 
ing,  and  only  by  two-thirds  vote  of  the 
rnemliers  jus'sent. 


1 1  is  worthy  of  note 
that  these  totals  were 
registered  in  the  face 
of  an  advance  in  the 
selling  price  on  Sep¬ 
tember  1,  1918,  to 


DAILY  EDITION 

3c.  per  copy 

SUNDAY  EDITION 


per  copy 


Such  circulation  ser¬ 
vice  represents  a 
commanding  volume 
of  Home- Delivered 
Quality  producing 

**AN  ADVERTISING 
SERVICE 
ABOVE  PAR** 


The  officer*  of  the  Association  shall 
con.sist  of  a  president,  a  vice-president, 
a  secretary  and  treasurer,  who,  togeth¬ 
er  with  seven  (7)  other  members  of  the 
Association,  shall  constitute  the  execu¬ 
tive  (xjmmittee,  upon  whom  shall  rest 
the  management  of  the  Association. 
The  organization  of  the  A.ssociation 
shall  lie  the  organization  of  the  execu¬ 
tive  commitee. 

VI 

The  annual  meeting  shall  be  held  on 
♦  he  se<*ond  Tuesday  of  May  of  eaeh 
year,  at  which  meeting  the  annual  elec¬ 
tion  of  officers  shall  take  place.  Kegu- 
lar  monthly  meeting  of  the  Association 
shall  lie  held  at  a  place  to  lie  named  by 
the  president  on  the  first  Tuesday  of 
the  month.  YII 

Mcmlier.shlp  in  the  Association  is  lim¬ 
ited  to  the  advertising  manager  and  his 
assi.stant  of  each  newspaper  in  the.Met- 
ropolitan  District  of  New  York,  but  one 


THE 

TIMES -DISPATCH 

RICHMOND 

VIRGINIA 


Mr.  Charles  F.  Dodd 
as  GeneraLManager 


STORY,  BROOKS  &  FINLEY 

Fercifn  Advertuing  Representaliret 
New  York  Philadelphia  ^  Chicago 
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I 


Peace  Negotiations  Will  be  Most 
Fully,  Most  Authoritatively 
Covered  by  the 


LONDON  TIMES  -  PUBLIC  LEDGER 

Cable  Service 


13  EALIZATION  of  its  vast  advantages  for  chronicling  events  immediately 
^impending  has  more  than  doubled  its  list  of  subscribers  since  peace  sud¬ 
denly  flashed  into  view. 


This  list,  to  the  time  of  going  to  press,  includes: 


Philadelphia  PUBUC  LEDGER 
New  York  SUN 

Chicago  HERALD  &  EXAMINER 
St.  Louis  STAR 
Boston  TRANSCRIPT 
Baltimore  EVENING  SUN 
San  Francisco  EXAMINER 
Milwaukee  JOURNAL 
Washington  POST 
Los  Angeles  EXAMINER 
Minneapolis  NEWS 
Vancouver  PROVINCE 


Seattle  POST  INTELLIGENCER 
St.  Paul  NEWS 
Toledo  BLADE 
Omaha  NEWS 
San  Antonio  LIGHT 
Montgomery  ADVERTISER 
Mobile  REGISTER 

The  Wheeling  W.  Va.  INTELLIGENCER 
Greensboro  NEWS 
Montreal  STAR 
Toronto  GLOBE 


These  progressive  newspapers  realize  the  great  circulation  value  of  that 
service  which  is  best  equipped  to  cover  the  epoch-making  moves  henceforth 
to  be  made  on  the  Diplomatic  Chessboard — ^the  same  service  which  covered 
the  diplomatic  strokes  following  the  first  Napoleon’s  abdication  and  which 
has  made  notable  beats  on  the  diplomatic  events  that  have  since  re-made  the 
world’s  history. 

FOR  TERMS  APPLY  TO 

THE  LEDGER  SYNDICATE 

INDEPENDENCE  SQUARE,  PHILADELPHIA.  PA. 
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R.  Collier,  Back  From  Front, 
Dies  From  Heart  Failure 

Became  Editor  of  Collier’s  Weekly  in  1909 

— Returned  from  Tour  After  Cancel¬ 
lation  of  Credentials 

Rotjcrt  J.  Collier,  editor  of  Collier’s 
Weekly  and  president  of  the  publisftiing 
house  of  P.  F.  Collier  &  Son,  died  of 
heart  attack  last  week,  at  his  home  in 
New  York,  a  few  hours  after  he  had 
landed  from  an  army  transport  upon 
which  he  had  returned  from  a  tour  of 
the  fronts  lasting  several  months. 

Since  July  Mr.  Collier  had  been  at 
the  front  with  the  American  armies 
*  writinir  articles  for  his  magazine  and 
directing  the  work  of  the  corre.spond- 
ents  there,  and  de.spite  a  strong  phy¬ 
sique  developed  by  many  years  in  out¬ 
door  sports,  friends  said  his  exertions 
had  told  heavily  upon  his  strength.  He 
had  been  111  in  FVance,  It  was  said,  and 
physicians  there  said  his  condition  was 
due  partly  to  a  reaction  from  a  ser¬ 
ious  illness  in  the  summer  of  1914. 

It  was  reported  from  the  headquar¬ 
ters  of  Oeneral  Pershing  In  Prance, 
about  November  1,  that  the  Provost 
Mar.shal-tleneral  of  the  American  Kx- 
pedltionary  Forces  had  cancelled  Mr. 
Collier’s  credentials  and  ordered  him 
home,  but  no  rea.son  for  the  action  was 
given.  Editors  a.s.sociated  with  Mr.  Col¬ 
lier  here  said  they  had  no  Information 
from  Mr.  Collier  upon  the  report,  and. 
although  H  was  admitted  In  Washing¬ 
ton  that  the  credentials  had  been  can¬ 
celled.  It  was  said  also  that  there  was 
no  Information  there  as  to  the  rea.sons 
for  the  action. 

Robert:  Joseph  Collier  became  presi¬ 
dent  of  the  publi.shing  house  of  P.  F. 
Collier  &  Son.  Inc.,  and  the  chief  editor 
of  Collier’s  Weekly,  upon  the  death  of 
his  father,  Peter  F.  Collier,  In  1909.  For 
many  years  before  that  he  had  been 
associated  In  business  with  his  father, 
most  of  his  work  being  In  the  editorial 
department  of  the  magazine. 

At  the  funeral  services  the  entire 
staff  of  Collier’s  attended  In  a  body. 


To  Re-establish  Newsboys’  Club 
The  Woman’s  Welfare  League  of  St. 
Paul  Is  moving  for  the  rehabilitation  of 
the  Newsboys’  Club,  of  that  city.  Its 
dis.solution  has  tended  to  lncrea.se  the 
delinquency  among  boys,  the  League 
contends. 


W.  E.  PLAYFAIR  OFF  FOR  SIBERIA 

Will  Be  Canadian  Press  Representative 

with  Canada’s  Expeditionary  Forces 

Captain  W.  E.  Playfair,  widely  known 
through  his  connection  with  the  edi¬ 
torial  staffs  of  newspapers  in  New  Eng¬ 
land  and  Canada,  left  Montreal  last 
week  for  Vancouver,  where  he  will  join 
the  headquarters  staff  with  the  rank 
of  captain  and  will  start  in  the  near 
future  for  Vladivostok,  and  thence  to 
the  interior  of  Siberia,  where  he  will 
serve  as  Canadian  pre.ss  representative 
with  the  Canadian  Expeditionary 
Forces. 

Prior  to  leaving  Montreal  he  was 
tendered  a  dinner  by  the  members  of 
the  editorial  staff  of  the  Star,  and  pre¬ 
sented  with  a  wrist  watch. 

Captain  Playfair  started  In  Joumalism 
some  15  years  ago  with  Montreal  papers. 
After  a  few  years  with  the  Montreal 
Herald  and  the  Montreal  Star,  he  went 
to  the  Boston  Herald,  which  he  left  in 
1908  to  go  with  Victoria  and  Vancouver 
papers.  After  six  years  he  left  the  edi¬ 
torial  end  for  the  advertising  fleld  and 
finally  became  the  publisher  of  a  paper 
in  the  north  of  British  Columbia.  Shorv 
ly  after  the  outbreak  of  the  war  he  re¬ 
turned  to  Montreal,  and  has  been  con¬ 
nected  with  the  Star  since. 


OHIO  WOMEN  SCRIBES  TO  MEET 


Harry  Taylor,  Editor,  and  Harvey  Young, 
Ad  Expert,  to  Address  Convention 
At  the  annual  convention  of  the  Ohio 
Newspaper  Women’s  Association,  to  be 
held  in  Columbus,  Ohio,  November  16 
and  17,  Harry  Taylor,  of  Portwnouth, 
widely  known  editor  and  publisher,  and 
Harvey  Young,  of  Columbus,  newspaper 
advertising  expert,  will  speak. 

Programmes  outlining  the  two-day 
session  are  now  ready  for  mailing.  Re¬ 
gardless  of  the  "flu”  ban  on  in  many 
sections  of  the  State  and  the  abnormal 
conditions  existing  in  all  editorial  rooms, 
a  good-sized  attendance  is  expected. 


Hears!  Comers  News  Film  Field 
Hearst’s  International  News  has  pur¬ 
chased  the  Animated  Weekly  and 
Current  Events  Service  from  Universal 
and  the  Screen  Telegram  from  Mutual. 
By  taking  over  the  three  weeklies 
Hearst’s  International  News  is  believed 
to  have  obtained  control  of  the  pictorial 
news-gathering  fleld. 


GreatestVolume 

In  October  The  New  York 
Times  printed  1,289,726 
agate  lines  of  advertise¬ 
ments  —  the  greatest  vol¬ 
ume  of  advertisements  ever 
published  by  The  Times 
in  a  smgle  month. 


Hearn 
to  ibnoto 
Mtsiconsitn 

Every  mile  a  mile  of  Beauty  or  a  mile  of  Riches 

Everybody  must  know  of  the  beau¬ 
ties  of  Wisconsin,  with  its  wonderful 
little  lakes  and  rolling  country  which  pro¬ 
duces  milk  and  cheese  and  butter  to  the 
value  of  nearly  $75,000,000  yearly. 

The  manufacturing  record  of  the 
State  is  truly  sensational,  the 
values  added  to  materials  by 
manufacturing  having  increased 
during  a  period  of  15  years 
from  $141,000,000  to  nearly 
$300,000,000. 

For  instance,  in  furniture  the  production  amounted 
to  $22,587,000,  of  which  $11,443,000  was  the 
value  CREATED  by  manufacturing  and  which 
Wisconsin  earned  for  itself  above  the  cost  of  ma¬ 
terials.  And  that  is  only  ONE  item. 


Wisconsin  specializes.  It  makes  specialties — 
FANCY  goods — and  it  buys  them.  But  you  have 
to  show  your  goods  by  reason,  and  the  best  way  to 
do  it  is  to  use  the  papers. 

R»t«  for 

Circulation  6.000  lines 


Beloit  News  (E) .  6,876  .02 

Ban  Clair  Leader-Telegram  (IT&E&S) . . .  8,960  .027 

Fond  dn  Lac  Commonwealth  (E) .  6,872  .02 

Green  Bay  Press  Gazette  (E) .  10.096  .026 

Kenosha  News  (E) .  4^49  .0148 

La  Crosse  Trlbnne-Leader  Press  (E&S) . .  18,064  .08 

Madison,  Wisconsin,  State  Jonrnal  (E) . . .  14,708  .06 

Madison,  Wisconsin,  State  Jonmal  (S) . . .  10,668  .08 

Hilwankee  Evening  Wisconsin  (E) .  89,898  .06 

Miiwankee  Journal  (E) .  119,886  .14 

Milwaukee  Jonrnal  (S) .  92,447  J4 

Miiwankee  Sentinel  (M&E) .  79,426  .11 

Miiwankee  Sentinel  (S) .  68,070  .11 

Racine  Jonrnal  News  (E) .  7,488  .026 

Sheboygan  Press  (E) .  6Ji29  .0214 

Superior  Telegram  (E) .  16,000  .086 

Wansan  Record-Herald  (E) .  6,102  .0178 

Government  Statements,  April  Ist,  1918. 
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The  Advertising  Manager 
The  Sales  Manager 
The  Traffic  Manager 


The  three  big  men  in  taking  care  of  goods  that  are  produced  and  needed  by 
the  ultimate  consumer. 


The  Advertising  Manager 


wants,  of  course,  to  reach  the  greatest  possible  number  of  people  per  dollar  spent.  He  wants  to  reach 
them  direct.  He  wants  to  tell  them  about  his  goods,  and  where  those  goods  are  on  sale. 

These  New  York  State  Daily  Newspapers,  with  their  combined  circulation  of  over  six  million  copies 
a  day,  reach  two  out  of  every  three  people  in  the  state  of  New  York,  and  the  state  of  New  York  is  the 
home  of  one-tenth  the  population  of  the  United  States,  and  one-twelfth  the  population  of  North 
America. 


The  Sales  Manager 


wants  to  cover  territory  effectively  and  economically.  The  more  concentrated  the  territory  the  fewer 
high  grade  salesmen  are  necessary  to  cover  it,  and  the  saving  on  traveling  expense  is  no  mere  trifle. 
New  York  state  offers  the  most  concentrated  territory  in  the  country. 


The  Traffic  Manager 


must  plan  to  get  his  goods  where  they  are  needed  when  they  are  needed. 

Any  established  base  of  supplies  within  the  state  of  New  York  is  within  twenty-four  hours  by  freight 
train  from  any  market  in  the  state  of  New  York. 


And  What  Is  More 


Right  or  wrong,  fair  or  unfair,  just  or  unjust,  it  is  a  psychological  fact  that  merchandise  having  an 
established  market  in  New  York  is  easier  to  sjll  in  other  states  than  is  merchandise  with  established 
markets  in  any  other  territory. 


Paid 

2,500 

10,000 

Cir. 

Linea 

Linea 

Albany  Knickerbocker  Preat  (M)  .  . 

.  33,433 

.07 

.07 

Albany  Knickerbocker  Preaa  (S) .  . 

.  39,917 

.07 

.07 

Batavia  Newa  (E)  . 

7,871 

.0179 

.0179 

Binghamton  Preaa-Leader  (E)  .... 

.  27,814 

.07 

.06 

Buffalo  Courier  &  Enquirer  (M&E)  . 

.  71,625 

.14 

.12 

Buffalo  Courier  A  Enquirer  (S)  .... 

.107,600 

.16 

.14 

Buffalo  Evening  Newa  (E) . 

.  99,575 

.16 

.16 

Buffalo  Evening  Timea  (E) . 

.  51,438 

.09 

.09 

Buffalo  Sunday  Timea  (S) . 

.  62,127 

.09 

.09 

Elmira  Star-Gasette  (E) . 

.  26,687 

.06 

.05 

Gloveraville  Leader-Republican  (E) 

.  6,339 

.02 

.015 

Gloveraville  Morning  Herald  (M)  .  . 

.  6,245 

.03 

.02 

Ithaca  Journal  (E)  . 

6,661 

.032 

.032 

Jameatown  Morning  Poat  (M)  .... 

9,266 

.025 

.0207 

Mount  Vernon  Daily  Argua  (E) 

6,668 

.02 

.02 

Newburgh  Newa  (E)  . 

.  10,888 

.04 

.03 

New  York  American  (M) . 

.367,969 

.45 

.41 

New  York  American  (S) . 

.753,468 

.65 

.60 

New  York  Globe  (E) . 

.  188,772 

.33 

.31 

New  York  Herald  (M)  . 

.128,814 

.40 

.36 

New  York  Herald  (S)  . 

.  202,000 

.50 

.45 

New  York  Evening  JournaJ  (E)  .... 

.657,912 

.70 

.70 

New  York  Poat  (E)  . 

.  32,234 

.25 

.19 

New  York  Sun  (E)  . 

.180,998 

.37 

.34 

Paid 

2,500 

Cir. 

Linea 

121,639 

.39 

121,639 

.39 

204,622 

.342 

204,622 

.246 

350,598 

.50 

475,853 

.50 

367,101 

.40 

340,074 

.40 

501,724 

.40 

.13,162 

.03 

46,068 

.18 

46,068 

.18 

50,642 

.15 

50,642 

.15 

60,614 

.12 

35,826 

.06 

5,293 

.0165 

17,580 

.06 

45,830 

.07 

25,647 

.04 

3,028 

.0375 

GoTernment  •tatementa  October  l»t,  1918. 

Total  Circulation  .  6,074,593 

10,000  Line  Rate .  8,9635 

2,500  Line  Rate  .  9.5569 
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ONE  f>hase  of  The  Great  Task  has  been  fin¬ 
ished.  The  world  has  lieen  made  I'NSAFE  for 
Autocracy.  Never  aRain  will  any  people  re¬ 
pose  in  a  ruler  the  power  to  give  or  to  withhold  the 
right  to  “life,  liberty,  and  the  i)ur.suit  of  happi- 
ne.ss.”  Mankind  has  placed  the  .seal  of  approval 
up<in  the  as-sertion  of  our  fathers  that  these  things 
are  “inalienable.” 

The  other  phase  of  The  Great  Ta.sk — making  the 
world  “safe  for  democracy” — has  still  to  l)e  wrought 
out.  But  this  is  only  a  question  of  time  and  of 
orderly  effort.  The  solution  is  as.sured. 

So,  after  the  crim.soned  night,  comes  Dawn. 

The  new  day  finds  us  soberly  exultant,  conscious 
of  the  larger  vistas  opened  ^o  us  with  the  silenc¬ 
ing  of  the  gun.s,  aware  of  the  new  import  of  life  in 
a  world  cleansed  and  renewed  in  the  purifying  fires. 

We  have  lived,  during  the  dread  years  now  ended, 
with  the  single  .sense  of  consecration  to  the  single 
purpose— without,  perhaps,  a  clear  realization  of 
I>ersonal  adju.stment  to  the  conditions  of  our  lives, 
nor  with  any  de.sire  to  further  our  fortunes  or  to 
.seriously  que.stion  the  wisdom  of  our  public  pol¬ 
icies.  Burdens  have  been  accepted  as  a  matter  of 
cotirse.  They  have  been  borne  with  cheerful  hearts. 
Many  of  tfi*m  remain  to  us.  They  will  not  lie 
•shirked. 

Yet  the  Dawn  comes  to  us  while  the  sense  and 
memory  of  the  night  are  .still  vivid.  It  brings  with 
it  the  new  duties,  the  new  calls  for  service  and  for 
sanity.  We  mu.st  rebuHd  our  shattered  world,  recon¬ 
stitute  the  devastated  nations  whose  lands  have  lieen 
ravaged  by  the  flames  of  the  great  conflict,  whose 
peoples  have  l>orne  the  shock.  These  peoples  are 
our  new-found  brethren.  To  give  to  them  again 
the  joy  of  life  is  our  privilege,  our  solemn  duty. 

America  has  found  herself — rwlitically,  economic¬ 
ally,  spiritually.  She  has  discovered  that  service  is 
the  sweete.st  thing  in  life.  She  will  not  .seek  other 
«-lixirs. 

IN  a  news  dispatch  to  Epitor  &  I’l  bi.ishkr  last 
week,  the  .Merchant.s’  National  Bank,  of  I’rovi- 
•lence,  K.  I.,  was  quoted  as  having  as.serted  in  a 
circular  letter  to  business  men  that  there  had  In-en 
an  in<Tease  in  the  co.st  of  news  print  within  four 
years  of  300  to  400  per  cent.,  and  that  “JKO  a  ton  is 
predicted  soon  fi>r  news  print  paper  as  against  $20 
or  $.30  in  normal  times.”  Publishers  are  naturally 
“curious  to  know”  in  what  period  of  “normal  times” 
news  print  sold  at  $20  to  $30  a  ton!  The  increased 
cost  has  not  yet  reached  the  $80  a  ton  level — ex¬ 
cept  for  small  quantities  or  for  urgent  purchases 
in  the  open  market — and  publishers  are  hoping  for 
the  l»est.  Meanwhile,  the  Providence  bankers  may 
l>e  intere.sted  in  learning  that  the  lowe.st  price 
news  print  ever  reached  in  normal  times  was  in  the 
neightK)rhood  of  $38  per  ton.  And  that  figure  has 
an  incredible  look  to  publishers  nowadays. 

A  SPLENDID  appreciation  by  their  own  people  of 
intelligent  and  faithful  public  service  is  shown 
•in  the  election  to  the  Senate  of  the  United  States  of 
such  well-known  newspaper  men  as  Gov.  Arthur 
('apiM'r,  of  Kansas;  Gov.  Walter  E.  Edge,  of  New 
Jersey,  and  Medill  McCormick,  of  Illinois.  Gov. 
Copper  is  to  be  .sui'ceeded  by  Henry  J.  Allen,  editor 
of  the  Wichita  Beacon,  who  has  been  in  FYance  in 
the  .service  of  the  Bed  Cro.ss  and  Y.  M.  C.  A.  since 
January.  _  _ 


IT  h:is  often  l»een  noted  that  ncw.spai»ers  carrying 
the  greatest  volume  of  department-store  adver- 
ti.sing  have  the  largest  circulations  in  their  fields. 
The  merchants  will  tell  you  that  the  advertising  is 
respon.sible  for  the  circulation;  the  publishers  gen¬ 
erally  believe  that  the  circulation  is  re.spoosible  for 
the  advertising.  Both  are  right. 


■V  T  OBODY  has  yet  discovered  how  to  make  a 
newspaper  pay  if  both  the  advertising  space  and 
the  paper  lt.self  are  sold  for  less  than  the  coat  of 
production.  But  publi.shers  often  try  the  experi¬ 
ment. 


R  I  L 


THREE-CENT  PRICE  COMING 

tfW  T  TK  prefer  power  to  proHt.s.”  That  has  Ijeen 
yy  the  .slogan  and  policy  of  the  Boston  Po.st, 
and  the  controlling  thought  in  the  mind  of 
its  publisher,  Edwin  A.  Grozier,  who  has  until  this 
week  adhered  to  the  penny  price  for  his  great 
newspa|)er. 

Other  Bo.ston  new.sjaipers  have  been  under  the 
neeessity,  as  they  viewed  the  matter,  of  awaiting 
Mr.  Grozier's  lead  before  abandoning  the  losing 
price.  Now  the  Post  announces  the  two-cent  price, 
at  the  .same  time  expressing  keen  regret  that  the 
advancing  costs  of  publishing  make  the  step  im- 
r>orative.  Mr.  Grozier  conceived  it  to  be  his  patriotic 
duty  to  furnish  to  the  people  of  Boston  and  New 
England  a  newspaper  at  a  nominal  price  during 
the  period  of  the  war.  He  has  performed  that  ser¬ 
vice  with  heroic  disregard  for  the  business  side 
of  the  problem. 

The  change  in  Boston  comes  at  a  time  when.  In 
other  cities  throughout  the  country,  the  question 
of  a  three-cent  price  is  engaging  the  serious  atten¬ 
tion  of  publishers.  .Mr.  GTozier’s  allegiance  to  the 
“nominal  price”  policy  la  shared  in  principle  by  all 
publishers.  Yet  the  publication  of  a  newspaper  is, 
essentially,  a  manufacturing  problem.  As  in  all 
other  lines  of  manufacture,  <'ontinUed  production 
may  l>e  .safeguarded  only  by  the  adoption  of  a  logi¬ 
cal  selling  price.  Costs,  not  mere  loyalty  to  price 
.standards  fixed  under  more  favoring  condition.s, 
must  rule  in  estaldishing  current  selling  prices. 

Publi.shers  are  examining  their  co.st  sheets  in 
these  times  with  anxiety.  The  two-cent  price,  to¬ 
day,  is  in  reality  a  nominal  price.  Great  news¬ 
papers,  of  course,  are  able  to  maintain  it — through 
a  .sacrifice  of  legitimate  pn)Ht.s  or  drafts  upon  their 
capital  re.source.s.  But  a  nominal '  scaling  price.  If 
ever  .so  laudable  as  a  service  sentiment,  does  not 
provide  for  that  stability  and  aggre.s.siveness  which 
are  .so  es.sential  for  our  newsp.'jpers,  particularly 
in  a  period  of  world  readju.stment. 

Editor  &  Publisher  urged  the  adoption  of  the 
two-i-ent  price  at  a  time  when  economic  conditions 
plainly  demanded  it.  Publishers  were  reluctant  to 
make  the  change.  Disaster  to  circulations  was 
feared.  Nothing  of  the  sort  developed.  The  people 
understood  the  necessity  for  the  two-cent  price  and 
have  paid  it  ungrudgingly.  They  desired  unimpaired 
service  from  their  newspapers.  They  have  had  it. 
They  expect  that  it  will  be  continued.  They  will 
cheerfully  pay  three  cents  for  theit;  newspapers  in 
order  to  assure  it.  ^ 

Labor  co.sts  mount — news  print  Is  higher — all 
•verhead  expense  in  publishing  climbs  to  new 
level.s.  A  publisher  is  a  manufacturer.  A  manu¬ 
facturer  meets  increased  production  costs  by  in¬ 
creasing  the  price  of  the  product. 

TO  meet  pre.sent  conditions,  advertising  rates 
must  be  increa.sed  l>asically.  Merely  a  higher 
rate  for  a  larger  circulation  does  not  answer — for 
that  is  not  a  rate  increase  at  all. 
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WINNERS  TO  BE  ANNOUNCED  NEXT  WEEK 

ANNOl'NCEMENI^will  be  made  in  the  next  Is¬ 
sue  of  Editor  &  Publisher  of  the  name  of  Uie 
new.spaper  winning  the  Gold  Medal  of  Honor 
for  the  publication  of  the  best  editorial  on  the 
fourth  Lilierty  Loan,  of  the  name  of  the  writer  of 
the  editorial,  to  whom  a  beautifully  engrossed  di¬ 
ploma  of  merit  is  to  be  awarded,  and  of  the  names 
of  newspapers  and  of  their  edltorial_  writers  whose 
entries  in  the  contest  are  of  such  exceptional  ex¬ 
cellence  that  the  judges  of  award  have  decided  that 
they  are  entitled  to  special  recognition  and  cer¬ 
tificates  of  merit.  The  judges,  Messrs.  Lauzanne, 
Lord,  and  Carvalho,  have  been  busily  engaged  for 
nearly  a  fortnight  in  considering  the  636  editorials 
submitted  to  them,  and  express  themselves  as  deep¬ 
ly  impressed  with  the  high  character  of  hundreds 
of  the  entries. 

The  editorial  which  wins  first  prize  will  be  repro¬ 
duced  in  full  in  next  week’s  i.ssue,  together  with  a 
few  of  the  many  .striking  editorials  selected  for 
special  awards. 

THE  TURNING  IN  THE  ROAD 

Business — not  “as  usual,”  but  on  an  ascending 
scale  hardly  visualized  in  the  “usual”  days — Is 
the  programme  of  the  hour. 

For  a  year  we  have  lieen  speculating  ak  to  what 
we  should  do  when  peace  should  come.  Peace  is 
now  assured — its  “coming”  a  mere  formality.  We 
are  face  to  face  with  the  new  conditions.  We 
must  get  that  fact  safely  lodged  In  our  minds — and 
act  upon  it  logically. 

Gradually  the  demands  of  the  Government  upon 
our  factories  will  diminish,  releasing  our  produc¬ 
tive  forces  for  the  needs  of  our  common  life.  Al¬ 
ready  the  process  is  under  way.  The  War  Indus¬ 
tries  Board  is  to  permit  the  manufacture,  on  ,a 
growing  scale,  of  pleasure  cars,  pianos,  corsets,  and 
bicycles.  The  so-called  non-essentials — things  su- 
I>erfiuou.s  in  waging  war  but  which  figure  large  in 
normal  life — are  to  be  restored  to  their  rightful 
I>laces  in  the  economy  of  things. 

The  strain  on  freight  transportation  facilities  will 
lie  relieved  as  the  need  for  the  shipment  of  ma¬ 
terials  and  munitions  of  war  ceases.  This  will 
mean  much — very  much — to  every  Industry,  to  every 
busine.ss. 

To  the  newspapers  it  will  moan  greater  certainty 
as  to  supplies  of  news  print — and  just  now  the  mat¬ 
ter  of  supply  is  quite  as  serious  as  that  .of  price.  It 
will  mean  the  “release”  of  numerous  advertistag 
campaign.s — for  manufacturers  will  strive  to  develop 
markets  here  and  abroad  for  their  products  on  a 
larger  scale  than  ever  before.  The  have,  in 
many  instances,  enlarged  their  plants  in  order  to 
fill  war  orders.  They  are  equipped  for  production 
on  a  major  scale.  They  must  coordinate  distribu¬ 
tion. 

Thus  there  should  be  a  great  increase  in  the  vol¬ 
ume  of  newspaper  advertising  from  now  on.  News¬ 
papers  will  cooperate  with  our  manufacturers  in 
every  way  for  the  development  of  markets.  But 
the  new  era  will  not  bring  at  once  lower  costs  or 
lower  siiling  prices.  Advertising  rates  have  re¬ 
mained,  during  the  war  period,  at  an  impossibly 
low  level.  Advertising  space  is  being  sold,  in  a  ma¬ 
jority  of  ncw.spapers,  at  but  little  higher  than  pre¬ 
war  rates.  This  cannot  continue.  Kates  must  syn- 
••hronize  with  publi.shing  costs.  This,  of  course,  is 
merely  to  state  the  obvious — but  in  this  matter  many 
publishers  have  been  ignoring  the  obvious. 

The.se  are  great  days  for  American  business — an 
era  of  unexampled  advertising  activity — the  hour 
for  men  of  vision  and  courage  and  steadfastness — 
“the  day”  of  realization  of  aspirations  and  ideal.s. 
('atch  the  pace  of  the  leaders! 

A  VITAL  factor  in  bringing  about  the  return  of 
our  nation  to  normal  life  is  the  work  .still  to  be 
done  by  the  war  welfare  organizations.  If  you  have 
been  too  bu.sy  this  week  celebrating  the  signing 
of  the  armistice  and  in  getting  your  house  in  order 
for  the  new  days  to  contribute  YOUR  SHARE  to 
the  great  fund  being  raised  for  this  war  work,  there 
is  yet  time  for  you  to  “coroe  across,” 
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PERSONALS 


IN  THE  EDITORIAL  DEPARTMENT 
F.  S.  Jacobs,  who  since  1910  has  been 
a  member  ot  the  Chicago  Exaniiner 
and  the  Herald  and  Examiner  editorial 
staffs,  covering  the  general  city  run. 
resigned  his  position  November  9  to  go 
to  New  York,  where  Mrs.  Jacobs  now 
is  on  the  stage.  Mr.  Jacobs  formerly 
represented  the  International  News 
Service  with  General  Pershing  in  the 
Mexican  campaign. 

Clyde  R.  Miller,  of  the  local  staff  of 
the  Cleveland  Plain  Dealer,  is  to  go 
to  France  to  join  E.  F.  Spaulding,  Su¬ 
perintendent  of  Cleveland  Schools,  now 
in  full  charge  of  educational  work 
among  American  soldiers  in  France. 

Harlow  H.  Hoyt  is  now  in  full  charge 
of  the  theatrical  and  dramatic  depart¬ 
ment  of  the  Cleveland  Plain  Dealer. 

Municipal  Judge  Dan  B.  Cull,  brother 
of  day  city  editor  “Dick”  Cull,  of  the 
Cleveland  Plain  Dealer,  Tuesday  was 
elected  a  Common  Pleas  Judge  and  will 
qualify  for  the  six-year  job  that  pays 
$6,000  a  year,  February  9.  “Dan,”  like, 
his  brother  “Dick,”  worked  for  some 
time  on  Governor  James  M.  Cox’s  Day- 
ton  Daily  News  before  coming  to  Cleve¬ 
land  to  do  newspaper  work. 

J.  Curtis  Lyona  city  editor  of  the 
Petersburg  (Va.)  Evening  Progresia 
has  gone  into  the  army,  being  the 
second  city  editor  of  this  paper  to  en¬ 
ter  the  service. 

Silliman  Evans,  former  managing 
editor  of  the  Fort  Worth  (Tex.)  Record, 
but  for  some  time  a  member  of  the 
.staff  of  the  Dallas  Morning  Newa  has 
resigned  to  enter  a  different  field. 

John  A.  Meade,  of  the  editorial  staff 
of  the  Boston  American,  and  formerly 
connected  with  various  New  Hampshire 
papers,  has  resigned  to  enter  the  ser¬ 
vice  of  Uncle  Sam. 

Frank  Bartholomew,  former  sport¬ 
ing  editor  of  the  Vancouver  (B.  C.) 
Sun  and  later  of  the  Portland  (Ore.) 
Telegram,  has  entered  the  S.  A.  T.  C. 
at  the  Oregon  Agricultural  College. 

Ora  P.  Willis,  formerly  city  editor  of 
the  Tacoma  Ledger,  has  joined  the  staff 
of  the  Portland  Oregonian  as  automo¬ 
bile  editor.  He  succeeds  Lair  H.  Greg¬ 
ory,  who  has  volunteered  for  service  in 
the  navy. 

Roy  L.  Bishop,  for  years  sporting  edi¬ 
tor  of  the  Jacksonville  (Fla.)  Tlmes- 
Union,  has  resigned. 

George  W.  Krick,  formerly  with  the 
Jacksonville  (Fla.)  Metropolis  editorial 
staff,  is  now  serving  the  Y.  M.  C.  A.  in 
Italy. 

E.  Tracey  Hollingsworth,  fornierly  re¬ 
porter  on  the  Jacksonville  (Fla.)  Me¬ 
tropolis,  is  now  editor  of  the  Hun  Ham¬ 
mer,  official  publication  for  shipbuild¬ 
ers  in  the  Fourth  District  of  the  Unit¬ 
ed  States  Shipping  Board  Emergency 
Fleet  Corporation. 

Miss  Agnes  Hallowes  Floyd,  Florida 
newspaper  reporter,  formerly  affiliated 
with  the  Jacksonville  Metropolis,  Day¬ 
tona  Gazette-News,  and  the  Miami 
Herald,  has  accepted  a  position  with 
the  Florida  Food  Administration,  to  do 
publicity  work  with  headquarters  in 
Orlando. 

W.  L.  Chaplain,  formerly  of  the 
Montgomery  Advertiser,  is  now  on  the 
editorial  staff  of  the  Jacksonville  (Fla.) 
Metropolla 

B.  Arnold  Hedlt,  formerly  q|ty  editor 
of  the  Jacksonville  (Fla.)  Metropolis, 
has  accepted  a  position  with  the  Times- 
Unlon. 

Mathias  J.  Mabry  is  now  editing  a 
paper  for  the  Y.  M.  C.  A.  at  the  Miami, 


r^HE  present  and  all  that  it  holds  belongs  to  the 
nations  and  the  peoples  who  preserve  their  self- 
control  and  the  orderly  processes  of  their  Govern¬ 
ments;  the  future  to  those  who  prove  themselves  the 
true  friends  of  mankind.  To  conquer  with  arms  is 
to  make  only  a  temporary  conquest;  to  conquer  the 
world  by  earning  its  esteen  is  to  make  permanent 
conquest.  lam  confident  that  the  nations  that  have 
learned  the  discipline  of  freedom  and  that  have 
settled  with  self-possession  to  its  ordered  practice  are 
now  about  to  make  conquest  of  the  world  by  the 
sheer  power  of  example  and  of  friendly  helpfulness. 

— President  Wilson 


Clear  Odell  of  Charges  ol 
Anti-Americanism 

National  Press  Club  Adopts  Unanimous 
Resolution  Affirming  Loyalty  of  For- 
men  European  Correspondent 

The  board  of  governors  of  the  Na¬ 
tional  Press  Club  has  investigated  the 
charges  against  the  Americanism  of 
George  T.  Odell,  a  member  of  the  club, 
who  was  Washington  correspondent  and 
later  European  correspondent,  with 
headquarters  at  Stockholm,  of  the  New 
York  Evening  Mail,  and  has  dismissed 
as  being  without  any  foundation  what¬ 
ever,  the  questions  of  Mr.  Odell’s  loy¬ 
alty. 


Fla.,  aviation  school.  Mabry  was  af¬ 
filiated  with  several  Florida  newspapers 
before  joining  the  Y.  C.  A.  work,  and 
was  a  reporter  on  the  Tampa  Tribune 
for  a  number  of  yeara 

E.  L.  Thur.ston  has  resigned  from  the 
reporting  staff  of  the  Providence  (R.  I.) 
Journal,  to  be  executive  secretary  of  the 
Rhode  I.sland  Council  of  National  De¬ 
fence. 

William  M.  Tugman,  formerly  a  re¬ 
porter  on  the  Providence  (R.  I.)  Jour¬ 
nal,  has  been  made  a  captain  of  Field 
Artillery. 

“Heinie”  Lund,  former  sporting  ed¬ 
itor  of  the  St.  Paul  Pioneer  Press,  is 
reading  copy  for  the  Minneapolis  Dally 
Newa 

Frank  Benz  is  varying  his  duties  as 
member  of  the  S.  A.  T.  C.  at  St.  Thom¬ 
as  College  by  reporting  for  the  St.  Paul 
Pioneer  Presa 

William  S.  Bowers,  city  editor  of  the 
St.  Paul  Dispatch-Pioneer  Press,  is  ill 
from  Infiuenza.  His  work  is  being  done 
by  Albert  L.  Evans. 

Bomlrilc  De  Long  has  returned  to  his 
former  position  in  the  library  of  the 
St.  Paul  Dispatch-Pioneer  Pre.ss  after  a 
brief  term  on  the  copy  desk. 

K.  L.  Eagon,  recently  with  the  New 
York  World,  has  gone  to  the  copy  defek 
of  the  St.  Paul  Daily  News. 

Miss  Alice  Larson,  former  custodian 
of  the  St.  Paul  Dispatch-Pioneer  Press 
"morgue,”  is  occupying  the  Dispatch  re¬ 
write  desk. 

Corporal  Johnny  Martin,  former  Po¬ 
lice  Headquarters  reporter  for  the  New 
York  Evening  Journal,  has  been  gas.sed 
in  France. 

IN  THE  BUSINESS  OFFICE 

William  Sharp,  of  Chicago,  and  Miss 
Mildred  Ward,  of  the  circulation  depart¬ 
ment  of  the  St.  Paul  Farmers’  Dispatch, 
were  married  recently. 

Miss  Minnie  Diehudt  has  resigned 
from  the  circulation  department  of  the 
St.  Paul  Farmers’  Dispatch  to  take  a 
position  in  Minneapolis. 

Ralph  Evans,  formerly  circulation 
manager  of  the  Denver  Express,  is  now 
in  chargre  of  the  circulation  for  the 
Pueblo  (Col.)  Star-Journal. 

J.  R.  Edwards,  business  manager  of 
the  Denton  (Tex.)  Dsiily  Record-Chron¬ 
icle,  has  entered  the  A?my  Y.  M.  C.  A. 
for  overseas  service  as  an  athletic  di¬ 
rector. 

Jo.seph  Mayer,  manager  of  the  ser¬ 
vice  department  of  the  Chicago  Her¬ 
ald  and  Examiner,  resigned  this  week 
“to  take  a  little  rest."  No  announce¬ 
ment  of  his  future  plans  is  as  yet  avail¬ 
able. 

Miss  Katherine  McKay,  who  was 
graduated  from  tl/e  School  of  Journal- 
i.sm  of  the  University  of  Missouri  last 
June,  has  been  made  assistant  bu.siness 
manager  of  the  Halifax  Herald.  A  sis¬ 
ter,  Miss  Mary  McKay,  is  also  employed 

Imther  Weaver,  formerly  of  the  ser¬ 
vice  department  of  the  St  Paul  Dis- 


p.'itch-Pioneer  Press,  has  gone  to  Camp 
Pike,  Ark.,  where  he  will  attend  an 
officers’  training  .school. 

AMONG  THE  ADVERTISING  MEN 

Arthur  A.  Dole,  for  the  last  year  and 
a  half  Pacific  Coast  representative  for 
M.  _  P.  Gould  Company,  advertising 
agency,  New  York,  is  no  longer  con¬ 
nected  with  that  organization,  due  to 
the  closing  oi  the  San  Franci.sco  of¬ 
fice. 

Sergeant  Douglas  K.  Baldwin,  mem¬ 
ber  of  the  governing  board  of  the  St. 
Paul  Advertising  Club,  is  gas  instructor 
of  the  349th  Infantry  in  France. 

W.  J.  Betting,  of  St.  Paul,  pre.sident 
of  the  Associated  Advertising  Clubs  of 
Minnesota,  has  arrived  in  France.  He 
is  a  lieutenant  in  the  labor  battalion  of 
the  Quartermaster’s  Corps. 


WRITES  NEWS  STORIES  ON  COAL 


W.  D.  Little,  Formerly  of  Ada  Evening 

News,  Helps  Save  Oklahoma  Coal 
When  P.  A.  Norris,  Federal  Fuel  .\d- 
ministrator  for  Oklahoma,  last  spring 
began  to  look  around  for  a  man  who 
could  write  good  newspaper  stories 
about  the  coal  business  as  well  as  man¬ 
age  an  office,  he  at  once  drafted  W. 
D.  Little,  associate  editor  of  the  Ada 
(Okla.)  Evening  News  as  his  executive 
secretary. 

While  Mr.  Little  is  barely  thirty 
years  of  age,  he  is  considered  one  of  the 
ino.st  vers.'itile  writers  in  the  State.  He 
writes  authoritatively  on  scientific  farm¬ 
ing,  athletics,  or  religion.  As  soon  as 
the  war  is  won,  he  expects  to  again 


The  resolution  adopted  by  the  club, 
e.\pres.sing  this  conviction,  was  carried 
by  luianlmous  vote  and  stated  that  “Mr. 
Odell  has  been  guilty  of  no  act  unbe¬ 
coming  an  American  citizen  nor  un¬ 
worthy  of  the  American  newspaper  pro- 
fe.sslon.” 

In  appreciation  of  the  stand  taken  by 
the  club,  Mr.  Odell  .sent  a  letter  in  which 
he  stated  that  “no  exoneration  could 
have  eased  the  pain  that  has  been 
burning  in  my  breast  so  much,  nor  have 
given  me  more  courage,  than  the  action 
of  the  board  of  governors,  sitting  as  a 
jury  of  my  peers  and  absolving  me  from 
blame.” 


PUBLISHER  OWNS  MODEL  FARM 

E,  H.  Baker  Spends  His  Leisure  Time  as 
Stock-Breeder  and  Agriculturist 
E.  H.  Baker,  president  of  the  Plain 
Dealer  Publishing  Company,  is  one  of 
Olevelnnd’s  biggest  practical  farmers. 
The  Baker  farm.s,  at  Gates  Mills,  six¬ 
teen  miles  from  the  city,  in  one  of  the 
most  beautiful  sections  of  northeastern 
Ohio,  are  more  than  locally  famed  for 
their  fine  blooded  stock — hogs,  cattle, 
and  other  animals. 

Mr.  Baker  has  always  taken  a  deep 
intere.st  in  agriculture  and  stock-rais¬ 
ing  while  building  up  a  big  new.spapcr, 
and  spends  much  of  his  leisure  time  on 
his  farms,  which  comprise  several  hun¬ 
dred  acrea  He  lives  in  his  country 
home  and  drives  to  and  from  daily  to 
the  Plain  Dealer  office  in  Cleveland.  He 
is  interested  in  the  development  of  prac¬ 
tical  farming,  and  any  good  “agricul¬ 
tural  .story”  can  always  get  across  in 


The  Christian  Herald 
has  renewed  its  Contract 
for  the  Haskin  Service 
for  One  Year 
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TIPS  FOR  THE  AD 
MANAGER 


K.  \Vaij.I8  Armstkonc  Auvertisinc 
t'OMPANY,  Philadelphia.  Again  placing 
contracts  with  new’.si>apers  in  selected 
sections  for  Victor  Talking  Machine 
t'ompany,  Camden,  N.  J. 

Thomas  K.  Basham  Company,  Liouis- 
ville,  Ky.  Placing  orders  with  some 
We.stern  newspapers  for  Fendrick  & 
Company,  “Chas.  Denhy  Cigar,”  Evans¬ 
ville,  Ind. 

BijkCKMAN-UoBS  Company,  New  York. 
Placing  orders  with  new.spapers  gen¬ 
erally,  subject  to  release  of  I»cal  War 
Film  Exchange,  for  Ihvision  of  Public 
Information  Films,  New  York. 

Botsfori),  Constantine  4  Ttuer,  Seat¬ 
tle  and  San  Francisco.  Placing  orders 
with  a  few  newspapers  in  selected  sec¬ 
tions  for  Pheasant  Northwest  Products 
Company,  “Phex”  Ijoganberry  Juice, 
Siilem,  Ore. 

J.  H.  Cross  Company,  Philadelphia. 
Again  making  contracts  with  some 
newspapers  for  Oenuine  Haarlem  Oil 
Manufacturing  Company,  New  York. 

Phii.ip  F.  Donohue,  New  York.  Plac¬ 
ing  orders  with  newspapt'rs  in  selected 
sections  for  Palais  Royal  Re.staurant, 
New  York. 

Dorijind  Advesjtising  Agency,  Atlan¬ 
tic  City,  N.  J.  Again  plating  orders  with 
new.spapers  generally  for  Camphorole 
Company,  Atlantic  City. 

Chas.  H.  Fuu.er  Company,  Chicago. 
Again  making  contracts  with  newspa¬ 
pers  in  selected  sections  for  Kenton 
Pharmacal  Company,  Covington,  Ky. 

Southwestern  AnvEamsiNC  Co.,  Okla¬ 
homa  City  and  Dallas.  Making  con¬ 
tracts  with  some  Southern  newspapers 
for  A.  B.  Richards  Co.,  Washing  Stick 
Manufacturers,  Dalla.s. 

H.  W.  Ste\en8  AtiENCY,  Boston,  Hand¬ 
ling  account  of  Salada  Tea  Co.,  Boston. 

t'ou.iN  .^RMSTRONG,  Inc.,  New  York. 
Making  contracts  with  Western  news- 
I>a|>ers  for  Scholl  Manufacturing  Co., 
Foot  Appliances,  Chicago. 

Van  Patten,  Inc.,  New  York.  Again 
plating  orders  with  newspapers  in  .se¬ 
lected  .sections  for  American  Chicle  Co., 
New  York. 

Vkedenburc.h  -  Kennedy  C'o.,  New 
York.  Again  placing  orders  with  news- 
jiapers  in  selected  sections  for  H.  Plan- 
ten  &  iJbn.s,  “Blair's  fhll.s,”  Brooklyn. 
.N.  Y. 

.M.  WiNEBURGH  &  Co..  Now  Yopk.  Plac¬ 
ing  orders  with  selected  list  of  news- 
Itapers  for  Omega  Chemical  Company, 
New  York. 

National  Advertiser  Ad\'ekti8inu 
Agency,  New  York.  Again  placing  new 
schedule  with  newspapers  for  Emer¬ 
gency  L,ahcratories,  "Poslam,"  New 
York. 

Kra.nk  Pkksbkey  Company,  Philadel¬ 
phia.  Making  1,000  1.  contracts  with 
some  Penn.sylvania  newspapers  for  J. 
E.  Caldwell  &  Company,  Jewelry,  Phila¬ 
delphia. 

W1U.IAM  H.  Rankin  ('ompany,  Chi¬ 
cago.  Again  making  new  contracts 
with  some  newspapers  for  Wilson  4 
Comi>any,  .Meat  I’ackers,  Chicago. 

RraiPiEU)  AiaiomsiNG  Agency,  New 
York.  Hacing  copy  on  contracts  with 
new'spai>ers  in  a  few  .selected  New  Eng¬ 
land  cities  for  Bovinine  Company,  New 
York. 

RoGERs-BRinT-BAKEP  COMPANY,  Cleve¬ 
land.  Now  handling  advertising  of 
Corega  Chemical  Company,  (leveland. 


M.  P.  (jtouij}  Company,  New  York. 
Again  placing  42  1.  4  t.  orders  with  some 
We.stern  newspapers  for  Er.'.press  Man¬ 
ufacturing  Company,  Hair  Dye,  New 
York. 

Hawij;y  ADVERTisiNfi  Company,  New 
York.  Placing  orders  with  some  New 
York  city  newspapers  for  Childs  Restau¬ 
rant,  New  York. 

Dr.  Kilmer  Company,  Sw'amp  Root, 
Binghamton,  N.  Y.  Again  placing  sched¬ 
ules  with  newspajiers  from  November  10, 
1918,  to  January  11,  1919. 

H.  H.  1.<EVEY,  New  York.  Placing  or¬ 
ders  with  newspapers  for  Grolier  Society, 
Childs  Book  of  Knowledge,  New  York. 

'  Morse  International  Agency,  New 
York.  Again  placing  13  t.  orders  with 
newspapers  for  Enoch  Morgan's  Sons. 
“Sapolio,”  New  York. 

Mostat  4  Cotins,  Utica,  N.  Y.  Re¬ 
ported  will  shortly  sgiake  up  a  list  of 
New  York  State  newspapers  for  Bert 
Olney  Canning  Company,  Oneida,  N.  Y. 

Aijibrt  P.  Hill  Company,  Inc.,  Pitts¬ 
burgh.  Placing  adverti.sing  for  "Turpo.” 
patent  medicine,  throughout  Ohio. 


NEWSPAPER  ADS  DO  THE  WORK 


Pacific  Northwest  Tourist  Association 
Gets  Splendid  Results 

Thousands  of  letters  are  being  received 
by  the  Pacific  Northwest  Tourist  As¬ 
sociation  from  the  advertising  cam¬ 
paign  it  is  conducting  in  daily  news¬ 
papers  throughout  the  country.  The 
campaign  has  for  its  object  the  at¬ 
tracting  to  the  Pacific  Northwest  of 
tourists,  investors,  and  settlers,  and 
that  object  promises  to  iie  abundantly 
attained  through  the  medium  of  news¬ 
paper  space. 

The  organization,  .is  has  been  pre¬ 
viously  explained  in  Editor  4  Publisher. 
is  official,  lieing  supported  by  the  gov- 
irnments  of  the  States  of  Oregon  and 
Washington,  and  the  province  of  Brltl.sh 
Columbia.  The  newspaper  campaign  has 
lieen  extensive,  and  has  been  conducted 
at  a  time  when  war  activities  were  hold¬ 
ing  liack  the  usual  movements  of  tour- 
i.sts  and  settlers.  It  is,  therefore,  all  the 
more  a  testimonial  to  the  effectiveness 
of  newspajier  puWicity  that  results  are 
l>eing  attained  under  these  abnormal 
condition.s. 


‘SHRAPNEL”  PRINTED  IN  DUGOUT 


Gsued  for  Soldiers  on  Lorraine  Front 
by  Former  Newspapermen 

"Shrapnel''  is  the  name  of  a  news¬ 
paper  which  bursts  into  print  at  regu¬ 
lar  weekly  intervals  for  the  lienefit  of 
.\merican  .soldiers  on  the  Igirraine 
front,  and  it  is  prolwible  that  this  paper 
is  aliout  the  only  one  in  the  world 
which  is  printed  in  a  dugout.  A  sol¬ 
dier,  who  was  formerly  a  newspap<*r 
man,  suggested  the  newspaper  to  K. 
of  C.  Secretary  John  C.  Dawson,  and 
other  doughboys,  who  had  been  print¬ 
ers.  offered  to  do  the  mechanical  end 
of  the  work. 

At  one  time  the  German  lines  were 
only  three  kilometres  from  the  place 
where  the  little  pa|>er  was  printed. 


A.  Meister  Enters  Herald  Ad  Ranks 
A.  J.  Mei.ster,  formerly  adverti.sing 
manager  of  Franklin  Himon  Company, 
New  York,  and  prior  to  that  in  charge 
of  the  advertising  department  of  Siegel, 
Cooper  Comjiany,  New  York,  '.las  joined 
the  advertising  .staff  of  the  New  York 
Herald,  to  work  under  the  di’^ectlon  of 
Edwin  Dewitt,  advertising  director 
there. 


dwell  over  2,500,000  Michigan  people — ^ 
five-sixths  of  the  whole  state’s  population. 


They  can  be  thoroughly  covered  only  by 
the  14  newspapers  listed  here,  whose  com¬ 
bined  net  paid  circulation  exceeds  475,000 
— about  one  copy  for  every  five  men,  wo¬ 
men  and  children,  native  and  foreign  bom. 

Michigan  is  exceptional  in  the  great  ad¬ 
vantages  offered  the  advertiser — amount 
and  prosperity  of  population,  thorough¬ 
ness  of  coverage,  small  number  of  papers 
required,  and  resulting  low  'expense. 


CIRCULATION  AND  ADVERTISING  RATES 


Net  paid 

5, 000-line 

Newspaper 

circulation 

adv.  rate 

Adrian  Telegram  . 

9,976 

.02 

.Ann  Arbor  Times-News  . 

7,300 

.0215 

Battle  Creek  Moon-Journal  . 

6,457 

.015 

Bay  City  Times-Tribune  . 

16,814 

.035 

Detroit  News  . 

. . . .  217,000 

23 

Flint  Journal  . . . 

25,947 

.05 

Grand  Rapids  Press  . 

84,435 

.10 

Jackson  Citizen-Patriot  . 

24,781 

.05 

Kalamazoo  Gkzette-Telegraph  .... 

23,893 

.04 

Lansing  State  Journal  . 

....  ^6,094 

.05 

Muskegon  Chronicle  . 

....  13,574 

.025 

Pontiac  Press-Gazette  . 

10,912 

.02 

Pt.  Huron  Times-Herald  . 

11,257 

.028 

Saginaw  News-Courier  . 

24,000 

.05 
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CREATED  BULLETIN 
FOR  RED  CROSS 


Former  A.  P.  Correspondent  Spreading 
Gospel  of  Humanity  Throughout  Eng¬ 
land  and  France,  Cheering  Fighting 
Soldiers  and  Wounded  Comrades 


Frank  M.  Ambrica. 

(Special  Corresponclence  of  Editor  ft  l*iiBLianBB) 

IjOndon,  November  4. — One  of  the 
most  interesting  Illustrated  publications 
in  England  now,  and  one  that  is  mak¬ 
ing  a  strong  atipcal  weekly  to  thou¬ 
sands  of  Americans  by  reason  of  its 
high  excellence,  is  the  American  Ked 
Cross  Bulletin.  It  not  only  circulates 
throughout  all  American  Red  Cross  hos¬ 
pitals  and  camps  of  the  .\merican  Ex¬ 
peditionary  Force  in  the  British  Isles, 
but  is  eagerly  read  by  thousands  of 
British  "Tommies”  in  hospital  and  in 
camp  here. 

It  is  the  creation  of  Frank  M.  Amer¬ 
ica,  who  recently  was  induced  to  re¬ 
linquish  his  position  as  a  member  of  the 
iKindon  Bureau  of  the  Associated  Press 
to  assume  the  duties  of  chief  of  infor¬ 
mation  of  the  American  Red  Cross  in 
Great  Britain.  To  facilitate  his  work 
for  the  Red  Cross  Mr.  America  was  re¬ 
cently  made  a  member  of  the  uniform¬ 
ed  forces  of  Uncle  Sam's  army,  being 
commissioned  a  captain. 

In  addition  to  the  weekly  Red  Cross 
Bulletin,  Capt.  America  produces  daily 
for  wide  distribution  a  bulletin  issued 
by  the  Red  Cros.s,  giving  a  complete 
summary  of  American  news  by  cable. 
It  circulates  among  all  American  army 
camps  in  Great  Britain,  as  well  as  in 
all  of  our  ho.spitals.  It  is  the  best  Amer¬ 
ican  sporting  news  medium  obtainable 
on  this  side  of  the  Atlantic,  containing 
all  football,  baseball,  and  ring  results, 
as  well  as  winter  sports,  and  hits  the 
high  spots  on  news  developments 
throughout  the  homeland. 

Created  Photo  Bureau 

Capt.  America,  on  as.sumlng  the  di¬ 
rection  of  information  for  the  Rel  Cross 
here,  in.stalled  a  photographic  bureau, 
which  not  only  provides  illustrations  for 
the  offlclal  weekly  publication,  but  al.so 
material  for  the  Wiar  Records  Depart¬ 
ment  filed  at  Wa.shtngton. 

The  .succea.s  of  this  department  was 
immediate,  the  Red  Cross  photographers 
from  the  beginning  succeeding  in  mak¬ 
ing  a  re<?ord  in  obtaining  pictures  on 
the  American  plan,  and  recording  the 
activities  as  affecting  Red  Cross  work 
of  all  visiting  high  American  offlhials. 
The  photographs  illu.strating  the  visits 
to  hospitals  of  Mr.  Baker,  the  Secretary 
of  War,  were  particularly  interesting. 


Editor  Puhligher  for  November  16,  1918 


especially  those  showing  him  marching 
with  American  troops,  and  one  taken 
with  a  first  cousin  private  in  the  air 
force  whom  the  Secretary  met  unex¬ 
pectedly,  and  whose  whereabouts  he  had 
not  known. 

The  constant  receipt  of  applications 
from  English  illustrated  papers  for  per¬ 
mission  to  reproduce  Red  Cross  photo¬ 
graphs  reflpct.s  how  handsomely  a  live 
American  ’press  photographic  bureau 
succeeds  in  London. 

After  leaving  the  A.  P.,  one  of  Capt. 
America’s  first  acts,  was  to  deprive  the 
local  bureau  of  Mr.  Melville  Stone’s  or- 
ganiration  of  another  of  its  all-round 
stars,  Charles  P.  ("Doc”)  Morris,  whom 
he  induced  to  enlist  in  the  service  of 
his  country  and  the  Red  Cross  in  the 
capacity  of  assistant  chief  of  informa¬ 
tion.  And  it  being  a  rule  of  the  A.  P. 
never  to  be  a  party  to  the  exemption 
of  any  member  of  its  .staff  required  in 
the  army  or  otherwise.  Chief  Robert  M. 
Collins,  of  the  London  Bureau,  thus 
practiced  self-denial  in  the  matter  of 
the  loss  of  two  of  his  ablest  assistants, 
members  of  his  "flying  squadron”  of 
news  experts,  always  ready  at  a  mo¬ 
ment’s  notice  to  start  towards  the  seat 
of  big  news  breaking  in  these  islands 
anywhere  from  John  O’Groats  to  Land’s 
End. 

Cot  Flag  for  Wilson 

It  is  interesting  to  recall  that  it  was  % 
on  such  an  a.ssignment,  after  the  tor-  J 
pedoing  of  the  Tuscania,  that  America  p 
obtained  at  Islay,  in  Scotland,  as  a  gift  p 
to  President  Wilson,  an  American  flag  p 
made  by  four  Scotch  women  residing  in  ^ 
this  village,  where  were  buried  some  p 
of  the  American  boys  In  Uncle  Sam’s  p 
uniform,  who.se  bodies  were  washed  p 
ashore  near  by  after  the  disaster.  p 

America  was  the  first  man  from  the  ^ 
U.  S.  A.  to  arrive  in  the  little  village  A 
after  the  ship  went  down,  and  he  was  p 
asked  by  Hugh  Morrison,  the  Scotch  ^ 
landowner  at  whose  residence,  Islay  A 
House,  the  flag  was  made,  to  .send  the  p 
replica  of  Old  Glory  stitched  by  sympa-  % 
thetic  Scotch  hearts,  to  President  Wil-  A 
son  as  a  token  of  their  understanding  a 
of  our  grief.  The  President  sent  a  let-  p 
ter  of  appreciation  in  acknowledging  the  ^ 
gift,  and  had  the  flag  placed  in  the  p 
Smithsonian  Institution,  after  placing  It  J 
on  exhibition  In  the  entrance  hall  of  p 
the  old  Museum  Building. 

Capt.  America  obtained  his  newspaper 
training  as  a  member  of  the  staff  of  the 
Buffalo  Express.  After  serving  in  vari¬ 
ous  capacities  in  the  A.  P.  office  in  New 
York,  including  that  of  chief  of  the 
night  city  desk,  he  was  sent  to  the  p 
London  Bureau  in  1915.  Among  other  d 
duties  falling  to  his  lot  here  was  that  p 
of  night  editor.  His  parents  still  re-  A 
side  in  Buffalo.  % 


BOMB  IN  PAPER’S  OFFICE 


Second  One  Within  Month  in  Quarters 
of  II  Progresso  Balo-Amerirano 

Explosives  seem  to  have  made  their 
home  in  the  offices  of  II  Progresso  Italo- 
Amerlcano,  an  Italian  newspaper  print¬ 
ed  in  New  York.  I..a8t  week  Inspector 
Owen  Egan,  of  the  Bureau  of  Combusti¬ 
bles,  was  thrown  off  his  feet  and  had 
half  his  coat  rippeil  from  him  by  the 
explo.sion  of  a  six-inch  tube  of  nitro¬ 
glycerine,  which  was  found  In  the  of¬ 
fices  of  the  newspaper. 

A  month  ago  a  fake  bomb  was  found 
in  the  same  offices,  and  only  one  week 
ago  the  editor  received  a  postcard 
warning  him  against  rejoicing  over  Aus¬ 
tria's  downfall.  Anarchists  are  believed 
to  be  Ijehlnd  the  work. 


W  est  Virginia 
has  the  only 
U.  S.  armor  plant ! 


The  big  (lovernment  plants  locating  in  West  Virginia 
hronglit  up  the  problem  of  housing  the  thousands  of  work¬ 
men  and  their  families  (piickly  and  suitably.  A  whole  city 
for  thirty  thousand  inhabitants  was  established  in  jirinciple 
and  put  under  construction  by  sectional  houses  which  two 
men  could  erect  in  a  few  days  for  each. 

The  growth  of  the  principle  and  the  practice  are  indi¬ 
cated  by  a  recent  (Jovernmeut  contract  to  a  West  Virginia 
Coijipany  for  worth  of  sectional  houses  for  con¬ 

struction  at  various  locations. 

Sectional  houses  going  up  mean  new  jteople  coming  in, 
more  buying,  bigger  markets  for  national  advertisers. 

These  few  papers  about  cover  the  West  Virginia  field, 
which  is  a  market  by  itself,  within  itself,  which  must  be 
worked  from  the  inside. 


Circa- 

lation. 


Bluefield 

•Telegraph  .  .(M)  4,723 


Charleston 
^Gazette  . 
iGazette  . 
♦Leader  . 
♦L^der.  . 
♦Mail  .  .  . 


.  (M)  14,5(X) 
.  .(S)  16,500 
.  (M)  6,819 
.  (S)  7,351 
.(E)  8,735 


Clarksburg 

♦Exponent  (M&S)  8,035 
tTelcgram.  ..(E)  8,020 
tTeiegram.  .  .  (S)  7,745 

Fairmont 

♦Times.  .  .  (M&S)  7-209 
♦W.  Virginian  (E)  5,377 


Grafton 

♦Sentinel  .  .  .  (E) 


Rate 

for 

S.ooo 

tinea.  Huntington 

.01428  ♦Herald- 

Dispatch  . 
♦Herald- 

’5?  Dispatch  . 
.02 

0157  Martinsburg 
!o157  ^Journal  . 
.02  Morgantoxvn 

tPost  .  .  . 


02  Parkersburg 
02  tNews  .  .  . 
tNews  .  . 
•fSentinel  . 


.02 

.02 


Wheeling 
tlntelligencer 
tNews  .  .  . 
tNews  ,  .  . 


Rate 

for 

Circa-  ^,ooo 
lation.  Iinea. 

.(M)  9,450  .02 
.(S)  10,500  .02 

,  (E)  3,068  .00893 

,  (E)  3.025  .0143 

(M)  6,300  .0125 
.  (S)  6,200  .015 
,  (E)  6,750  .0115 

(M)  11,366  .0325 
,  (E)  16,225  .04 
.  (S)  16,225  .04 


2,476  .014 

Huntington 

tAdvertiser  .  .  (E)  8,517  .02 
♦Eve.  Journal  (E)  0,000  .00 


♦Government  statement  March  31st. 
1918. 

tA.  B.  C.  statement  March  31st,  1918. 
tPublishers*  statement. 


Build  up  your  trade  in  the  sectional  houses  of 
West  Virginia---New  business  and  big  business. 
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Religioat  Periodicals  Raise  Prices 
The  Western  Christian  Advocate,  of 
Cincinnati,  publishes  a  list  of  twenty- 
four  leading  religious  publications  of  the 
United  States  which  have  reduced  the 
number  of  their  pages  in  the  process 
of  conserving  paper.  It  is  shown,  too, 
that  twelve  of  these  periodicals  have  in¬ 
creased  their  subscription  rates.  The 
data  were  prepared  by  Harry  E.  First, 
circulation  director  of  the  Methodist 
Book  Concern. 


Build  for 
Permanency 

When  an  advertiser  employs  the  Los 
Angeles  Kvening  Herald  in  his  mer¬ 
chandising  campaigns,  he  is  using  the 
very  best  means  at  his  disposal  to  lay 
a  permanent  foundation  for  his  bu.si- 
ness  in  a  permanent  National  market 

(Circulation  139,374  Daily 

Evonin^;  Herald  Publishing  Co. 

MmiiImt  a  K  O 

124-134  So.  Broadway  Lao  Anftlca,  Calif 


THE 

Indianapolis  Star 

IS  THE  FAVORITE  PAPER 

OF  THE  INDIANA  FARMER 

The  rural  route  circulation  of  THE 
INDIANAPOLIS  STAR  it  approxi¬ 
mately  that  of  the  other  two  Indian¬ 
apolis  newspapers  combined. 

THE  INDIANAPOLIS  STAR  puh- 
lisbes  no  predated  editions.  THE  STAR 
goes  to  the  farmer  the  same  day  it  is 
published. 

Its  market  quotations  are  the  most 
complete  and  reliable  published  by  any 
Indianapolis  newspaper,  and  are  every¬ 
where  accepted  as  authoritative. 

THE  STAR  is  the  only  Indianapolis 
newspaper  which  makes  a  special  fea¬ 
ture  of  poultry  and  farm  newt  and 
advertising. 

FOREIGN  REPRESENTATIVES 

KELL.Y-SMITH  CO. 

220  Fifth  Ave.  New  York  City 
JOHN  GLASS 

i  Peoples  Gsu  Building  Chicago 
R.  J.  BIDWELL  CO. 

I  742  Market  Street  San  Franctooo 


A  Bi^  Circulation 

More  than  doubled  in  5  years 
Des  Moinei  Register 
and  Tribune 


U.  S.  P.  O.  REPORTS 

•  — 4iiM  Bof*  s* 


i»n  . 

.  .  51,964 

itit  .  ... 

..  .  .  64,964 

iti$ . 

.  .  70,256 

I*IC  .  . 

80,413 

ini 

.  ..  92.700 

Itl8 

118,180 

Food  Medium 
of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

2o— 1  2  c  Per  Week 

KELLY-SMITH  COMPANY 
20  Pif‘h  Avaaaa  Lrtton  Baildtnc 

NEW  YORE  CHICAGO 


NATIONAL  AD  MANAGERS 

(Continued  from  page  22.) 

BY-LAWa 

I 

The  President  shall  preside  at  all 
meetings  of  the  Association  and  shall 
perform  the  duties  usually  Incumbent 
upon  the  presiding  officer. 

II 

The  Vice-President  shall.  In  the  ab¬ 
sence  of  the  President,  perform  the 
duties  of  the  President. 

III 

The  Secretary  shall  keep  full  and  ac¬ 
curate  records  and  minutes  of  the  trans¬ 
actions  of  the  Association,  and  per¬ 
form  all  other  duties  usually  incum¬ 
bent  upon  the  Secretary. 

IV 

The  Treasurer  shall  receive  all  mon¬ 
eys  of  the  Asabciation,  issue  receipts 
in  the  name  of  the  Association,  keep 
a  true  and  just  account  of  the  same 
and  disburse  them,  upon  the  order  of 
the  Executive  Committee. 

V 

It  shall  be  the  duty  of  the  Executive 
('ommittee  to  transact  lUI  the  business 
of  the  Association,  not  otherwise  pro¬ 
vided  for  in  the  Constitution  or  In  the 
by-laws. 

VI 

Any  person  desiring  to  become  a 
member  shall  make  written  application, 
endorsed  by  a  member  of  the  Aseo- 
ciatlon.* 

VII 

All  applications  for  membership  shall 
be  referred  to  the  executive  committee, 
and  shall  be  favorably  acted  upon,  un¬ 
less  more  than  two  members  of  said 
committee  object  to  the  admission  of 
the  applicant 

VIII 

Committees,  special  or  standing,  may 
be  created  by  the  Association  at  any 
regular  meeting,  by  vote  of  the  majori¬ 
ty  of  the  members  present 

IX 

All  elections  of  officers  shall  be  by  se¬ 
cret  ballot  upon  nominations  made  In 
open  meeting. 

X 

All  officers  shall  be  elected  for  the 
term  of  one  year,  or  until  their  suc¬ 
cessors  shall  have  been  chosen. 

XI 

No  officer  shall  receive  any  salary 
for  his  sendcea 

XII 

Throughout  the  deliberations  of  this 
Aseociatlon,  when  not  otherwise  pro¬ 
vided  for  In  the  by-laws,  the  Cushing’a 
Rules  of  Order  shall  govern. 

XIII 

Any  member  of  this  Association  may 
prefer  charges  against  any  o^her  mem¬ 
ber  or  members  of  the  Association,  at 
any  regular  meeting  of  the  Association, 
and  after  being  duly  notlfled  of  said 
charges,  said  member  or  membere  may 
be  expelled  from  the  Association  by  a 
two-thirds  vote  of  the  memiSers  pres¬ 
ent  at  the  next  regular  meeting. 

XIV 

These  by-laws  may  be  amended  or 
changed  at  any  regular  meeting  of  the 
Association,  by  a  two-thirds  vote  of  the 
members  present,  provided,  however, 
that  all  amendments  to,  or  changes  of, 
these  by-laws  shall  be  presented  at  a 
previous  regular  meeting. 

XV 

Members  joining  during  the  year  shall 
pay  the  full  amount  of  the  annual  dues 
if  elected  to  membership  previous  to 
the  January  meeting  or  one-half  only, 
if  elected  to  membership  after  the  Jan¬ 
uary  meeting. 

XVI 

Any  member  In  arrears  for  annual 


dues  or  other  dues  longer  than  thirty 
days  shall  be  suspended  and  stand  sus¬ 
pended  until  such  member  pays  up  in 
full.  Any  member  in  arrears  for  over 
sixty  days  may,  by  a  two-thirds  vote  of 
the  members  present,  be  expelled,  but 
before  the  vote  of  such  expulsion,  the 
member  shall  be  invited  to  explain  bis 
conduct  personally  or  in  writing. 


L.  C.  McCHESNEY,  OF 
EDISON  CO.,  DIES 


Leonard  C.  McChesnbt. 


Leonard  C.  McChesney,  for  sixteen 
years  advertising  manager  of  Thomas 
A.  Edison,  Inc.,  died  Sunday,  November 
10,  at  his  home,  170  High  Street,  Orange. 
N.  J.  His  death  was  caused  by  heart 
disease,  and  followed  an  illness  of  a 
month.  Mr.  McChesney’s  health  had 
been  failing  for  more  than  flve  months. 

Mr.  McChesney  was  a  newspaper  man 
before  becoming  associated  with  the 
Edison  interests,  and  was  the  first  rep- 
lesentative  of  the  Newark  News  In  the 
Oranges.  On  June  1,  1882,  he  began  his 
connection  with  the  Orange  Chronicle, 
a  weekly  newspaper.  He  served  as  city 
editor  of  that  publication  for  several 
years,  and  was  secretary  and  treasurer 
of  the  Chronicle  Publishing  Company  for 
ten  years. 

Born  in  Orange,  November  7,  1859, 
Mr.  McChesney  was  the  son  of  the  late 
Warren  McChesney,  and  a  descendant 
of  the  pioneer  settlers  of  what  is  now 
West  Orange.  Mr.  McChesney  married 
Miss  Emily  T.  Henderson,  of  Orange, 
and  besides  his  wife  is  survived  by  a  son, 
Leonard  W.  McChesney,  of  Orange,  and 
two  daughters.  Mrs.  Paul  P.  Devine,  of 
East  Orange,  and  Miss  Grace  E.  Mc¬ 
Chesney,  of  Orange.  Two  brothers,  Her¬ 
bert  R.  McChesney,  of  Danbury,  Conn., 
and  Elmer  McChesney,  of  SL  Louis,  and 
a  sister,  Mrs.  Charles  Kelly,  of  Miles 
City,  Mont.,  also  survive. 

Mr.  McChesney  was  a  member  of 
Longfellow  Council,  Royal  Arcanum. 
He  was  a  former  president  of  the  Orange 
Board  of  Education. 


William  H.  McElroy  Dies 
William  H.  McElroy,  newspaper  man, 
lecturer,  and  after-dinner  speaker,  died 
at  his  home,  180  West  88th  Street,  at 
the  age  of  about  eighty  yeara  He  was 
for  some  time  associated  with  Charles 
Emory  Smith  on  the  Albany  Journal, 
and  later  on  the  staff  of  the  New  York 
Tribune,  and  from  1895  to  1898  was 
editor  of  the  Rochester  Post-Express. 


Editor  Elected  Lieut.-Govemor  of  Ohio 
Ohio’s  Lieutenant-Governor  after  the 
second  Monday  In  January  will  be  Clar¬ 
ence  J.  Brown,  a  twenty-seven-year-old 
editor  of  West  Union  County.  Editor 
Brown  is  the  Republican  successor  to 
Earl  D.  Bloom,  also  a  newspaper  editor 
and  owner.  Mr.  Brown  is  said  to  be 
the  youngest  man  ever  elected  Lieuten¬ 
ant-Governor  of  Ohio. 


To  Reach  the  Rich  Trade 
of  Kansas 

Copefea  Capital 

Sworn  Government  Report 
for  six  months  ending  October  I,  1918 

3  6,2  04 

Its  sales  promotion  department 
is  at  the  service  of  advertisers. 
And  it  really  promotes. 

PuHUher 

Member  A.  B.  C. 


New  Orleans  States 

Uember  Audit  Buraae  ot  ClreutatlMU. 
Sworn  Net  Paid  Ctrenlatlen  (er  9 
Months  Ending  April  1,  1A18 

41,267  Daily 

We  narantae  Um  largeat  wMta  home 
dellTcred  eTeuing  streuletloa  In  the  trade 
trrrttorr  ot  New  Orleaaa. 

To  reacli  a  largo  Bajorltr  ef  the  trade 
proapeeta  tn  ttie  local  territorr  the  dtataa 
la  tbe  loftcal  and  economic  modtum. 

Circulation  data  aant  on  raqnant. 

The  S.  C.  BECKWITH  SPECIAL 
AOHNOY 

Solo  Foreign  RapranantatlTas 
New  Yerk  Chleatge  St.  Lnmlo 


VIRGINIA,  MINNESOTA, 

is  in  the  heart  of  the  Mesaba 
Range,  which  produces  B0%  of 
all  the  iron  mined  in  the  United 
States. 

The 

Daily  Enterprise 

Repieaentatlve 
ROBERT  E.  WARD 
225  Flftb  Are.  5  S.  Wabasb  Are. 

New  York  Chicago 


BALTIMORE 

has  THE  NEWS 


with  an  average  rirrulatlon 

1 1 3,840  Si:,;-- 

1  ^  A  C  Net  Paid 

1.  Sunday 

for  tbe  month  of  October,  1018. 

Compnrntlve  Fignrea 

DAILY  SUNDAY 

1918.113,840  123,205 

1917.  90,988  83,262 


Gain.  28,852-25%  39,943-48% 

Bnltimore'n  Fnetent  Growing 
Paper — THE  NEWS. 


d.).  LudAt-; 


Advrrtlaing  Manager 


DAN  A.  CAUnOLL 
KaHtern 
KepreaentaUva 
Tribune  Bldg. 

New  York 


J.  K.  LUTZ 
Weatern 
Ilepreaentatlve 
Kirat  Nat.  Bk. 
Bldg.,  Chicago 
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WARMING  WANT-AD  PAGE 

(Continued  from  page  i.2.) 

“  ‘If  anybody  needs  help  or  a  job,  it’s 
Hindy.  In  bis  day,  he  was  a  grand 
butcher,  but  business  conditions  made 
him  give  up  his  position.  Now  he's 
iooking  for  something  else.  It  is  just 
as  well  to  remember  that  the  labor 
market  will  be  off  normal  for  at  least 
a  year  to  come.  It’s  difficult  to  get 
efficient  help  now.  Those  millions  of 
men  in  service  can’t  get  back  into 
civilian  jobs  again  for  a  lon,g  while — 
they’ll  have  to  police  Europe. 

“  ’You  who  want  positions  and  you 
who  are  eager  to  secure  JUST  THE 
RIGHT  employees  should  take  advan- 
tagge  of  this  page.  It  is  Labor  Head¬ 
quarters.’ 

"’You  who  want  positions  and  you 
who  ar6  eager  to  secure  JUST  THE 
RIGHT  employees  should  take  advan¬ 
tage  of  this  page.  It  is  I.iabor  head¬ 
quarters.’ 

“Then  we’ll  follow  with  caricatures 
of  the  deposed  monarchs  of  Aus¬ 
tria  and  Turkey.  They’re  all  job 
hunters  now,  and  we’ll  treat  the  situa¬ 
tion  humorously.  I’ll  even  take  the 
Russian  who  sees  Red.  HE  needs  Help 
—so  does  his  country.  Business  can 
retrograde  and  things  go  to  eternal 
smash  when  the  wrong  help  is  employ¬ 
ed.  Don’t  Russianize  your  business, 
will  be  my  central  thought. 

It’s  a  Gold  Mine 

"Many  a  business  man.  Incidentally, 
suffers  great  inconvenience  because  of 
this  very  situation — the  labor  problem. 
He  does  not  seem  to  realize  that  WELL- 
WRITTEN  and  wisely  conceived  Want 
ads  will  correct  the  fault.  It’s  my  ad¬ 
ditional  claim  that  the  Public  has  never 
used  the  Classified  for  all  it’s  worth— 
for  the  biggest  there  is  in  it.  The  Clas¬ 
sified  is  a  gold  mine,  but  each  little  ad- 
verti.ser  must  shake  out  the  yellow  stuff 
from  the  pay  dirt.  I  predict  that  we 
will  eventually  get  far  afield  from  the 
tight,  tiresome  method  of  writing  those 
Want  ads.  We’ll  manage  to  get  spirit 
and  Interest  into  them. 

"My  main  object  just  now  is  to  get 
an  eye-catcher  that  will  have  news 
flavor,  somewhere  on  our  classified  page. 
We  will  make  our  readers  pay  polite  at¬ 
tention  to  that  page  by  one  lure  or  an¬ 
other.  If  WE  take  an  Interest  in  it, 
THEY  may.  As  a  matter  of  fact,  every 
reader  of  the  paper  should  glance 
through  the  Classified  every  day — they 
are  sure  to  run  upon  something  of 
profit.  Don’t  believe  they  DO  read  it 
now. 

“Next  week  there  will  be  an  entirely 
new  series.  We  will  use,  however,  the 
other  side  of  the  War  question — Uncle 
Sam  and  John  Bull  and  the  Merchant 
or  Manufacturer  himself — a  series  of  six 
from  the  winning  side’s  standpoint.  And 
the  application  can  be  equally  forceful. 

"Uncle  Sam  will  say: 

“  ’Now  that  Peace  has  been  declared, 
I  need  Help  more  than  ever — men  and 
women  of  capability  to  take  up  the  new 
responsibilities.  It  will  be  more  difficult 
to  fill  positions — more  difficult  to  get 
them.  If  YOU  have  talent  that  is  not 
being  recognized,  TEI^L  about  it — ad¬ 
vertise  it  as  a  merchant  advertises  his 
goods — turn,  your  qualifications  into 
merchandise  and  find  a  big  market  for 
them.  Employers — follow  the  same  rule 
— exploit  the  good  points  of  the  jobs 
you  want  filled.’  Do  you  see  the  spirit 
of  our  little  campaign?" 

Needs  to  Climb  Out 

"Sec  it  and  sympathize  with  it,”  nod¬ 
ded  The  Cartoonist,  "and,  when  I  think 
it  over  and  I/XIK  it  over,  I  agree  that 
Classified  needs  to  climb  out  of  a  rut" 
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"It  must  not  be  supposed,’’  continued 
The  Ad-Man,  "that  because  Peace  has 
been  declared  the  Help  Wanted  and  Po¬ 
sition  Wanted  proposition  will  automat¬ 
ically  ease  off.  Uncle  Sam  does  not  in¬ 
tend  to  stop  all  of  his  War  measure 
plans.  The  Merchant  marine  will  still 
go  on — it  will  take  years  of  shipyard 
hustling  to  replace  the  lost  fleets  of 
ocean-going  carriers. 

“To-day — in  a  Philadelphia  paper — I 
see  this  IT.  S.  Employment  Agency  dis¬ 
play  on  the  Classified  page :  ’Men  wanted 
in  all  capacities.  It's  steady  work,  too. 
Come  'TO-DAY,  not  to-morrow,’  It  was 
one  of  thirty  Help  Wanted  ads  by  the 
U.  S.  Employment  Agency.  Labor,  my 
friend,  is  in  a  state  of  ferment.  There’ll 
be  many  a  day  of  toss  and  turmoil  be¬ 
fore  the  grand  adjustment.  And  there 
never  was  a  greater  need  for  Newspaper 
classified.  It  can  do  yeoman  service.” 

(Editor’s  Noth) — Have  you  an  ad¬ 
vertising  department  nut  to  crack?  Do 
you  want  an  idea  for  a  hard-to-please 
client?  Is  there  an  advertising  prob¬ 
lem  on  which  you  need  help?  Letters 
addressed  to  Mr.  Lamed,  care  of  this 
office,  if  accompanied  by  a  stamped  en¬ 
velope,  will  be  answered  promptly. 
When  necessary,  actual  idea  sketches 
and  layouts  will  be  forwarded.  This  de¬ 
partment  is  for  constructive  help  in 
the  advertising  field.  Put  your  problems 
up  to  ua  There  is  no  charge  for  this 
rough-sketch  service. 

Newsjiaper  Advertising  Won 
Bay  State  Elections 

Ads  Were  “Read  as  Carefully  as  News 
Story  or  Editorial”— “Cash  with 
Order”  Finds  Favor 

Half  a  million  dollars  in  political  ad- 
vertl.sement.s  in  newspapers  distributed 
over  the  entire  State  of  Massachusetts 
won  the  recent  election,  in  the  opinion 
of  Charles  J.  O’Malley,  president  of  the 
O’Malley  Advertising  and  Selling  Co, 
who  played  an  important  part  in  the 
advertl.slng  campaign. 

"I  am  fully  convinced  that  in  future 
political  campaigns  the  candidates  for 
office  will  use  more  new.spaper  space 
than  in  the  past,  and  it  will  certainly  be 
more  dignified  and  more  enlightening, 
and  will  make  for  cleaner  politics  in  the 
city,  State,  and  nation.”  said  Mr.  O’Mal¬ 
ley  in  an  interview  with  Editor  &  Pub- 
usiiRR  after  the  election  result  had  been 
announced. 

"Heretofore,”  he  said,  "the  politician 
lielievpd  that  the  spellbinder  was  in¬ 
vincible.  The  old-timer  learned  that 
people  were  moved  more  by  the  voice 
than  the  written  word,  but  these  views 
are  as  obsolete  as  the  old-fa.shioncd 
fortre.s8  against  modern  artillery. 

“The  newspaper  .adverti.sement  to-day 
is  read  almost  as  carefully  a«  the  news 
story  or  editorials.  Politicians  are  un¬ 
able  to  gather  croWds  into  poorly  venti¬ 
lated  halls  in  the  .same  number  as  they 
did  ten  years  ago.  People  read  the  views 
of  these  men  through  the  paid  medium 
of  adverti.sing  columns,  and  have  not 
the  time  nor  the  inclination  to  attend 
rallies.  This  was  evidenced  in  the  last 
campaign. 

"There  were  few  instances  in  State 
polftics  where  there  was  so  much  money 
spent  in  legitimate  advertising  as  that 
in  the  campaign  ju.st  ended.  The  news¬ 
paper  columns  throughout  the  State 
were  utilized  to  their  fullest  capacity 
In  telling  the  merits  or  demerits  of 
candidate!*,  amendments,  etc.” 
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ALABAMA 

Blrmlnshtm  . NEWS 

Average  clrcnUtloD  for  June,  1918,  Daily 
48,396;  Sunday,  63,795.  Printed  2,866,884 
iinea  more  advertlaing  than  Ita  nearest  com¬ 
petitor  in  1917. 


CALIFORNIA 

Loa  Angeles . EXAMINER 

A.  B.  0.  Audit  reports  show  largest  Morning 
and  Sunday  ctrculaUon.  Oreatast  Home 
Delivery. 


GEORGIA 

Atlanta  . DAILY 

GEORGIAN  AND  SUNDAY  AMERICAN. 
CIrcuUtion  daily  62.637;  Sunday  106.287. 
The  largest  So  afternoon  ctreulation  In 
America.  The  greatest  Sunday  drcnlation 
in  this  section  of  the  South. 


ILLINOIS 

Joliet  (Circulation  18,100  HEEAU>-NBWS 


IOWA 

Des  Moines . SUCCESSFUL  FARMING 

More  than  800,000  drcnlation  gnamntsed 
and  proven  or  no  pay.  Member  Audit  Bursas 
of  Circulations. 


LOUISIANA 

New  Orleans  . TIMES  PICAYUNE 


MINNESOTA 

Minneapolis  .  TRIBUNE 

Morning  and  Evening. 


3IONTANA 

Butte .  MINER 

Average  dally,  14,006;  Sunday,  28,676,  for 
6  months  ending  April  1,  1018, 


MISSOURI 

St.  Loul . POST-DISPATCH 

Dally  Evening  and  Sunday  Morning. 

Is  the  only  newspaper  in  ita  territory  with 
the  beautiful  Rotogravure  Picture  Section. 
The  POST-DISPATCH  sells  more  papers  In 
St.  Loula  and  suburbs  every  day  in  the 
year  than  there  are  homae  in  ths  city. 
Circulation  for  snUre  year  1017: 

Sunday  average . SSI. 263 

Daily  and  Sunday . 104.6M 

NEW  JERSEY 

Elisabeth  .  JOURNAL 


Paterson  .  PRESS-CHRONICLE 


Plainneid . COURIER  NEWS 

NEW  YORK 

Buffalo . COURIER  A  ENQUIRER 


New  York  City _ IL  PROGRESSO  ITALO- 

AMERIOANO. 


New  York  City . DAY 

The  National  Jewish  Daily  that  no  general 

advertlaer  ahould  overlook. 

OHIO 

Youngstown . VINDICATOR 

PENNSYLVANIA 

Brie . TIMES 


Wilkes  Barrs . TIMES  LEADER 

TENNESSEE 

NashvlIIs .  BANNER 

TEXAS 

Houston . CHRONICU 

Ths  Chronicle  guarantees  a  drcnlation  of 
50,000  dally  and  68,000  Sunday. 

VIRGINIA 

Harrisonburg . DAILY  NEWS-RECORD 

Largest  circulation  of  any  dally  paper  in  the 
famous  valley  of  Virginia. 

WASHINGTON 

Seattle .  POST  INTELLIGENCER 


ROLL  OF  HONOR 


The  following  publishers  guarantee  drcnlation 
and  willingly  grant  any  advertiser  the  prlvllsgs 
of  a  careful  and  sxhanatfve  Invaatigatloa : 

GEORGIA 

Athens  . . . .  BANNER 

A  gilt-edge  subscription — not  a  mere  eireuia- 
tlon  claim. 


ILLINOIS 

Chicago  .  SKANDINAVEN 

NEBRASKA 

Lincoln...  (Cir.  128,384) ..  .FREIE  PRESSE 
PENNSYLVANIA 

Johnstown  . DAILY  DEMOCRAT 


R.J.BIDWELLCO. 

Pacific  Coaot  Repreoentative  of 
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NEWSPAPERS 

SAN  FRANCISCO  OFFICE 

of  tha 

Editor  and  Publisher 

742  Market  Street 

SAN  FRANCISCO 


We  spend  more 
than 

$500,000 

per  year  to  produce  the  features 
which  have  created  the  greatest 
newspaper  following  in  the  world. 

*'Heant'$  Featmres  Always  Lead” 

Write  for  booklet. 

**Half  Million  Dollar  Footoro  Sonrico** 

The  Intenutional  Feahve  Service 

729  Seventii  Avo.  Now  York,  N.  Y. 
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Publisher  Pays  $55,000  for  Dwelling 
I^on  Kaniaiky,  owner  of  the  New 
York  Jewish  Daily  News,  paid  $55,000 
for  the  dwelling;,  61  Kast  Wth  Street. 

For  Prompt  Service 

TYPE 

Printers’  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

“American  Type  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Botton  Pttaburgh  Kanus  City 

New  York  Cleveland  Denver 
'  Philadelphia  Detroit  Loa  Angeles 

i  Baltimore  Chicago  San  Francisco 

L  Richmond  Oncinnati  Portland 
Atlanta  St.  Louis  *  Spokane 

Buffalo  Minneapolis  Winnipeg 

fi^ 

PITTSBURG  PRESS 
Has  the  LaARGElST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 
Member  A.B.C. 

Forelfn  AdvertUing  BdprmdutatUei. 

I.  A.  injgii.N.  JOHN  OUASS, 

UetropolltaD  Tower,  Peoples  Gas  Bldg. 
New  Tork  CSilcagD. 


Buffalo  News 

EDWARD  H.  BUTLER 

Bditar  and  PabUeker 

“The  oaly  Bufalo  aewapaper  that  eaa- 
aera  ill  sdrertuiag  columai.  Mut  of 
oar  sdrertiaera  me  oar  eoliUBat  oclmive' 
ly.  The  above  ia  eaa  of  ibe  May  raa- 
teat  *vhy.” 

MEMBER  A.  B.  C 
Fdreifm  Advertitinf  Kefrtttmtatwdt 

KELLY-SMITH  COMPANY 
sao  Fifth  Avcanc  Litton  Baildiag 

NEW  YORK  CHICAGO 

!  Morning 
I  Record 

Meriden,  Conns 

has  over 

35  Per  Cent. 
More 

j  Circulation 

PROVED,  than  the  other 
local  paper  CLAIMS 

Record’s  Sworn  NET  PAID  six 
months  ending  Sept.  30,  1918 

6,648 

The  Record  is  THE  ONLY 
Meriden  paper  that  ia  a 
member  of  the  Audit  Bu¬ 
reau  of  Circulations. 
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SEES  GREAT  BOOST  IN 
NATIONAL  ADS 

Nearly  Every  Agency  Reports  Increased 

Number  of  Clients  and  a  Feverish 
Anxiety  to  Get  After  Trade 
in  New  Conditions 

National  advertising  in  unprecedented 
volume  will  appear  within  the  next  tew 
nionth.s.  according  to  the  Bureau  of  Ad¬ 
vertising  of  the  .V.  N.  P.  A.,  the  opinion 
Iteing  based  u|K>n  fact.s  gathered  and 
I)ersonal  talk.s  with  large  bu.sinps.s  in- 
tere.sts  and  agents  between  here  and 
St.  I.,oui.s.  In  a  bulletin  on  the  situa¬ 
tion  the  Bureau  .says: 

“Nearly  every  ag<mey  reports  an  in¬ 
creased  number  of  clients,  and  an  almost 
feveri.sh  anxiety  ‘to  start  .something’ 
on  the  part  of  advertisers  whose  busi- 
ne.ss  has  l>een  suspended  or  curtailed. 
Some  accounts  dealing  with  products 
which  may  .still  be  limited  in  sirpplv 
may,  of  course,  be  .slow  in  .starting,  but 
even  these  are  .showing  a  disposition 
to  ree.staWish  good  will  as  rapidly  as 
possWJe. 

‘‘.■Vs  an  in.sfance  of  the  feeling  the 
Bureau  knows  of  one  ease  of  a  large 
food  manufacturer  whose  product  and 
adve"*ising  have  virtually  been  curtail¬ 
ed  7f>  per  cent.  Ten  davs  aeo  h“ 
sent  for  his  ae-ent  and  sa'd  to  him:  ‘I 
want  von  to  nrenare  immed'atelv  a  se¬ 
ries  of  pae-e  advertisemePts  for  the  news¬ 
papers.  T  don’t  know  when  th«»so  wiH 
l>e  released,  but  when  T  want  them.  T 
will  want  them  In  a  hnrrv.  and  T  want 
you  to  start  netting  readv  to-dav.’ 

“V  prominent  as-ent.  in  ebe'-king  ovc* 
bis  list  of  accounts  with  tbo  associated 
director  of  fhe  Bureau,  said: 

“  'VX^ithin  nlnetv  davs  atter  peace  is 
declared  the  volume  cf  hnviness  p-oin'r 
out  of  th's  offico  win  be  doub'ed.  T 
thinij  tbis  is  an  ppder-nredietlon  rather 
tt'an  an  over-nrediction.  end  T  hellevo 
the  same  condition  evicts  in  eve”v  biT 
ps-enev  in  tbe  conntrv.’ 

"Another  well-known  aeent  on  Thurs- 
dav  made  this  fttatement: 

"  ‘Instead  of  mv  having  to  solicit  bns. 
iness.  business  is  send'n’g  for  me.  Mv 
only  trouble  is  to  get  an  orora.nivatlon 
big  enough  to  take  care  of  the  new 
hii^dnesa  that  is  coming  in.’ 

"Another  man,  olo.sely  observ’ing  gen¬ 
eral  business  as  it  concerns  advertising, 
and  especially  new.spaper  advertising, 
made  this  statement:  ‘I  believe  the 
newspapers  will  gain  Immediately  a 
large  volume  of  advertising,  both  lo¬ 
cally  and  nationally. 

“  ‘I  believe  the  local  advertising  will 
come  first. 

"  ‘For  some  time  the  stores  have  been 
buying  lightly  and  W'atching  the  market 
(•lonely,  with  the  idea  that  prices  in 
many  lines  of  materials  would  break, 
but  as  a  result  of  the  influenza  epidem¬ 
ic  and  various  re.strlotive  ordera  the 
stores  have  not  had  the  volume  of  Oc¬ 
tober  and  early  Novemt>er  busine.ss  they 
.shoiitd  expect. 

“  ‘As  a  result,  many  of  them  are  heav¬ 
ily  .stocked  and  the  merchandise  man¬ 
agers  will  soon  realize  that  they  face 
the  probability  o'  selling  their  goods 
on  a  falling  market.  The  minute  this 
situation  Is  clear  you  will  see  a  very 
large  Increase  in  store  advertising,  with 
an  effort  to  'Tet  out  the  heavy  stocks. 

"  ‘The  national  advertising  will  fol¬ 
low  because  the  manufacturers  have 
got  to  create  new  markets  or  ree.stah- 
lish  old  ones.  New-spaper  adverti.slng 
will  play  the  greatest  part  in  the  re¬ 
construction  period  It  has  yet  playiKl 
In  the  war.’  “ 
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PEACE  NEWS  INCREASED  SALES 

N.  Y.  and  Brooklyn  Papers  Sold  Thou¬ 
sands  of  Extras 

With  the  big  peace  victory  and  ar¬ 
mistice  news  of  Monday  and  Tuesday, 
most  of  the  New  York  and  Brooklyn 
pai>ers  recorded  big  circulation  leap.s. 
The  lncrea.ses  for  the  New  York  morn¬ 
ing  papers  ran  as  follows: 

The  'Times  jumped  about  65,000,  the 
Tribune  on  Monday  recorded  an  in¬ 
crease  of  53,000  over  last  Monday,  while 
Tue.sday’s  Tribune,  containing  the  terms 
of  the  armi.stice,  sold  30,000  higher  than 
the  preceding  Tue.sday.  The  Monday 
.sales  of  the  American  were  102,000 
higher  than  the  preceding  Monday, 
while  Tuesday’s  figures  were  104,000 
higher. 

All  the  afternoon  papers  showed  big 
gains.  The  Evening  Post  more  than 
doubled  its  normal  circulation  of  32.500, 
and  the  Sun  ran  75,000  (jopies  more  than 
(xrdinarily.  The  Journal  went  about 
160,000  copies  beyond  its  average  for 
the  same  day  the  previou.s  week. 

In  Brooklyn,  the  .same  conditions  held 
true,  although  not  to  as  great  an  ex¬ 
tent.  The  Eagle  jumped  4.000,  despite 
the  fact  that  it  did  not  print  any  ex¬ 
tras.  The  Citizen  more  than  doubled 
its  normal  circulation  of  34,000.  The 
Standard  T'^nion  sold  74,000  copies  more 
than  the  preceding  Monday,  is.suing  a 
morning  edition  at  5:20  A.  M. 


OUTLINF,S  PAPER  PROBLEMS 

T.  E.  Donnelley  at  News  Print  Bureau 
Meeting  Discusses  Alloration 

Merely  routine  business  was  trans¬ 
acted  at  the  regular  quarterly  meeting 
of  the  News  Print  Service  Burijau  Tues¬ 
day  morning,  Novemiier  12,  at  the  ITnion 
I-eague  Club,  Chicago.  The  8es.sion  was 
followed  by  luncheon  at  the  club. 

T.  E.  Donnelley,  chief  of  the  Paper 
and  Fhilp  Division  of  Ihe  War  Indu.strles 
Board,  was  present  and  spoke  briefly 
in  explanation  of  the  problems  confront¬ 
ing  the  war  and  Its  endeavors  toward 
the  fair  allocation  of  paper  tonnage,  as 
well  as  price  standardization.  Others 
present  informally  discu.ssed  ideas  ad¬ 
vanced  at  the  previous  day’s  session  of 
the  paper  manufaetdrers  with  Mr.  Wil¬ 
son.  of  the  War  Board,  at  the  Hotel  La 
Salle. 

It  was  stated  that  the  conference  be¬ 
tween  Mr.  Willson  and  the  paper  men 
was  to  be  considered  an  executive  meet¬ 
ing  by  all  who  attended,"  and  that  It 
was  unlikely  that  the  War  Board  Itself 
would  make  any  public  report  on  the 
opinions  gathered. 


Northrliffe’g  Work  Finished 
I.K>rd  Northcllffe,  it  Is  announced,  will 
discontinue  the  work  of  Allied  propa¬ 
ganda  in  enemy  countries  boi.-ijse  of 
thi-  signing  of  the  armistice.  The  great 
Engll.sh  editor  has  been  in  charge  of  this 
work  since  his  departure  from  Amer¬ 
ica.  The  need  for  this  service  having 
passed,  it  Is  pointed  out,  the  activities 
of  his  organization  automatically  come 
to  an  end. 

Follows  U.  S.  in  Banning  Premiums 
Answering  a  que.stion  put  to  him  by 
the  Canadian  Press  Association,  R.’  A. 
Pringle.  K.  C.,  tlie  Canadian  Paper  Con¬ 
troller,  has  ruled  that  daily  newspapers 
having  on  hand  a  supply  of  premiums 
must  not  make  any  further  uss  of  these 
in  securing  subscriptions.  This  is  in 
line  with  the  policy  laid  down  by  G.  J. 
Palmer  in  the  United  States. 


The  greatest  newspaper  feature  for 
children 

^^Little  Stories  for  Bedtime” 

by  Thornton  W.  Burgess 

is  an  exclusive  feature  of  The  Asso¬ 
ciated  Newspapers,  and  may  be  had 
only  by  members. 

Wire  or  write  for  membership 
rates  and  information  on  "the  essen¬ 
tial  service." 

The  Associated  Newspapers 

170  Broadway  New  York 


^^One  Edition  Daily’’ 


There  is  one  copy  of  The  Evening 
Star  sold  within  the  city  limits  of 
Washington,  D.  C,  for  every  four  or 
five  persons,  the  total  population  of 
men,  women  and  children  included. 
Net  A.B.C.  Circulation  2  Cent  Basis 
March  Ist,  1918—98,714 


Can  You  Write? 

Then  why  not  place  some  of  your  work 
with  the  magazine  and  book  publisheri.  We 
will  handle  your  manuicripti  promptly  and 
•fhciently  and  keep  you  posted  on  the  market 
for  your  land  of  copy.  We  consider  the 
work  of  experienced  writers  only.  Write 
ai  for  particulars. 

WILDER  &  BUELL 

225  Hfth  Avenue  New  York 


Why  Does 
Betrott  Svtt 

"MteMean’t  Oradtut  Ntietpapdr." 

Oarry  more  adrertUing  la  tbe  foteiga  Bold 
than  any  other  Detroit  newapaperf 


nia  Fraa  Frees  has  both  quantity  and  Quality 
In  circulation  and  la  the  only  momlns  news- 
IMkper  aenrlng  Detroit  and  eurroundias  ter¬ 
ritory. 

VBRREE  *  iFaeaMa  1  Now  York 

CONKLIN  jE,p,*«utiv..  » 


The 

Pittsburgh  9 
Post 

has  the  second 
largest  mom-  ^ 
ing  and  Sunday  circa- 
lation  m  Pittsbnr$^ 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 

The  Fastest  Engravers 
on  Earth 

Powers  Photo  Engraving  Co. 

1S4  Nassau  St.,  Tribuns  Bldg. 
Nsw  York  City 
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THROUGH  THE  CLASSIFIED  COLUMNS  Peace  Disrupts  Advertising 


o/  EIditor  &  Publisher  you  may  sell  that  second-hand  equipment — press,  linotype, 
mailer,  anything  used  in  the  production  of  a  newspaper.  Mechanical  equipment 
which  is  still  useful  is  marketable— and  a  classified  ad  will  find  the  market  for  you. 


SITUATIONS  WANTED 

Advertisements  under  this  classifica¬ 
tion,  ten  cents  per  line,  each  Insertion. 
Count  si*  words  to  the  line.  For  those 
unemployed,  not  to  exceed  60  words, 
two  insertions  FREE. 


Advertising  Solicitor 
With  a  Good  Job 
Wants  a  Better  Job 

Have  had  six  years’  experience.  Have 
made  srood.  Have  a  job  now  that  pays 
$3,000.  Want  to  do  better.  Want  to 
pet  with  good  special  repre.sentative  or 
to  represent  good  trade  paper.  Will¬ 
ing  to  trade  jobs  for  same  .salary  If 
future  is  possible.  Past  the  cub  days, 
and  not  reached  the  truck-horse  stage 
yet.  Twenty-seven,  married,  and"  set¬ 
tled  in  New  York  city.  Addre.ss  New 
Yorker  I,  985,  (jare  Editor  and  Publisher, 


Advertising  Man  Wishes  to 
Make  Change 

Advertising  solicitor  and  ad-writer  on 
large  city  dally  desires  to  make  change 
to  city  under  100,000  population.  Fif¬ 
teen  years'  experience  as  adverti.sing 
manager  and  ad-salesman;  ten  years 
on  one  paper.  Has  tine  record  and 
considered  big  success.  Able  handle  all 
advertising  on  small  city  daily.  Pro¬ 
duces  good  copy,  and  an  all-round 
hustler  with  the  “pep”  and  ability  to  do 
things.  Address  I,  986,  care  Editor  and 
Publisher. 


Circulation  Manager 

Circulation  manager  with  experience 
on  both  small  and  metropolitan  dailies, 
thoroughly  familiar  with  all  branches 
of  the  circulation  department,  aggres¬ 
sive  and  economical  with  good  record 
for  producing  both  the  circulation  and 
ca.sh.  Address  I,  984,  care  Editor  and 
Publisher. 


Advertising  Manager 

Thirty-three  years  old,  now  employed, 
married,  draft  exempt;  twelve  years' 
successful  newspaper  adverti.sing  ex¬ 
perience,  writer  of  result-producing 
copy  and  a  real  salesman,  desires  posi¬ 
tion  on  eastern  paper  in  city  of  30,000 
upwards.  Both  large  and  small  city 
exjierlence.  Hlghe.st  class  references, 
$45  a  week  to  .start.  Address  I,  980, 
care  The  Editor  and  Publisher. 


Circulation  Manager 

Would  like  to  get  In  touch  with  daily 
newspaper  In  large  field  after  healthy 
circulation  Increase.  No  schemes.  Ad¬ 
dre.ss  I,  976,  care  EJditor  and  Publisher. 


Situation  Wanted 

Editor  of  trade  paper  or  assistant. 
Experienced  and  reliable.  Can  handle 
all  detaihs,  make-up,  etc.  References 
given.  Seeks  steady  position.  Moder¬ 
ate  salary.  .\ge  62.  G.  F.  Saward,  806 
Prospect  Place,  Brooklyn,  N.  Y. 


Editor 

Manager  of  editorial  page  and  editorial 
writer  of  ripe  experience  of  large  metro¬ 
politan  daily  wishes  to  change  loca¬ 
tion.  References  and  proof  of  ability 
furnished,  ttalary  $75  a  week  to  start. 
Addre.ss  I,  956,  care  The  Editor  and 
Publisher. 


You  Need  a  Correspondent 

or  representative  in  the  growing  north¬ 
west.  I  am  the  man  you  want.  C.  W. 
Gross,  1027  Bellevue  Court,  Seattle. 


Newspaper  Desk  Work 

A  young  lady  with  seven  years’  experi¬ 
ence  in  new.spaper  work  wants  desk  po- 
.“Ition  on  daily.  Is  college  graduate 
and  can  give  good  references.  Address 
I,  983,  care  The  Editor  and  Publisher. 


HELP  WANTED 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  si* 
words  to  the  line. 


Advertising  Man 

Wanted,  Adverti.sing  Man;  must  lie  ca¬ 
pable,  convincing  salesman  and  know 
how  to  write  advertisements.  To  such  a 
man  a  steady  position  in  a  live  south¬ 
ern  town  of  over  100,000  inhabitants  Is 
open.  (live  full  particulars  and  refer¬ 
ence  In  your  flr.st  letter.  Address  I, 
987,  care  Editor  and  Publisher. 


Circulator 

A  newspaper  with  6,000  circulation  In 
city  of  45,000,  wants  live,  resourceful 
circulation  man  to  take  over  field  and 
build  up  circulation.  Address  I,  978, 
care  Editor  and  Publisher. 

Wanted  at  Once 
Country  Circulator 

By  big  daily  in  South.  In  first  letter 
tell  age,  full  experience  and  salary  ex¬ 
pected.  Address  I,  979,  care  the  Editor 
and  Publisher. 


Advertising  Solicitor 

Wanted. — Adverti.sing  solicitor  capable 
of  wilting  good  copy.  Give  experience, 
salary  wanted,  etc.  Addreas,  Mitchell 
Republican,  Morning  and  Sunday. 
Mitchell,  South  Dakota. 


FOR  SALE 

Advertisements  under  this  <dasslfica- 
tion,  twenty  cents  per  Hue.  Count  si* 
words  to  the  line. 


For  Sale 

Idnotype,  model  “K.”  one  extra  maga¬ 
zine,  excellent  condition.  Located  In 
North  Carolina.  May  be  bought  at  a 
bargain;  part  cash,  balance  easy  terms. 
Addre.ss  C,  101,  care  Hamilton  Court, 
Philadelphia,  Pa. 


Editor-Manager,  Adv.  Mgr. 

of  splendid  ability,  experience,  appear¬ 
ance  and  personality,  seeks  position  Im¬ 
mediately,  account  of  disappointment. 
Photo  and  references  are  convincing. 
Weekly  and  dally  experience.  Knows 
cla.ssifled  advertising;  clever  writer. 
Age  36;  married;  draft  exempt.  Ad¬ 
dress  1,  977,  care  Editor  and  Publisher. 


News  or  Managing  Editor 

Front  pages  that  sell.  Paper  people 
like  to  read.  $50.  Anywhere.  Address 
I,  981,  care  Editor  and  Publisher. 


Are  You  Downhearted.^ 

I  want  chance  to  take  hold  of  daily  and 
build  It  Into  successful  institution.  Ad¬ 
dress  I,  982,  care  Editor  and  Publisher. 


Denver  Strike  Ties  Up  Weeklies 
Weekly  newspapers  printed  on  the 
flat-bed  press^  of  Denver  have  been 
displayed  by  a  cylinder  pressfeeders’ 
strike,  which  has  tied  up  .small  and 
large  offices.  The  strikers  have  been 
urged,  by  the  National  War  I.Abor 
Board,  to  return  to  work,  joining  the 
employers  In  submitting  their  contro¬ 
versy  for  an  Increased  scale  of  wages 
to  that  lioard. 


Berk  Made  Business  Manager 
Murray  C.  Beck,  who  has  been  circu¬ 
lation  manager  of  the  T>;ader  for  the 
pa.st  .six  months,  has  lieen  made  busl- 
neas  manager  of  the  Johnstown  (Pa.) 
I.ieadcr  Company. 


Plans  for  Canada  Loan 


Publicity  Committee  Sent  Out  Copy  and 
Plates  with  War  Appeal— Now  Forced 
to  Make  Hurried  Change 

Develoimients  in  Europe  during  the 
past  few  days  have  seriously  disorgan¬ 
ized  the  advertising  programme  of  the 
Canadian  Victory  Loan,  now  entering 
the  third  and  final  week  of  the  cam¬ 
paign. 

When  copy 'was  originally  prepared 
and  plates  disjmtched  to  the  list  of  Ca¬ 
nadian  dailies,  the  end  of  the  war  was 
still  uncertain  and  the  adverti.sing  was 
written  as  if  the  struggle  were  .still  con¬ 
tinuing.  The  approach  of  peace,  her¬ 
alded  by  the  signing  of  an  armistice, 
alters  the  whole  situation  and  renders 
u.seless  a  great  deal  of  the  prepared  ma¬ 
terial. 

To  cope  with  the  situation,  the  Com¬ 
mittee  is  meeting  daily,  drafting  new 
copy  suited  to  present  conditions,  and 
wiring  it  each  evening  to  the  morning 
dailies,  with  instructions  to  the  eve¬ 
ning  dailies  to  copy.  Apart  from  this 
unforeseen  development,  the  whole  ad¬ 
vertising  programme  is  running  smooth¬ 
ly  and  bringing  good  results. 


THANKS  EDITORS  FOR  LOAN  AID 

Oklahoma  State  Liberty  Loan  Commit¬ 
tee  Terms  Them  “Staunch  Patriots” 

In  recognition  of  the  work  accom¬ 
plished  by  the  Oklahoma  newspapers  in 
the  la.st  Liberty  Loan,  the  State  Liberty 
I.,oan  Committee  of  that  State  has  ad¬ 
dressed  the  following  letter  of  apprecia¬ 
tion  to  Oklahoma  editors: 

"In  the  prosecution  of  the  great  world 
war  now  In  progress  the  Federal  Gov¬ 
ernment  has  had  no  more  potential  ally 
than  that  found  in  the  support  of  the 
American  pres.s.  In  this  Oklahoma  news¬ 
papers  have  furnished  no  exception. 
Nowhere  In  America  has  the  response 
to  every  call  made  by  the  President  been 
more  spontaneous  or  more  loyal  or  more 
complete  than  that  which  has  come  from 
the  publishers  and  editors  of  this  State. 

“The  Oklahoma  division  of  the  Fourth 
Lilierty  I.,oan  Committee  deems  it  a 
privilege  to  tender  to  the  fraternity  this 
token  of  appreciation  for  cooiieratlon  in 
the  ‘Fighting  Fourth’  drive  just  suc- 
re.^sfully  concluded.” . 


BRAZIL  MAY  TRAIN  JOURNALISTS 


President  of  Press  Association  Outlines 
Tentative  Prospectus  for  Institution 
The  president  of  the  A.ssociac.'lo  Bra- 
sileira  de  Impren."a  (Brazilian  Press  As¬ 
sociation)  has  outlined  a  tentative  pros¬ 
pectus  for  the  e.stahllshment  of  a  School 
of  Journalism  to  be  opened  in  January, 
1919. 

The  school,  which  will  be  under  the 
direction  of  the  pre.sident  of  the  Brazil¬ 
ian  Press  Association,  assisted  by  a  sub- 
director,  will  lie  open  to  all  students  who 
intend  to  follow  the  journali.stic  profes¬ 
sion.  The  course  will  comprise*  a 
jieriod  of  three  years. 

It  is  the  intention  of  the  founders  of 
this  school  to  lay  empha.sis  upon  the 
practical  aspects  of  instruction,  in  ad¬ 
dition  to  the  literary  and  scientific  as¬ 
pects. 


Visitors  to  New  York 
James  Schermerhorn,  editor  of  the 
I>;troit  Times. 

A.  P.  Johnston,  editor  and  publisher 
of  the  Grand  Bapids  News. 


$20,000  cash  or  less 

will  be  used  in  purchase  of  a 
daily  newspaper  property.  Lo¬ 
cation  must  be  within  300  miles 
of  Chicago,  Ill.  Proposition  R.T. 

Charles  M.  Palmer 

Newspaper  Properties 
225  Fifth  Avenue  ^NewYork 


CONSOLIDATION 

is  the  recognized  route  to  large  returns  in 
nearly  every  line  of  commercial  industry. 

We  believe  that  publishing  properties 
offer  one  of  the  most  attractive  of  all  the 
helds  for  merger  and  consolidation. 

We  have  a  record  of  results  in  this 
difficult  work  that  you  should  investigate. 

HARWELL  &  CANNON 

N ewtpaper  and  Magasint  Properties 
TIMES  BUILDING  NEW  YORK 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  arculation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

ms  send  fsm  samples  ef  amr  sal- 
ared  temies,  daily  and  Sunday 
pages  tn  blaek  and  tolars. 

Newspaper  Feature  Service 

If.  KOENIGSBERG,  Manager 
17  wMT  jsTn  n..  New  Yoaa 

The  True  News 

— FI^T— 

Always-Accnrately 

Intemational  News  Service 

World  Bldg.  New  York 


Scott 

Flat  Casting  Boxes 

All  ready  to  ship 

No.  1  Box  casts  plates  12x16  inches 
No.  2  Box  casts  plates  18x24  inches 

Write  for  prices  and  circular 

WALTER  SCOTT  &  COMPANY 

PLAINFIELD,  NEW  JERSEY 


We  can  increase  your  business — you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clipping  can  be  made  a  business- 
builder  for  you. 

BURRELLE 

145  Lafayette  St.,  New  York  City. 
Established  a  Quarter  of  a  Century. 
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A.  B.  C.  Governors  Meet 
The  board  of  governors  of  the  A.  B. 
C.  met  yesterday  in  the  Knickerbocker 
Hotel. 


Toa  MUST  Cae  the 

LOS  ANGELES 

EXAMINER 

to  eovar  the  GREAT  XOUTHWE^I 

5?5Stea7!f“'”  150,000 

A.  B.  C. 


U,  S.  P.  O.  REPORT 

For  the  period  ending  Oct.  1,  1918 

The  New  Orleans  Item 

Daily  . 70,964 

Sunday  . . 90,242 

Average  . 73,703 

Foreign  regreientativei 
THE  JOHN  BUDD  COMPANT 

New  Tork  Chlcsco  St.  liOoU 


Canadian  Press  Clippings 

The  problem  of  cororias  tb*  OsnadlSD 
Field  la  anawerad  by  obtalninf  tba  tarvlee 
•( 

The  Dominion  Press 
Clipping  Agency 

wblch  (iTca  tba  cllpplDga  on  all  matters  of 
latarast  to  70a,  prlatod  la  aver  W  per  east, 
of  tba  aewipapars  aod  pabllcatioDs  of 
CANADA. 

We  oorer  trtrj  foot  of  Caaada  aad  New- 
fonndlaad  at  oar  bead  office. 

74-7«  CHTJBOH  BT.,  TORONTO,  CAN. 

Pr!ra  of  sarTtca,  retnlar  preaa  cllpplag 
rates — apecial  rates  and  discoasu  to  Trade 
and  Newspapers. 


Service 


Thorot’gh  Trade  Investigations, 
before  and  after  the  inauguration 
of  your  Boston  campaign,  will 
help  you  get  more  business. 

Merchandising  Service  Depart* 
ment  of  the 

Boston  American 


FOR  SALE 

A  Scott  Press  with  stereotype 
equipment;  5  linotype  models,  2,  4 
and  5.  The  property  was  owned  by 
the  Lynn  News  Company,  recently 
taken  over  by  the  Lynn  Telegram. 
Also  Keystone  Type  Equipment  and 
many  fonts  of  the  latest  display  type. 
Apply, 

LYNN  TELECRAM-NEWS 

LYNN,  MASS. 


Hemstreet’s 


PRESS  CLIPPINGS 

Tenth  Avenue  at  4Sth  Street 
New  York 


BRITAIN  FOUND  NEW  BIRTH 

(Continued  from  page  13.) 

the  result  of  the  war.  As  a  Canadian 
probably  my  most  pronounced  Impres¬ 
sion  is  that  Canadian  sentiment  is  great¬ 
er  overseas  than  In  Canada.  The  best 
('anadians  wdll  be  the  men  who  have 
been  tested  by  the  actualities  of  war.” 

M.  R.  Jennings  Edmonton  (Alta.) 

Journal: 

“Very  grateful  indeed  am  1  for  the 
woll-ooneeived,  well -organized  oppor¬ 
tunity  offered  to  see  war  work  close  up. 
The  spirit  and  devotion  of  the  British 
people  hardly  needs  reassurance  from 
those  who  have  followed  events  leading 
up  to  and  incident  to  the  struggle,  but  it 
lias  been  a  privilege  and  an  inspiration 
to  learn  first  hand  the  details  of  the 
whole  mighty  effort." 

J.  H.  Woods,  Calgary  (Alta.)  Herald: 

“Great  Britain  should  let  the  world 
know  more  about  her  work  In  the  war. 
Beticence  may  be  admirable  and  the 
mode.sty  of  the  mother  country  may  be 
admired,  but  a  knowledge  of  Britain's 
sacrifice  and  an  appreciation  of  Britain’s 
effort  is  of  world  interest  and  affects 
world  politics.  Other  nations  would  be 
in.spired  to  greater  sacrifices  if  they 
knew  as  we  know  how  great  are  the 
achievements  of  Britain  and  how  un¬ 
stinted  her  offering  upon  the  altar  of 
liberty.  Let  the  world  know  more  about 
yourselves.” 

W.  C.  Nirhol,  Vancouver  (B.  C.)  Daily 

Province : 

“The  war  effort  now  being  made  by 
Great  Britain  Is  the  most  stupendous 
thing  that  has  happened  since  creation. 
Ueoordod  history  holds  no  parallel  for  it. 
It  is  marvellous  in  conception,  thorough 
in  detail,  amazing  in  execution,  and  ef¬ 
fective  in  Its  results.  That  a  peace-lov¬ 
ing.  unprepared  nation  of  gentle  people 
.should  accomplish  what  Great  Britain 
has  accomplished  in  the  four  years  since 
war  began  is  to  me  the  most  amazing 
thing  In  history.  The  end  Is  now  surely 
In  sight.” 


LILLE  PAPER  RESUMF,S 


Le  Progres  du  Nord  Issues  Again  After 
Four  Years’  Silence 
(Fro.m  Ot’R  Own  Correspondent.) 

Paris,  November  4. — The  last  number 
of  the  Lille  newspaper,  Le  Progrfes  du 
Nord  bore  the  date  October  10,  1914; 
the  first  number  of  a  new  series  bears 
the  date  October  18,  1918,  four  years  and 
a  week  later.  It  la  a  two-page  sheet  of 
small  size,  and  bears  a  headline,  "The 
F:nd  of  a  Martyrdom.” 

The  first  page  contains  two  articles, 
"Vive  la  France  Eternelle”  and  “IJllc 
Delivered.”  a  proclamation  by  the 
Mayor  to  the  population,  and  a  notice  to 
readers,  summoning  all  to  unite  In  the 
economical  and  lndu.strial  resurrection 
of  the  region. 

On  the  second  page  are  notes  on  the 
last  days  at  I411e  before  the  Germans 
left,  a  description  of  the  departure,  and 
of  the  city  afterwards,  the  Joy  of  the 
inhabitants,  the  beflagging  of  the  houses, 
and  an  account  of  the  Interview  between 
the  M.ayor,  M.  Delesalle,  and  his  son, 
aviator  In  the  French  army,  who  flew 
over  to  the  town  as  soon  as  It  was  re¬ 
ported  that  the  enemy  had  left. 

The  “latest  news”  given  is  that  ‘light 
batteries  of  German  artillery,  installed 
on  the  line  of  retreat,  fired  several  shells 
towards  Lille  la.st  night,  without  causing 
any  damage." 


COMPLETE  CANADIAN 
PAPER  CENSUS 


Dominion  Bureau  of  Statistics  Looks 
Forward  to  New  Era  of  Development 
for  Industry— Still  Difficult  to 
Men  for  Production 


The  Canadian  Bank  of  Commerce,  in 
its  monthly  letter  for  October,  has  the 
following  to  sjiy  in  regard  to  the  pulp 
and  paper  and  lumber  industries  in 
Canada; 

"The  Paper  Controller,  at  the  con¬ 
clusion  of  the  news  print  inquiry  at 
Ottawa,  set  the  price  of  news  print 
paper  at  $69  instead  of  $57  per  ton,  ex¬ 
cept  In  the  case  of  one  mill,  which  wat 
allowed  $74  a  ton.  This  decl.sion  does 
not  appear  to  have  met  the  approval  of 
either  the  newspaper  publishers  or  the 
manufacturers,  the  former  claiming  that 
the  price  is  too  high,  and  the  latter 
that  the  price  Is  based  on  conditions  ex¬ 
isting  some  months  ago,  and  that  con¬ 
sideration  should  now  be  given  to  the 
increased  cost  since  that  time.  The  de¬ 
mand  for  news  print  from  the  United 
States  still  contlnuees,  prices  ruling 
from  $78  to  $80  per  ton. 

“The  Dominion  Bureau  of  Statistics 
lias  completed  its  census  of  the  amount 
of  paper  In  Canada  at  the  close  of  the 
year  1917.  The  cen.sus  covered  eighty 
concerns,  of  which  thirty-one  were  en¬ 
gaged  in  the  manufacture  of  pulp  only, 
twenty-six  of  paper  only,  and  twenty- 
three  of  both  pulp  and  paper.  These 
concerns  have  Invested  $186,374,905,  and 
employ  about  24,000  hands,  wages  and 
salaries  amounting  to  $20,344,286,  and 
the  value  of  the  product  to  $96,248,824, 
of  which  $58,500,000  wa.s  derived  from 
paper. 

“The  prices  formerly  fixed  proved  to 
be  too  low,  and  had  the  effeet  of  re¬ 
tarding  the  development  of  the  Industry, 
but  now  that  a  bettor  understanding 
exl.sts  as  to  the  cost  of  producing  paper, 
and  as  to  the  necessity  of  allowing  a 
rea-sonable  margin  to  cover  profits  and 
risk,  development  work  Is  more  active. 
In  common  with  other  employers,  how¬ 
ever,  the  manufacturers  are  experienc¬ 
ing  difficulty  in  getting  men  to  carry 
on  operations  In  the  woods,  and  those 
that  are  available  <are  Inexperienced. 
Provisioning  the  camps  Is  becoming 
more  and  more  difficult  and  expensive. 
These  factors  are  adding  substantially  to 
the  cost  of  production,  and  will  Inevit¬ 
ably  reduce  the  amount  for  export.” 


Cans  Scored  Big  Scoop 
Edward  Gans,  formerly  of  Editor  & 
Publisher,  and  now  general  manager  of 
the  Fall  River  (Mass.)  Evening  Herald, 
had  his  organization  keyed  up  to  meet 
the  situation  when  the  news  of  the  .sign¬ 
ing  of  the  armistice  broke.  The  Herald 
was  on  the  street  with  an  eight-page 
war  news  section  ten  minutes  after  the 
flash.  The  next  comjietitor  apiieared 
one  and  a  half  hours  later,  and  the  third 
paper  two  and  a  half  hours  behind  the 
Herald.  About  fifteen  thousand  copies 
were  sold. 


Spokane  Editors  Raine  Price* 
Spokane,  November  9. — The  newspa¬ 
pers  of  Spokane  have  advaneed  their 
subscription  rate.s.  Hereafter  the  Daily 
Spokesman-Review  will  cost  15  cents  a 
week,  delivered.  In.stead  of  10  cents.  The 
Sunday  Spokesman-Review  will  lie  7 
cents  a  copy.  The  Daily  Spokesman- 
Review  has  never  sold  for  less  than  5 
cents  for  a  single  copy.  The  Chronicle 
has  gone  from  2  cents  to  3  cents  a  copy. 


J.  K.  Hughe*  Enter*  Anti-aircraft  Service 
Joseph  K.  Hughes,  for  the  last  sev¬ 
eral  years  circulation  manager  of  the 
Pensacola  (Fla.)  Journal,  has  entered 
the  Tenth  Antiaircraft  Battalion  at 
Fort  Morgan,  Ala. 


COLLIN  ARMSTRONG,  INC., 
Advertuing  and  SalM  Serrict, 
1457  Broadway,  New  York."' 

FRANK,  ALBERT  ft  CO„ 

26-28  Beaver  St,  New  York. 

Tel.  Broad  3831. 

HOWLAND,  H.  S.,  ADV. 
AGENCY,  INC, 

20  Broad  St.  New  York. 

TeL  Rector  2573 


Publishers*  Representative 

O’FLAHERTY’S  NEW  YORK 
SUBURBAN  LIST 
225  W.  39th  St.,  New  York 
.Tel.  Bryant  6875 


Every  Editor  will  this  year 
want  our 

CHRISTMAS  AND 
REVIEW  of  the  YEAR 
CARTOONS 
By  W.  Chas.  Tanner  and 
Wood  Cowan 

ORDER  NOW,  without  waltina  to  lee  proofs, 
and  wc'll  send  mats  on  approval,  creditlna  it 
not  entirely  satisfartory  In  every  way. 

The  International  Syndicate 

Features  for  Newspapers 
Est’d  1899  BALTIMORE,  MD. 


The  McClure  Newspaper  Syndicate 

Fealurn  Indude 

Dally  Comics,  Fonr-color  Comic  Kata  aad 
Supplements,  Faablom  and  Honsabold  8*r- 
vlcM,  War,  Detacttre  and  Qeneral  Fiction 
Serlalt,  Dally  Short  Stories,  Childm’a  Bad- 
time  Storlto, 

and  Numerous  Timely  Star  Feature*  Such  a* 
Brand  Wbitlock'a  Story  of  Bolatgm,  Bolder* 
aton's  War  Articlas,  “With  Oor  Boya  In 
France,”  by  Henry  J.  AUen,  and  a  Timely 
Weekly  Hnmor  Series  by  John  Keadrlck 
Sanaa. 

Bend  /or  Ow  lAet  of  Serotem  and  Frtoe 
For  row  TorrUom. 

The  McOwe  Newipapar  Syndicate 
120  West  82nd  Street.  New  Tork  aty 


TODAY’S 
HOUSEWIFE  . 

One  of  the  necessary  magazines 
in  the  present  crisis  in  world  af¬ 
fairs — A  National  Authority  on 
better  home  making. 

GEORGE  A.  McClellan 

President 


Pittsburg  Btapatrl) 

Steadily  advances 
(not  spasmodically) 
as  the  leading  news¬ 
paper  in  its  field. 

WALLACE  O.  BROOKE 
Rruniiwick  Kulldina.  New  York. 

THE  FORD  PARHONB  CO.. 
I’eoplea  Oaa  Bulldina.  Chlcoao 
H.  O.  ROOK 

Real  Eatato  Tmat  Bulldina.  Philadelphia 
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PENNSYLVANIA 


For  some  time  the  principal  industry  of  the  state  of  Penn¬ 
sylvania  has  been  the  production  of  war  materials  of  vari¬ 
ous  kinds,  intended  to  be  sent  “over  the  top”  to  Kaiser  Bill, 
Von  Hindenburg  and  the  Huns,  as  tokens  of  what  the  civilized 
world  thinks  of  them. 

This  work  has  been  so  important,  so  urgent,  that  the 
“regular  business”  of  the  state  has  been  neglected. 

Now  that  the  war  is  over,  manufacturers  find  that,  not¬ 
withstanding  the  fact  that  they  have,  for  some  months  refused 
to  accept  any  new  orders,  the  files  are  clogged  with  business 
that  should  have  been  attended  to  long  ago. 

Pennsylvania  will  be  busy  for  years  taking  care  of  the  ac¬ 
cumulated  business  now  in  sight.  Prosperity  is  there  to  stay. 
The  whole  country  depends  on  this  great  state  for  so  much  im¬ 
portant  service  that  there  will  be  no  let  up  of  any  kind. 

For  years  the  cry  will  be,  “We  want  men  to  do  our  work,” 
and  the  cry  of  the  people  will  be  for  things  to  buy. 

Get  to  these  people  with  your  story.  Tell  it  to  them 
through  their  home  newspapers.  Don’t  try  to  get  to  them  in  a 
“formal”  way,  but  in  that  intimate,  personal  way  that  insures 
their  attention,  through  the  daily  newspapers. 


This  list  goes  a  long  way  toward 
getting  YOUR  story  “over  the  top.” 


Net  Paid 

2,500 

:  0,000 

Circulation 

lines 

lines 

Allentown  Call  (M)  . 

..  22,175 

.03 

.03 

Altoona  Mirror  (E)  . 

.  .  22,265 

.04 

.04 

Altoona  Times  (M)  . 

..  14,940 

.025 

.02 

Altoona  Tribune  (M)  .... 

7.500 

.02 

.02 

Chester  Times  Ac  Republ 

can 

(M  At  E)  . 

..  13,174 

.04 

.03 

Connellaville  Courier  (E)  . 

6,88^' 

.015 

.025 

ELaston  Express  (E)  . 

8,368 

.018 

.018 

Easton  Free  Press  (E)  .  .  . 

..  15.835 

.025 

.025 

Erie  Herald  (E)  . 

8.632 

.02 

.02 

Erie  Herald  (S) . 

8.491 

.02 

.02 

Harrisburg  Telegraph  (E)  . 

..  22,388  ■ 

.045 

.045 

Johnstown  Democrat  (M)  . 

9,841 

.03 

.025 

Johnstown  Leader  (E)  .  .  . 

6,718 

.015 

.015 

Lancaster  Intelligencer 

and 

News-Journal  (MAcE) 

. ..  21,098 

.05 

.05 

Net  Paid 

2,500 

10,000 

Circulation 

lines 

lines 

New  Castle  News  (E)  .  . 

_  12,503 

.025 

.025 

Oil  City  Derrick  (M)  .  . 

_  6,135 

.023 

.018 

Philadelphia  Press  (M)  .  . 

...  34,777 

.12 

.12 

Philadelphia  Press  (S)  . 

_  95,076 

.20 

.20 

Philadelphia  Record  (M) 

_  123,277 

.25 

.25 

Philadelphia  Record  (S) 

_  133,680 

.25 

.25 

Pittsburgh  Dispatch  (M) 

-  -^63,285^- 

•  .12 

.08 

Pittsburgh  Dispatch  (S)  . 

.19 

.14 

Pottsville  Republican  (E) 

_  11,533 

.0329 

.0329 

Scranton  Republican  (M) 

_  28,331 

.07 

.06 

Scranton  Times  (E) 

.  35,344 

.08 

.07 

West  Chester  Local  News 

(E).  11,962 

.03 

.03 

Wilkes  Barre  Times-Leade 

(E)  20,292 

.035 

.03 

York  Gazette  (M)  .... 

_  15,026 

.03 

.03 

Government  atatement  October  1st,  1918. 
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A  REPUTATION  for 
DEPENDABILI T  Y 


Is  the  Most  Valuable  Asset  a  Newspaper  Can  Establish 
for  Both  Reader  and  Advertiser. 

It  is  a  priceless  possession  unobtainable  by  those  who  through 
the  vending  of  irresponsible  rumors  seek  artificial  circulation 
stimulation. 

The  Great  Peace  Hoax  on  Nov.  7  was  a  case  in  point. 

Every  evening  r^ewspaper  in  New  York  aside  from  The  Globe 
and  the  Evening  Post  printed  the  “fake”  and  sold  thousands 
of  copies  of  their  alleged  “extras.” 

The  Globe  could  have  rushed  out  an  extra  with  the  “news”  on 
ten  minutes’  notice,  but  its  editors,  suspicious  of  the  source 
of  the  rumor,  first  called  up  Washington  and  getting  no 
confirmation  issued  no  extra,  and  in  its  next  regular  edition, 
on  the  authority  of  the  State  Department,  characterized  the 
report  as  a  “fake.” 

It  took  nerve  to  sit  tight  and  see  truck-loads  of  the  alleged 
“extras”  of  all  the  other  newspapers  passing  the  door, 
knowing  that  the  town  and  surrounding  country  were  being 
flooded  with  them. 

I 

But  the  Globe  adhered  to  its  rule  of  publishing  as  NEWS  only 
what  it  knows  to  be  true.  The  situation  was  very  correctly 
put  by  one  of  our  circulation  managers  impatiently  wait¬ 
ing  to  know  whether  he  was  to  have  an  “extra”  or  not. 

“We  had  better  be  right  than  sell  a  lot  of  papers.” 

The  Globe  has  been  sound  and  reliable  regarding  its  news  of 
the  Great  World’s  War,  and  not  once  but  many  times  left  it 
to  its  competitors  to  prove  themselves  less  dependable. 

NOW  »T'U  liT  V  1  L  MEMBER 

200,000  1  he  INew  Y  ork  (jlobe,  a.  b.  c. 

JASON  ROGERS,  Publisher. 


